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NOW 

EVERY WATCHMAKER 
CAN LEARN 
ELECTRIC WATCH 
SERVICE 


AND REPAIR 
— EASILY! 


For the first time, Hamilton’s Elec- 
tric* Watch Service Course is easily 
available to all practicing watch- 
makers. There’s a free one-week 
factory training course given at 
Lancaster. Then, too, Electric Watch 
service training has also been au- 
thorized in six recognized horologi- 
cal schools across the country. Or, 
you can attend Watchmakers Asso- 
ciation sessions in your area. 


If attendance at any of these is not 
convenient, you can now learn to 
service and repair the Electric Watch 
at your bench! 


For complete information on any or 
all of these courses—in the factory, 
in your area, or at your home, write: 
R. W. Slaugh, Head Watchmaker, 
Hamilton Watch Co., Lancaster, Pa. 


FIANIILTON 


+ Patented +4, creator of the world’s first electric watch 








30% Discount off Regular Prices 
During this Combination Sale 
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*PAT. PENDING 


INSTANT 
CRYSTAL 
CHANGER 


for waterproof watches 
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In seconds, remove or insert a 
taking the watch apart! Electro-VisoQym mi 

jaws grip all sizes safely, lift them gently aut ey the bezel. 
Comes complete with the Electro-Vise aluminum CRYSTAL 4 







LOCATOR for instant insertion of replacement crystals, Now 
PUIIIII tine tiacs Cecinpdsnianinicinsgucltaciasoeacsoudplcackaenscaaem 








Plus. . - 12 Dozen Famous American-made Electroglas water- 
proof round watch crystals, % dozen each of sizes 18 to 30, 
or your own choice of sizes. Regularly oo. cccccccccssssseessesssneees 


(*REGULAR LIST PRICE AS OF SEPTEMBER 1, 1960 — $17.95) 
















Regular Total .00.00...000000..... 
A To ORDER, CHECK HERE, FILL IN "We 


Es NAME AND ADDRESS BELOW, $ Qh rs 
° ° * Of 

AND MAIL TO YOUR MATERIAL During this Limited Offer, The 1 
WHOLESALER you pay only... Florida 
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Quality Out-of-the Vacuum 


Part 10 


VERYTHING THAT HAS BEEN WRITTEN 
E to date in this series is in a sense 
nothing but an attempt to establish the 
foundation of a quality image for a retail 
jewelry store. . seks 

Without a well organized, dignified 

looking store in which quality merchandise 
is available, a careful sales pace is main- 
tained, special services are given, and at- 
tention is paid to cultivating the language 
of quality selling, there is no basis for an 
image. 
But once the basis has been established, 
the image has to be spread as far and wide 
as possible by all the techniques of ad- 
vettising available, or else you are likely 
to find yourself operating a quality retail 
jewelry store in a vacuum. 

All the time, effort, and money spent 
in achieving the manifestations of a quality 
store are wasted unless the new image is 
presented to the public for judgment. 

Carroll Seghers of Carroll’s Jewelers in 
Coral Gables, Fla., recognized this 11 years 
ago when he started building the quality 
image of his store with just three em- 
ployes. His store growth is related to 
his recognition of what he could do with 
advertising and of what advertising could 
do for him. 

Here is his analysis of newspaper ad- 
vettising values for his store: 

"We believe in newspaper advertising 
for our store as the way to sell the quality 
idea. This is not to say that we do not 
use other advertising media. We do. 
But newspaper space is the backbone of 
our advertising operation. 

“We use the Miami ‘Herald’ which 
costs us $5.50 an inch. Yet the population 
of Coral Gables proper is about 30,000. 
The ‘Herald’ covers not only Southern 
Florida. It goes further than that. It 
goes all through the state. 

“There is a terrific amount of waste, but 
we found out that if we are going after 
Ps market, we must reach out and 
Pick out people who appreciate quality 


wherever they may be.” 


_ Picking out people who are interested 
n quality is the important fundamental 
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for every retail jeweler today, because ap- 
proximately 45 per cent of the American 
population are purists when it comes to 
quality, putting the fineness of a product 
above its price, and these are the people a 
retail jeweler must reach if he wants to 
stay in business. 


Mr. Segher points out that the Miami 
Herald wastes his advertising in north- 
west Miami because this is an area that 
is considered generally a cheap area or a 
poor area of population both in numbers 
and wealth. He says that even in this 
area there are people here and there who 
have both the desire and the money for 
something nice, and these people will come 
to Carroll’s. 


On the other hand, Fort Lauderdale, 
which is a tough 30 miles from Coral 
Gables has a wealthy population which 
bucks heavy traffic on U. S. Highway No. 
1 or on the Sunshine Highway in answer 
to Carroll’s newspaper advertising. 

“We don’t use big ads,” writes Mr. 
Segher. “We are in the papers three to 
five times a week. When the ‘Herald’ 
puts small ads at the top, we usually get 
pretty fantastic positions. We think this 
happens because our ads are so nice and 
so rarely mention price that the make-up 
man sort of likes to put them at the top. 


“You can’t buy a preferred position in 
the ‘Herald.’ I can cuss and bless the 
‘Herald’ in the same breath. It produces 
results, but it is tough to get along with. 
You have to find a way to make that news- 
paper want to do what you want it to do. 


“One more observation on newspaper 
advertising: We think nothing of running 
the same newspaper ad 50 or 60 times. 
Don’t forget we pay for art work. Don’t 
forget that plates and other costs for ads 
of our sizes may run about $60 or $70. 
So why not, if an ad is good, run it over 
and over again?” 

It is evident from Mr. Seghers’ ap- 
proach that he has allowed nothing to 
discourage him or sour him on advertising. 
Recognizing it as an essential part of his 
operation, he has used it to grow big. 
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WINDOW SIGN 


GLOWING 
FLUORESCENT 
LIGHT 

















Blue, Gold and Brown Design on White Panel 


A sign appropriate for jewelers at a price within the reach of every store. Use 
this attention-getter in your window with the metal easel which keeps the sign at 
just the right angle, or hang it above your repair department, or wherever desired 
by means of the chains. Both are included and are instantly detachable. The tube 
is the standard fluorescent type available everywhere. Very neat, and the illumi- 
nated plastic is so designed that the silver-gray metal case is hardly seen or noticed 
at all. Size 18%” wide, 9” high and 4” deep. 


Only 15 Watts But Sufficiently Bright for a Night Light 


Think of the advantage of having the night light carry an effective advertising 
message. We are sure you will agree that this sign is not only very well made but 
extremely effective and attractive. The increased business it will promote will cer- 
tainly amount to far more than the three small monthly payments. Be enterpris- 
Ing; advertise. Send now for this better sign—a Swartchild Exclusive—and at a 
Swartchild amazingly low price. 


PULL CHAIN SWITCH, EASEL CHAIN, 
CORD AND PLUG 


No. AH56945 SIGN COMPLETE WITH TUBE, $ 1 5* 





$5.32 a month for 3 months 


~ 


ese, SWARTCHILD & CO. 


» World's Largest Watchmakers' and Jewelers’ Supply House 
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SWisS MADE 








SWiSS MADE 








FAVORITES Y PV ORME 


Swiss WADE Swiss MADE 





Wholesale Distributors: 


ACRON IMPORTING 
CORPORATION 


2 West 47th Street 
New York 36, N. Y. 
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mainspring before - 
you clean and oil i 


Scientific tests prove, without a doubt, that 
| all mainsprings, even the white alloy type 
need lubrication for proper slipping of 
the coils! 

With an ordinary white alloy mainspring, 
this means that you must take it out of 
the retaining ring, clean off the dirt and 
gummed-up grease or oil, stretch it out 
and apply lubrication evenly to its full 
length, rewind it on a mainspring winder, 
before you insert the spring into the 
watch barrel! 

There is one proven exception to this rule 
about white alloy springs ...only one... 
Nivastat mainsprings. Why? Because Niva- 
stars have built-in lubrication. Not ordinary 
oils, greases or graphites which are un- 


a 3 





t! 


stable, but a superior dry lubricant called 
DL-5. Because DL-5 is permanently bonded 
(at the factory) to the surface of . each 
Nivastar mainspring, it cannot be washed 
off with watch cleaning solutions. It is 
permanent, reliable, and has unequalled 
lubricating qualities, as proven by dynam- 
ometer tests. 


You say other brands claim no lubrication 
is needed? Read their claims closely — 
“hints” are not facts, and the fact is that 
only Nivastars have “DL-5”, which means 
you can safely insert them directly ‘into the 
barrel from the retaining ring. 


Nivastars have all the qualities an unbreak- 
able mainspring should have — unbreak- 
able — rustproof — acid resistant — fatigue 
proof — non-magnetic and self-lubricating. 
So, on your next mainspring order, don’t 
say “white alloys”, “no breaks”, or other 
non-descript names... say: 


“NIVASTAR ...no substitutes.” 


Don’t accept brands that look or sound 
similar... Nivastar assortments and sizes 
are sold at popular prices by watch mates 
rial supply houses only. 


A descriptive circular can be obtained from 

nN * t ® 
Cel 
Box 98, Madison Square Station 
New York 16, New York 








3 ISOVAL ALLOYS... 


Three ISOVAL alloys meet the requirements of ISOVAL 


mordern chronometry: the " CLASSIC” alloy, the 
main feature of which is strictly accurate compensation 
over a wide range of temperatures (— 32.8 to 140° F.); 3 Ss OVAL 
the "HARDENED-STEEL STRUCTURE” alloy, 
which insures an arc of vibration comparable to that 3 SOVAL 
given by a hardened steel hairspring ; and, lastly, the 
"ANTIMAGNETIC” alloy, which guarantees the maxi- 


mum resistance to magnetic fields. & e en % & a L. 
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CHRONOGRAFIC 


CHAMPION $475.00 
RECORD $495.00 
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AMERICAN GREINER ELECTRONICS, INC 
cTICU 


72 MAIN STREET, STAMFORD, CONNECTI T 
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the standard | 
of quality 


The meticulous craftsmanship so basic to all Bausch & Lomb produc 
is nowhere more apparent than in our line of loupe lenses. Compoundél 
of the finest quality precision ground opthalmic glass, each B&L loupe 
must match your own high standard of workmanship. A complete range 
of focal lengths and magnifications in both watchmakers’ loupes aid 
eyeglass models, including the new Ray-Ban® glare reduction loupes# 
available through your regular supplier. We will be happy to send you 
folder I-103 containing a description of the full line. Write Bausch & 
Lomb Incorporated, Rochester 2, New York. $s 
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BAUSCH & LOM! 


Makers of; Balomatic Projectors + CinemaScope Lenses + Ray-Ban Sun Gam 
Binoculars » Microscopes + Quality Eyewear « Rifle Sights » Scientific 
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make more profit on | | 
watch repairs...Sell on sca<0@ 





Persouatized 


dial refinishing 






International’s ability to réfin- 

ish dials exactly “as original,” 

or in any modern style, is not 

news to American watch- | 

makers... but did you know 

that International can “person- 

alize,’’ any dial, put the 

owner’s name, or his fraternal 

or company emblem right on 

the dial in one, two, or three 
colors? Get all the 
facts by writing to- 
day . . . estimates 
cheerfully given. 


on request with 
«FREE your first dial re- 
finishing job of any 


‘.. this two-color counter display de- 
signed to help you sell dial refinishing. 





eed INTERNATIONAL DIAL CO., INC. 


Gimme; 4 (%>P. O. BOX 236 OLD CHELSEA STATION @ NEW YORK 11, N. Y 
oom 
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What to Look for 
ina File... 
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A watchmaker’s file should be properly 
designed and carefully manufactured 
of the finest Chrome Alloy steel. It should 
be well balanced for easy handling, 
and it should stay evenly keen—to let 
you do the job right, in half the time and 
with just half the effort. 


ot 


Ask your dealer—he'll tell you why our 
files, famous the world over, have been 
used by Swiss craftsmen for generations. 


GROBET FILE COMPANY OF AMERICA, INC. 


Carlstadt, N. J. Chicago: 311 No. Desplaines 5: 
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”® Do Tricky Tension-Ring Crystals Leave You Tired & Tortured? 
Do Stuck-Shut W. P. Cases Leave You Sad & Shaken? 
OR BOTH? 


With Crystal | With Case Opening 
Fitting Attachments 
Attachments | 





You'll LOVE the New BOREL 
Multi-Purpose Press 


Now, two of your peskiest problems have been solved, by one 
terrific tool. Now, you can: 


(1) Fit every kind of waterproof crystal, even tricky 
tension-ring crystals. 


(2) Open every kind of waterproof case, screw back or friction 
type, and never, never slip or scratch the back. 


Here is a solidly built, soundly engineered tool that turns 
chores into chuckles. Useful in dozens of ways. 


Find out for yourself...try it for 10 days at our risk. Just 
fill in and mail the coupon below. Today! 


CLIP AND MAIL TODAY ————____—_—._. 
JULES BOREL & CO., 1110 GRAND AVE., KANSAS CITY 6, MO. 


Please send me the Borel Multi-Purpose press indicated below. 

If not what | want, | can return it for full credit, within 10 days. 

(1 With all accessories: $39.50. (Or $10 down, $10/month for 3 months.) 

1 With crystal-fitting accessories only: $29.50 (Or $10 down, $10/month 
for 2 months.) 

( With case-opening accessories only: $29.50 (Or $10 down, $10/month 
for 2 months.) 


MIUUAUUGUAL AH 





NAME 





ADDRESS 





CITY & ZONE 
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When a Repair Department Can't Make Ends Meet... 
NEW APPROACH TO SALES RECORDS MIGHT HEL? 


by Orville R. Hagans 


NOTE: This is the | 6th in a series of articles analyzing costs, prices, work, and profit in modem 


jewelry store watch departments. 


A AND EFFICIENT SYSTEM of 
sales record keeping and billing 
should be considered an essential part of 
the housekeeping function at any watch- 
maker's bench today, yet it appears that 
too few watchmakers and too few retail 
jewelers take an interest in this phase of 
watch department management. 


Slow, incomplete, and outdated methods 
of billing watch repairs are preferred in 
many stores largely because watchmakers 
and other store personnel are used to the 
old ways, and it can seem such a bother 
to start something new. In other words, 
inertia has set in regardless of the limita- 
tions it sets on profit. 

In a hundred different watch depart- 
ments and repair shops today, I imagine 
there must be close to 100 different ways 
of billing customers and recording trans- 
actions. 

What these methods have in common is 
a tendency to give customers a blanket 
price for work rather than a breakdown 
which could prevent misunderstandings, 
and a ledger system which relates repair 
tags and customer billings to the records 
of the repair department. 

In general this kind of bookkeeping re- 
quires three steps if the store is to have 
the basic information it needs. First a 
customer's sales slip is written up with the 
job which makes no analysis of the watch- 
maker's time or the materials he will use 
in reference to the price charged. 

With such a sales slip, price is not 
established on the basis of actual perform- 
ance, but rather on vague averages of per- 
formance with various classes of watches 
over the years. 

Lacking in this approach is the kind of 
flexibility that permits a store to determine 
actual value of each repair, and establish 
prices for the flood of new calibres that 
are coming out on the basis of experience 
before pricing. 
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Thus, the old system of billing is one 
of the biggest money losers in the watch 
department purely from the pricing prob 
lem. 


Second step with this type of system 
begins to increase costs of operation, be. 
cause lacking full detail on the sales slip 
the store needs a second kind of record 
giving all the details so that profit and 
loss trends can be analyzed from facts over 
a long term, and so that the store has a 
basis for filing correct income taxes. 


If under the old system, the second step 
is eliminated, the watch department and 
the store are operating entirely without 
direction and there is no way of spotting 
potential losses before they show up a 
the bank. By then there is no remedy 
for such losses. 


Keeping a detailed record in a buy 
store may require the services of add 
tional personnel who should be concentra 
ing on regular sales clerk work, or who 
might not otherwise be required on the 
payroll. If, however, the watchmaker 
keeps both records, valuable time is being 
taken away from his basic function which 
is in the last analysis to service and sél 
watches. 


Third step is an accounting record whit} 


in a small shop might be maintained in) 
separate book by the watchmaker. Thi; 
must repeat all the detail of the detailed) 
record with the addition of all cost m 
formation that might bear on tax deduc 
tions. 

Lacking the third record, a watch d 
partment would be at the mercy of certait| 
averages established by the governmetl 
which probably would not be specificall 
applicable and therefore might easily lei) 
to higher tax payments than would other 
wise be required. All such averages tent, 
of course, to be penalizing since the m0) 
record-keeper is the least favored pers; 
by the internal revenue bureau. 
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AINSPRINGS are 
-PAK” which is a 
Hirect insertion into 
is needed. Merely 
Barrel. 


a” § oH, 
nity ake Bethe barrel arbor fits 
Fight into th 9 pumgebout adjusting. 


AINSPRINGS are 
sizes ever offered by 


For list of measurements and other information on White-A-Loy Mainsprings contact your whole- 


saler or write to: 


B. ef adou, ime. 860 Broadway « New York 3, 
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To keep the three sets of records is a veloped it to meet his own problems a 
big job, and one way or another it means the bench; is now marketing the forms 
relatively big expenditures or losses in a under the name New Uni-Form Three.ip. 
watch department. But today there is a one Watch Repair Record System. 
simple way of keeping the entire repair He says the system, which is not ppo. 
record in a single accounting effort by the hibitive in cost for the average bench 
watchmaker taking in work. R. D. costs a watch department less by a potential 
Koenitzer, Modern Sales Service, 110 small fortune than some of the dime-store 
North Cedar Avenue, Littleton, Colo., de- ledgers now in use. 


Watchmakers of Switzerland 
Ads Create Tie-In Opportunities 


| gpm JEWELERS will be given ample display based on the Quality Difference 
opportunities for one-two-punch tie- Comparison, which went into distribution 
ins with the Watchmakers of Switzerland along with Garroway window pieces to 
fall advertising “selling campaign” for retail jewelers across the nation in August 
quality Swiss watches. Watchmakers of Switzerland officials, 
Plans call for a hefty national advertis- who report that local radio contests pro 
ing program tailored to current watch vided opportunities for tie-ins by 8,000 
market conditions, and all the free local retail jewelers in the spring, anticipate 
advertising and point of purchase ma- even greater store participation in the fall 
terials a jeweler needs to give himself program. An estimated 400,000 persons 
community wide identification with the are expected to be reached by radio, 
Watchmakers of Switzerland efforts to The campaign is described as one in 


help the public distinguish quality time- which jewelers can choose the media in 
pieces as gifts for Christmas. : which they advertise most effectively to 

New in the quality watch campaign achieve maximum store traffic from the 
will be a pre-Christmas “Watch Shopping consumer buying interest being promoted 
Guide” which will appear in Sunday news- by the Watchmakers of Switzerland, and 
paper supplements in key markets across jin which use of effective merchandising 
the nation. Jewelers need only connect materials from the Watchmakers of 
their own regular advertising to the sup- Switzerland for the store will help close 


plement to achieve a strong local tie-in > extra sales of lity watches. 
and multiply the value of dollars they ee ee 


might ordinarily spend. P 
Media utilized successfully in the spring New Hamilton hed 
campaign will continue to build quality Contemporary in style 
watch interest to the Christmas peak. 
These include the Dave Garroway NBC- F 
TV network show on a_twice-a-week 
schedule in September and a three to four 
times weekly schedule in October and 
November, an intensive schedule of local 
radio broadcasts and quality watch con- 
tests, and full page advertisements in lead- in its asymmetrical swirl 
ing fashion magazines in December. Sceme ‘Theta 
Major theme of the fall campaign will twist and smart orna- 
be pete identification of the “Swiss” ments achieve a truly 
mark on the dials of 17-jewel watches in feminine effect. 
addition to the inside-difference distinc- Available in either yellow or whit 
tions between quality and cheap watches. rolled gold plate, the Musette, with cord 
For the Dave Garroway show commer- as shown, retails for $59.50 or with © 
cials, Mr. Garroway will use a new counter ordinated expansion bracelet, $65, ft! 


RESH AS A DAISY, MUSETTE, another 
style leader in Hamilton Watch Com 
any’s Medalist series for ladies, is i 
dramatically designed 
high fashion timepiece. 

Its dainty round dial 
opening is flower-like 
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NEW! 
FROM 
MULTI-WIDTH ENDS 
WITH 


FITS LUG ENDS - 
5/8", 11/16", 3/4” 
AND ALL 
IN-BETWEEN 
SIZES! 

















a senna 
7046—Straight or curved ends. Yellow G.F. Your cost $3.35; retail $7.95 1.1. 7047—Straight or curved ends. Yellow G.F Your cost $3.15; retail $6.95 1.1. 
in non-corrosive stainless steel. Your cost $2.65; retail $5.95. 8047—Same in non-corrosive stainless steel. Your cost $2.40; retail $4.95. 


2NEW MULTI-WIDTH WATCHBAND STYLES FIT ALL END SIZES! 
Concealed springs in J-B’s new Multi-Width Ends enable you to fit any man’s watch case— instantly! No 
tools, no filing—just squeeze the end to fit the case! No need to stock 5/8”, 11/16” and 3/4” 
widths —one J-B Multi-Width fits all! What’s more, these bands fit any wrist size! They're Multi-Size! 

Noneed to stock longs or shorts — simply change a regular length into a long or a short! You get 

faster sales... more sales. Call your J-B wholesaler now! Jacoby-Bender, Inc., Woodside 77, N.Y. 
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Jacoby-Bender Presents New Bands 
Striking Displays for Fall Season 


gee JEWELERS and retail jewelry 
store watch departments will be re- 
ceiving strong watch band lines and mer- 
chandising support from Jacoby-Bender, 
Inc., this fall, according to executives of 
the company. 

A spokesman for the company reports 
that two unique displayers and several 
style-conscious lines of men’s and women’s 
watchbands are coming off Jacoby-Bender’s 
planning boards for early fall delivery to 
give retail jewelers a chance at record 
watchband sales. 


displayer—the J-B67 “Dial-A- 
Style” reportedly brings customers into a 
self-selection act without incurring shop- 


One 


wear to band packages. Customers will 
dial styles that look best on their watches 
with a dial at the base of the display that 
controls the positioning of columns to re- 
veal 40 packaged bands. 

Each quarter turn of the dial exposes 
another side of the five columns of bands. 
An overhead spotlight shines brightly on 
the entire display, and a sparkling mirror- 
like background provides dimension and 
depth to any bands being viewed. 

Rubber legs protect glass, veneer, and 
velvet trim, and a back-up stock of 27 
packaged bands in three golden plastic 
trays set in a golden wood rack behind the 
display creates a complete and easily ac- 
cessible watch band department. 

Authorized Jacoby-Bender distributors 
began showing the ‘‘Dial-A-Style” to re- 
tail jewelers from coast to coast early in 
August. They are offering the display and 
the trays free of charge when retailers pur- 
chase 67 bands at $214.75. 
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A second displayer 
which is being offered 
with watch band pur- 
chases is a four-color 
velvet covered cone 
which rotates mysteri- 
ously on a sparkling 
mirrored tray base with 
the aid of a motor con- 
cealed in the cone. 

Identification of eight watchbands fo, 
men and women which are mounted o 
the cone’s panels is made with a mi 
J-B sign and two velvet covered 
for a man’s and a woman’s band af the 
top of the cone. : 

Company officials report that the ihir 
rored base is only nine square inche§ in 
dimension so that it easily fits any step in 
any window or on any shelf. S 

This displayer is accompanied by Wo 
golden presentation trays each of whic 
holds nine packaged J-B Bands. Déjip 
nated as the MM28 assortment, this line 
complete with displayer and trays cos 
$91.10, and the bands retail for $205.15. 

Special bands for fall include the Vic 
roy, a hand assembled and polished men’ 
band in either 1/10 14K gold filled m 
non-corrosive .stainless steel featuring the 
patented J-B Presto-Slide ratchet and pad 
aged in luxurious gift boxes to sell retail 
at $29.95 for the gold-filled model ani 
$14.95 for stainless; the Triumph ani 
Comet styles for men are new full expat 
sions with straight or curved multi-width 
ends and concealed springs for fitting i 
both gold-filled and stainless steel; th 
Barcelona—a multi-size band for all round 
watches with a Florentine finish in eithe 
of the two metals, and two in the Wath 
mate series—a gold-filled Venetian, and! 
stainless steel Venetian finish. 

For ladies Jacoby-Bender has added tw 
new bands to the line—Vogue, which i 
a full expansion in yellow or white gol 
filled with end-o-matic ends, and Golde 
Wisp, a slender telescope style with Flor 
entine-diamond facets in each link. 
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5 line VICEROY 
os ee a a ag ok 

b 5 }8 introduces a luxurious new dimension to watchband styling... imaginative contrasts in finish... 


Vice unusual sculptured effects ...all with strong customer-appeal! This magnificent example is Viceroy, a 
au new high in luxury (style 3278). Venetian finished 1/10 14K gold filled center links, ratchet and ends create 
ig the a distinctive contrast with ovals of mirror finished stainless steel. Entire band is assembled and pol- 

"BB ished by hand. Prest-0-Slide Ratchet. Multi-Size construction. 11/16 and 3/4” curved ends. Gift boxed. 
| ani Your cost $13.50; retail $29.951.1. nee in ae steel we 8278), ~ cost = 50; retail $14.95. 


6041—Yellow or white gold filled End-O-Matic Ends. Regular, short, long, 
o sare X-short, X-long. Your cost $2.40; retail $5.50 1.1. 
ing i 7354—Yellow gold filled Florentine Finish, Multi-Size. %”, Nhe” and %” 


1: the vd. ends only. Cost $4.50; retail $9.95'r.1. 8354—In non-corrosive stain- ca kk ee ee | 


less steel, your cost $3.35; retail $6.95. 6518—Yellow or white gold filled Florentine Finish in diamond facets. 


End-0-Matic Ends. Your cost $3.35; retail $7.95... 





' ns oldil FOLDER #12...12 watchbands, one each of all 

W atch: —4 EL | : new styles shown on this page...plus 7046, 

Nitrates 8046, 7047, 8047, the new Multi-Width End 

78-Yelow gold filled Venetian Finish. Multi-Size. styles shown on preceding page. Your cost 

str, or cvd. ends. Cost $4.50; retail $10.95 1.1. 8358—in non- 6 en eee on en 

ed Corrosive stainless steel, your cost $3.35; retail $6.95. Gente: aaa tells Sh, ted 

two net including Viceroy. Your cost 

hich 3 $33; retail $74.05 1.1.; 

ich } your profit $41.05! 

e gold ; 

Golde Jacoby-Bender, Inc. Woodside 77, N.Y. 
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UNBREAKABLE SWISS MADE UNBREAKABLE 


ANTI-MAGNETIC 

MAINSPRINGS RUST-RESISTANT 
WON'T SET 

PRE-WOUND PACK 





135 N-DUR-ALL mainsprings 
fit over 2000 popular makes 
and models of regular 
T () x F PA | R wind, automatics and 
chronographs 
1 Drawer Steel Cabinet 
Systems With Index 
Cards 
No. M 96—96 Regular 
Wind and 
Automatics $60.50 
No. M 72—Regular 
Wind Only $46.95 
The best Swiss Main- 
springs cost no more 
1 dozen Auto- 
AND YOU’LL BE SURE THE matics $ 6,50 
JOB IS DONE RIGHT! 1 Doz. Reg........$§ 5.5 
ORDER FROM YOUR 
NEWALL JOBBER 


No mainspring winder needed. 
Just lay mainspring in retaining 
ring on barrel and push in with 
tweezer. 
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HE MODERN LEVER ESCAPEMENT does 
_ as have adjustable bankings such as 
are found in the older American watches. 
Thus banking to the drop is out of the 
question. This factor makes the problem 
of matching the escapement more difficult. 

Beginners may ask: ‘What do you mean 
by matching the escapement?”’ It is a two 
point function: (1) Recgonizing a satis- 
factory drop lock and (2) noting that its 
associated action, the fork and roller, must 
function in a manner directly related to 
the drop lock. 

For the best results in escapement 
diagnosis and correction, a certain fixed 
order for the tests and needed repair 
should be practiced. This is done after 
the watch has been cleaned and assem- 
bled, balance excepted. The order for 
examining the several functions are as 
follows : 

(1) Draw (2) Draw lock, two meth- 
ods (3) Matching tests (4) Safety lock 
tests 

(1) “Draw” is the force that keeps 
the lever against the banking pins and is 
needed so that, on no occasion, should 
the lever leave the bankings except during 
the unlocking and impulse. Draw is 
tested by lifting the lever away from the 
bankings but not far enough to unlock 
the pallets. Release the lever and it 
should, at once, fly to the bankings. 

(2) “Drop lock.” The usual practice in 
testing for “drop lock’”’ is to slowly move 
the lever (using sharpened pegwood and 
2inch eye loupe) until a tooth drops off 
a pallet; hold the lever steady and examine 
the lock. “Slide” or “run” is the addi- 
tional motion of the lever to the bankings 
after drop lock. Drop lock plus slide is 
called total lock. Obviously the test is 


made on both pallets. 

The above method requires a strong eye 
loupe, a steady nerve and, at best, is only 
There is another method 


approximate. 
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New Problems for the Horologist 


by Harold C. Kelly 


that is more accurate and is recommended 
particularly for those watches that re- 
quire extra precision to function properly. 
For this method, which we shall call the 
precision method, proceed as follows: 
Place the lever in the watch in the usual 
manner and place a small dial washer on 
the lever over the upper pivot. Next fit 
the pallet bridge in place. The dial washer 
will create a little friction and the lever 
will not jump from bank to bank. Now 
with an eye loupe move the lever away 
from its bank slowly until such time as 
one tooth drops off a pallet. Stop mov- 
ing the lever the instant a tooth drops and 
note the lock on the pallet. At this — 
the lever should Not touch the banking. 
A slight additional push to the lever is 
required to bring the lever to its bank. 
By using this method (wedging the lever) 
a more accurate picture of the escapement 
condition is realized. 

(3 “Matching tests’ tell us if the sev- 
eral functions are working together prop- 
erly. It is the key that unlocks all escape- 
ment problems. The lever is still fric- 
tioned with the dial washer and this aids 
in the testing. The matching tests are two 
in number—the guard matching test and 
the corner matching test. Let us apply 
first the guard test. 

Starting with the roller jewel in the 
fork slot, slowly turn the balance clock- 
wise until the roller jewel leaves the fork 
slot. In this position the guard pin will 
be resting on the circumference of the 
safety roller. Now examine the position 
of the discharging pallet. If the drop 
lock is correct and the fork and roller 
action matched to the drop lock, the heel 
of the tooth will be found to engage the 
discharging pallet at the extreme end of 
the lifting plane. Continuing the test, ad- 
vance the lever to the banking and turn 
the balance counter-clockwise until the 
roller jewel stands completely outside the 


25 


This 


Incabloc message was read and seen by over 100 million 
people this year. From Reader’s Digest to television programs 
your customers are Incabloc conscious. 





A new, stronger program is under way to give Incabloc 
equipped watches an even better sales value. 


An Easy Key to 


Watch Buying 
Selecting a Good 


Watch for Your 
Money 
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These are the facts you should use when selling a watch to 
take advantage of Incabloc: 

Incabloc is much more than the best available shock 

absorber; it is an important quality improvement of the modern 
watch because of the perfection of the Incabloc technique. 

It improves and maintains the accuracy of the watch by 
instantaneous, perfect recentering action after shock, superior 
and longer oil retention because of its new epilam treatment. 


Only jeweled-lever watches are fitted with Incabloc, and its easily 
recognizable lyre-shaped spring is becoming the distinguishing 
feature of the quality watch. 

The Incabloc system can be fitted into every kind of 
jeweled-lever watch—even the smallest and thinnest watches. 
Incabloc is your customer’s guarantee that he is buying a 
precision timepiece. 

Ask your supplier for a complete line of Incabloc equipped 
watches. 

To obtain the free sales material especially designed to con- 
vince your customer of the superiority of Incabloc equipped 
watches, write to: 


incabloc Corporation 
730 Fifth Avenue 
New York 19, N.Y. 


incabloc” 


You can request the following material: 
Incabloc Reader’s Digest reprints 
Incabloc Coronet reprints 

Incabloc Lyre-Shaped booklet 

Incabloc Demonstrator model 

Incabloc Counter cards 

Incabloc Technical booklet 


Information about our other products: 
Triostat new regulating device 
Girocap combined jewel setting 
Vibrograf timing machine 
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fork slot. 
pallet and note its relation to the escape 
wheel tooth. Again, as with the test when 
the balance was turned clockwise, properly 
matched parts will show a_ similar 
phenomenon. In this late case the heel 
of the tooth will engage the receiving 
pallet at the extreme end of the lifting 
plane. 

The corner matching test is made in 
much the same manner as the guard 
matching test. It differs only in that the 
balance is turned just enough so that the 
roller jewel and the slot corner come in 


Now examine the receiving contact. 


The corner test should show a 
similar relation between tooth and pallet 

Escapement matching by wedging the 
lever takes more time, but in many ip. 
stances it reveals errors often obscured ip 
less precise methods. This method reveals 
at once all of the error listed here: short 
fork, long fork, short guard finger, long 
guard finger, locking too shallow, locking 
too deep, out of angle, too little slide 
too much slide. 

SAFETY LOCK TESTS will be discussed 
next together with adjustment example; 
taken from practice. 


Patented Improvements Feature 
New American-Made Watch 


Editor's Note: The accompanying article is compiled from material supplied by the Henriline 
Watch Company, Carlisle, Pennsylvania, and is intended not only for the eyes of the watchmaker, 
but for all others who are interested in learning of the improvements contained in this watch. 
For this reason a portion of the following information is included to make the subject mor 
understandable to those not already familiar with watch construction and horological principles. 


Continued from August—Page 36 


New tick correction device 


Second of the four improvements pat- 
ented by Henriline, is the Adjustabeat, a 
device whose value is not readily apparent 
to the layman, but which is sure to please 
the watch repairman. 

Just as any pendulum-equipped clock 
must be properly leveled so as to have an 
even tick, so it is mecessary to provide a 
means of correcting uneven ticking of a 
watch. This adjustment, necessary not 
only at the time of manufacture but also 
after many repair processes, is usually ac- 
complished by the trial-and-error method 
by first removing the balance wheel with 
attached hairspring from the watch, then 
changing the position of the inner end of 
the hairspring relative to the balance 
wheel by slipping the collet or small ring 
to which the inner end of the hairspring 
is attached. By repeating this operation 
and checking the results each time, it is 
possible to finally establish an even tick- 
ing. 

In the Henriline watch the Adjustabeat 
feature is achieved through the outer end 
of the hairspring being moveable because 
it is attached to a moveable arm (see Fig. 
8C) allowing the evenness of the ticking 
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FIG 9 

to be corrected without removing any patt 
from the watch. It is said that far les 
care is required in the process since one 
simply moves the arm in one direction 0 
another as needed to attain the desit 

result. The manufacturer points out that 
a majority of present day watches are cor 
structed with the outer end of the hair} 
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fastened to an arm which is an in- 
extension of the balance bridge, 
Fig. 9C, and is not movable. In the few 
other watches in which a movable arm has 
been provided, the Henriline Company 
stresses that the structure has been more 
complex, weak, and with a tendency to 
increase the thickness of the watch move- 
ment. They say the — structure of 
Adjustabeat is simple, sturdy, and with 
all elements operating in the same plane to 
eliminate all tendency toward an increase 


in thickness. 


spring 


The Adjustabeat 


Accrolock and Adjustabeat devices oper- 
ate independently of each other, so that 
in using the former, only the timing of the 
watch is affected with no change in even- 
ness of ticking, and vice versa, when the 
Adjustabeat mechanism is utilized, only the 
ticking is changed, yet with both mecha- 
nisms the regulator pointer indicates the 


amount of change being made. 
—To be concluded 


@Croton Watch Company is ready to 
market a line of cousbenele braceleted ladies’ 
watches called the "Golden Ripple” series in 
the medium price range. All have 17 jewels 
and are shock resistant. 

@ Gerald M. Schaflander was recently ap- 
pointed eastern regional sales manager for the 
Ronson Corporation, Woodbridge, N.J., ac- 
cording to an announcement by Herbert M. 
Stein, general sales manager. 

@Mac Mahone Tippit has been named a 
sales representative for Allison Kaufman Com- 
pany, 215 West 5th Street, Los Angeles, Callif., 
tg of Southern California, Arizona, Colo- 
tado, Idaho, Montana, Nevada, New Mexico, 
Utah, and Wyoming. 
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WATCH DIALS 


Old timers, chronographs, cal- 
endar wheels, emblems and fig- 
ures of all kinds . . . Roman, 
agi Hebrew, Greek or spe- 
cial. 


CLOCK DIALS 


All kinds including Grandfathers 
and Moon Dials. 


INSTRUMENT DIALS 


Special calibrations from the 
speed of sound to angle of an 
airlon, 


STOP WATCHES 


Special calibrations for pulses 
and counting, etc. 


All Royal Dial work is guaranteed 
for one year. Radium used is of 
the highest grade, and embossed 
figures are gold plated. All fin- 
ishes are identical to the genuine 
article. 


WATCH REPAIRMEN 


Our work will be a credit to your 
repciring. 

Our speedy service will amaze you. 
Our will and ability to please is 
backed by over 30 years’ experi- 
ence. 

Our return postage and self-ad- 
dressed envelopes will save you 
money. 

Our quantity discount will encour- 
age you. 

Our fair price and simplified list 
will please you. 

A trial will convince you! 


ROYAL DIAL & REFINISHING CO. 
10 S. Union St., Bay Shore, L. I., N. Y. 





Old music boxes are 

collectors’ delight 

M. L. S.: When were mechanical boxes first 
introduced and who was their inventor? 
Why did they pass out so completely? 
Answer: The origin of the music box is 
obscure, like that of many other inven- 
tions, but its invention has been credited 
to one Louis Favre, a Swiss. 

There are records of early experiments 
in the music-box principle in the late 
1700s and early 1800s. The first attempts 
were musical notes in watches, clocks, and 
snuff boxes, made in Germany and France. 
Later the larger cylinder type with cylin- 
ders four to 12 inches long, playing several 
selections, were manufactured in Switzer- 
land. 

About 1850 the first of the multi- 
cylinder boxes were perfected — that is, 
there were several cylinders made for the 
one box, each playing 6 to 8 selections. 
From that time on the instruments were 
put into fine hand-carved or inlaid cabi- 
nets, many with matching tables. Some 
were made with an organ attachment, with 
bells, drums and castanets. 

They were imported to America and en- 


. *. . 
INFORMATION 
PLEASE 
Directed by 
W. H. SAMELIUS 
Chairman Science of 
Horology and Technical 

Advisory Board 
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Mechanical Music and a Host 
of Short Questions Fill 
September Columa 


joyed great popularity in the better clasg 
of homes here until the advent of the 
“speaking voice” or the phonograph if 
the early 1900’s. That sounded the death | 
knell of the music boxes. As fast as the | 
newer type instrument became available 

music boxes were relegated to storage, dig) 
carded and even destroyed. : 

For many years from about 1910 © 
1935 or 1940, because of the phonograph 
and then the radio, they were of little oF 
no interest to any outside of a few cok 
lectors and people of former generations 
who still preferred the sound of the music 
box to the more modern inventions. 

Within the last decade, as these boxes 
became “courtesy” antiques, interest in 
them has revived, and while very few are 
still in the state of their original beauty of 
tone or appearance, attempts are being 
made to restore them to their rightful 
place among the fine pieces of art and 
workmanship. 

The complete story of music boxes, 4 
list of known makers, practical directions 
for the care and repair of music boxes and 
scores of illustrations—including a num- 
ber of repeater watches, was contained in 
“The Curious History of Music Boxes,” 
by Roy Mosoriak published in 1943 and 
no longer available. A more recent pub 
lication, a mother and son production is 
also very good. Helen and John Hoke's 
‘Music Boxes, Their Lure and Lore” is 
beautifully illustrated and includes a 10 
inch long playing record of old music bor 
tunes. . . . No. B-510, $7.50 plus 10 cents 


postage. 
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Ever since its introduction, L & R’s Ultra- 
Cleen ‘320’ has been a peak seller. And no 
wonder. Peak power — a totally new kind of 
precision ultrasonic jewelry cleaning magic 
— has made this compact, handsome new 
unit the favorite of jewelers everywhere. 


The secret is an exclusive electronic circuit 
that transmits peak power directly from the 
generator to the transducerized tank — 
blasts away all dirt, grease and particles, 
leaving jewelry sparkling clean, beautifully 
bright. And the transducerized cleaning tank 
and the rinse tank are built right into the 
generator body! Both one-quart tanks (514” 
square by 3” deep) clean a larger volume of 
larger pieces faster. 


Ultra-Cleen ‘320’ is unconditionally guaran- 
teed for one year by L & R — for 30 years 
the dependable name in precision cleaning. 
See it at your watch materials distributor 
now! 


| as 
Ultra-Cleen ‘320’ 


ultrasonic 
jewelry cleaner 


With one pint of Ellanar Jewelry 
Cleaner Concentrate and two 
tank covers. $187.50 complete 


Second tank can also be trans- 
ducerized (at the factory). 
$74.50 


SEE L & R's OTHER ULTRASONIC WATCH AND 
CLOCK CLEANING EQUIPMENT. CONVENIENT TERMS. 


MANUFACTURING COMPANY 


577 Elm Street, Kearny (Arlington), New Jersey - CHICAGO 2, ILL. - LOS ANGELES 13, CALIF. 
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ONE STOP 
SERVICE 


EFFICIENT—EASY ON YOUR TIME 
LIGHT ON YOUR POCKETBOOK 


We offer complete service on materials, 
and the following special repairs and serv- 
ices: DIALS—VIBRATING—CASES—JEW- 
ELRY REPAIRS. 


We also supply 
customers... 
WATCHES 
STERLING SILVER 
COMPLETE JEWELRY SUPPLY 


A_ SUPER SERVICE 
TO THE WATCHMAKER AND JEWELER 


You Pay Less—Because We Pay Less! 
FASTER SERVICE—WE WORK HARDER 
We cannot promise to supply everything 

you ask for—BUT LET US TRY. 
WRITE FOR: MAILING ENVELOPES 
CARDS, ORDER BLANKS. 
(SUPPLIED FREE) 


SPECIALS 


FOR THIS MONTH 


Set of 4 Jewel Screw Drivers 
22c¢ per Set 
| Piece Nylon Straps 
Specify Colors or Assortment 
$2.35 per Dozen 
Bridges—''Yokes''"—Popular Calibres 
60c per Dozen 
Stems—All Popular Calibres 
40c per Dozen 
Ring Boxes—Two-Tone Plastic 
75¢ per Dozen 
Spring Rings—5 m.m. to 9 m.m. 
5 Doz. White and Yellow in Cabinet 
Complete $5.00 
3 Dozen Swiss Mainsprings Assorted 
1 each of 36 Sizes—$1.90 Complete 
Ladies G/F—Telescopic Bands 
Reg., Sm., Lg. 
90c Each 
Gents S/S Bands—American Made 3 sizes 
67c each 


A. J. GOLDFARB »<. 


15 MAIDEN LANE NEW YORK, N.Y. 


special items to our 
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Figuring a dial train 

J.H.L.: Kindly let me know how to figure 
my dial train to find a lost pari. For in. 
stance, I have a watch for which the can. | 
non pinion is lost. The minute wheel hg — 
30 leaves, the pinion on the minute wheel 
eight leaves, the hour wheel has 32 leaves, 
Does the same rule apply to find a minute 
wheel or hour wheel which is losi? 
Answer: A twelve-hour dial has the min. 
ute hand revolving once per hour. The 
relation between the minute and hour 
hands is 1:12; that is, one pinion mug 
go 12 times while its wheel goes four and 
the other pinion must go three times while 
its wheel goes once, then 3 X 4 = 12, 
Your eight leaf pinion in the 32 toothed 
wheel goes four times and you need, con. 
sequently, a factor of three for the other, 
If your minute wheel has 30 leaves, you 
should, therefore, have 10 leaves in your 
last pinion in order to make the equation | 
3x& 4=— 12. 


How to lighten balance screws 


T.B.S.: Please explain the best way to take 
some weight off of balance screws, when 
poising balances or for regulating to bring 
a watch to time would put the regulator too 
far over to one side. 


Answer: The most convenient way to 
lighten balance screws in the right way is 
to use a balance-screw undercutter. This 
is a small hollow-end milling tool mounted | 
on a handle like a watch screwdriver, sold | 
in sets of several different sizes suitable | 
for bracelet and et watch screws. | 
Applying the cutter to the shoulder of 1 
screw while held in a _ balance-screw | 
holder, remove some metal, leaving the 
outside of the screwhead intact. 

Exactly the same amount of weight is| 
to be removed from opposite screws, for | 
regulating; this can be controlled by using | 
a balance screw scale. In poising, th] 
weight removed is of course judged 
the poising tool. 


{ 
i 
{ 
j 
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Speedy polishing method 


C.W.W.: Can you give us quick method d 
polishing Swiss train wheels? | 
Answer: Press the pinion into a cork att| 
use a wire scratch Prash with light pre 
sure, with either oil or soap and walt 
When the stains have been removed, hall 
the wheel between two discs large enougl 


AMERICAN HOROLOGIST AND JEWHIB 





to cover the rim but not the teeth, and 
can remove the burr from the teeth 
with the same scratch wheel. 


Some watchmakers polish on the flat 
with a Jasper stone. Others use a glass 
scratch brush which mats the surface, but 
has been found to be very effective where 
there are burrs in the teeth. 

It requires a little experience to get the 
right pressure so as to do the job quickly 
so that the fine glass rods will imbed 
themselves between the spaces of the teeth 
without breaking. Where this happens 
there is sometimes a mysterious stoppage 
after the watch has been assembled. It is 
always a good policy to examine the 
spaces between the teeth carefully with a 
strong glass whenever a glass scratch brush 
has been used. 
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How temperature affects truing 


A. P. W.: In poising compensation balances A 

we are told to get them true in the round. 23 

When this is done, I find that the balance | «». to explain KIF 

is not true in the morning when I come to | but wish nevertheless to keep your customers exactly 
work after the shop is cold in the winter worms, than you must have a KIF Explainer on the 
time. counter. 


: KIF Explainer is a precision device, which, with a 
Should I true such balances before as- few mavernents ctplaine the ingenious simplicity 
sembling the work? and efficiency of the KIF shock absorber, while also 
. showing the limits of the protection, and leads the 
Answer: A compensating balance can be | sales on to the high-grade quality watch. 


: | Its exceptionally low price of $1.50 will soon enable 
trued in the round at only one temperature. | every watchmaker to oe it on his counter. 
If you true it at 70° and leave it on the | An interesting colour booklet outlines the advantages 


: : . . of the KIF Explainer and is sent free of charge by 
bench to get cold during the night, it will | parecuoc s.A. US. aaoe, 
not be true when you get back the next | mrs, Hedy REYMOND, P.O. Box 2173, 


morning for work if your shop has a tem- | Grand Central Station, New York 17, N.Y. 
perature, say of 40°. The brass will have | xi Explainer is available in two models : 
contracted more than the steel and the | on a high polished wood base, to be placed on the 

° ° counter or in an elegant pocket-book, for travellers 
cut ends of the segment will project be- | and agents. 

. | The two models are supplied at the same price and 

yond the arms, because the brass has con don bp Oar ie ee 
tracted more than the steel and tends to 


If you will take such a balance, true it + ang ogee have as soon as possible: 
at 70°, and chill it to 40°, or 32°, by | _._.. copy of KIF FLECTOR literature 
exposure to the weather, then bring it in copy of booklet PARECHOC No. 1 

and warm it again 70°, you will find copy of booklet PARECHOC No. 2 free 
that the cut ends of the segment have KIF Explainer on base 

moved toward the center of the balance. KIF Explainer, pocket size $1.50 
This is what is meant by compensation. From: Signature : 

Balances are generally trued at room 
temperature, that is, about 70°. The 
bimetallic balance takes care of the errors 
in timekeeping caused by the change in 
elasticity of the hairspring. In cold tem- 
peratures, the hairspring becomes more KI rc CU | a ec 


free 


tigid and will cause the watch to gain time, 





and in warm temperatures the hairspring 
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HAMILTON 992 Bs 


Prices from $30.00 to $37.50 
CAN'T BE TOLD FROM 
R.R. Watches all kinds; W 
by ELGIN, HAMILTON, BULOVA 
Men Write for Latest Price Lis 


Mark-Nelson Watch Co. 
Room 1112, Holland Building, St. Louis, Mo. 





sell used replacement movements. 
Write for information. 
BECKER-HECKMAN COMPANY 
29 East Madison Street, Chicago 2, Illinois 

















Special Offer 


17 Jewels—AS1194—Incabloc 
Unbreakable Mainspring 
C/SB Water-resistant case. 
$8.50 min, order 6 pieces, 
$8.20 25 pieces or more. 


DELCO CO., 185 Canal St. 





oem New York, N.Y. qu 


SPECIALISTS IN HARD-TO-GET PARTS 


Plates — Bridges — Bezels and Backs 
Used Mo ts—N: 





STANDARD NAME WATCHES - 
: Diamond and Wedding Rings 2. 


J. B. Watch Bands 
Write Postcard Today for Free Catalogues 


K.B.F, DISTRIBUTING CO.  ‘YHOLES\LE 


JEWELERS 
% 1 Nassau Street New York 38, N. Y. 


ding Cleaning Only F ~ 





A NEW TOOL FOR WATCHMAKERS 


ELECTRIC PIVOT POLISHER 
Pat. Pending 
Easiest Way to Mirror Polish 


* Takes /2 to 11/2 minutes to com- 
pletely polish balance pivots. 


'No removal of roller table or 
hairspring from balance. 
3%” high 


° ix, 
by 2%" No polish to mix. 


Fully *For ALL balances — ladies‘ 
Guaranteed smallest sizes to 18 size. 


Bench Tested ~* Built for a lifetime of service. 
SEND NAME AND ADDRESS FOR FREE DETAILS 


LITTLE'S WATCH SERVICE 
Box 311 Logan, Ohio 


$23.50 
Post Paid 
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becomes weaker, and the watch will show 


a loosing rate. 

However, with a bimetallic bal 
with the balance screws placed so that the 
compensated balance will take care of the 
hairspring, a carbon steel hairspring will 
give fine results. If at any time it should 
be necessary to add or deduct weight toa 
compensated balance, add the weight at 
the solid end, near the arm, as ap 
changes there will have very little if any 
effect on the rate of the watch. You will 
only be changing the time for fast or slow, 


To soften a gong tone 


S.C.G.: I wish to improve the tone of ¢ 
spiral clock gong that sounds very hard 
and harsh. How can this be done? 

Answer: The striking hammer of the 
clock probably has a leather block set in 


| its face—most of them do—and this has 
become hard from compression or de- 


terioration of the leather. A piece may be 
cut from a thick piece of sole leather and 


| fitted in the hammer head; and if a softer 


tone is desired than even this produces, 
with a large needle point the surface of 
the leather can be picked and made softer. 
Sometimes the latter treatment on the old 
leather block in the hammer will suffice, 
provided the leather is not deteriorated by 
age. 


Are running tests necessary? 


H. R.: Is there any quick way to determine 
how many hours a watch will run without 
giving it an actual running test? I have 
been told it is possible, just how is it done? 


Answer: Well, there are ways to tell how 
many hours a watch will run. But one must 
have some advance information, one must 
know how many teeth there are on the 
barrel, and the number of leaves in center 
pinion. We will assume that the center 
pin has nine leaves, and the barrel has 63 
teeth, that means that the center wheel will 
make seven turns to one turn of the barrel, 
or we might say the watch will run for7 
hours on one turn of the mainspring. To 
tell how many total hours the watch will 
run multiply the seven turns of center pif 
ion by total number of revolutions 
barrel. 

Another way would be to let all the 
mainspring power down, and when wind- 
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ing watch take note how many revolutions 
the ratchet wheel makes, which would be 
the number of turns barrel will make. 
Multiply the ratchet revolutions by the 
geat ratio between center pinion and cen- 
ter wheel, and again your answer will total 
number of hours watch will run. 

Still another way is to remove barrel 


spring then clamp the barrel arbor in pin 
vise or chuck, and wind the spring about 
the arbor. Count the number of fully 
wound coils, and the difference in number 
of coils, will be the number of turns the 
barrel will make, and again multiply the 
gear ratio between barrel and center pin- 
ion then you will have total hours watch 
will run on one winding. 


General rules for care and 
use of watch oil 


P. W.: Are there any general rules about 
the care and use of watch oil? We have 


had many discolorations at the shop, and | 


we would like to get your reaction. Will be 


| 
| 
| 





looking forward to your information column. | 


Thank you. 


Answer: The problems of watch oil and 

and oiling are of more importance now | 
than in years gone by because of the | 
smaller size of watches. Any good grade | 
of oil properly used will give good re- | 
sults, but the same grade of oil improperly | 


used will give poor results. 


Oil is delivered to you in chemically | 
clean bottles. Be sure to keep them clean | 


and tightly corked, away from dust and 
dirt when not in use. 

Accidental minute addition of acids or 
other chemicals will change the chemical 
structure of oils. 


fumes from chemicals. 


solvent for old oil in cleaning watch parts, 
but if this chemical is exposed to light it 
will give off free chlorine. As chlorine 
gas is heavier than air it will hang close 
to the work bench and possibly be ab- 


sorbed in the oil if the oil cup or fountain | 
oiler is exposed on the bencn. Such oil | 
may appear to be in good condition but | 


watches oiled with it will possibly have 
fusty pivots after a short time. 


Keep the oil cup only partly filled with | 
dean oil. It is better to use oil cups with | 
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Be careful not to store | 
your supply of oil close to strong acids or | 
For example: | 
trichlorethylene is sometimes used as a | 





$5.00 MOVEMENT SPECIALS 


10—6/0 and 10/0—7, 15, 17J Elg., Wal., Ill pans 


10—0 and 3/0 Elg., Wal., Ill. movements.............$5.00 

4—12 and 16 size Elg., Wal., Ill. movements....$5.00 

5—Swiss wrist watches $5.00 

5—18/0 Elgins $5.00 
FREE 20 yellow wristwatch cases with 














cover. Count the number of coils in main- | 


every $25.00 order 
B. LOWE, Holland Building, St. Louis, Mo. 





DEPENDABLE "°° 
Elgin, Croton, Benrus, Broad MERCHANDISE 


: . Equal 
Line of Swiss Watches, DEPENDABLE PROFITS 
Waterproofs, Self-Winds, Price List on Request 


Chronographs, Ladies' and DEPENDABLE 
Nurses' Watches, and all Watch Co., 71 Nassau 
fine Watch Attachments. St. New York 38, N.Y. 














ACON watcu crown co. / Wang 
50 Eldridge St., New York 2, N. Y. For 
Menvtecturers of Gold Filled Crowns SAMPie | 


waterproots 
& Jobbers 








‘or Repl t, Rebuildi Practice, 
Collection. Catalog, or specific 
quotations on request. 

WE PAY CASH—OR TRADE FOR 

Tools - Equipment - Materials 
Movements - All Merchandise 
ap Precious Metals, Etc. 
SATISFACTION ASSURED! 


BENGAL Giver ity. Cait 


Serving the Trade Since 1929 











THE QUALITY 
Mainsprin 
for American and Swiss watches, made 
of the finest steel, accurately gauged, even! 
Sold Through Jobbers 


tempered. Only. 
CLAnees IMPORTING CO. 


sO) TERS 
116 Nassau St. New York 38, N. Y. 

















FAST ACCURATE DEPENDABLE 
te VIBRATING x STAFFING x JEWELING 
DIAL REFINISHING 
RHEOLOGICALLY CONTROLLED for 
unequaled sharpness and clarity 


ways. No f 








re OS | WaTEHES SIVER 


ASK FOR CATALOG 


RUBIN & CO. 


93 NASSAU ST. * N.Y.38, N.Y. * DI 9-1096 








CHRISTMAS IS COMING! 
Now Is the Time to Buy That 
Annual Gift Binder—$2.50 


American Horologist and Jeweler 
P. O. Box 7127, Capitol Hill Sta., Denver 6, Colo. 











WHITE 
Unbreakable 
Type 
Mainspring 
New Steel Alloy 2sriest, Ramen onty 
GLARDEN IMPORTING CO. 
SOLE IMPORTERS 
116 Nassau St. New York 38, N. Y. 














WM. S. McCAW CO. 


WATCH MATERIALS — JEWELERS’ SUPPLIES 
JEWELRY — FINDINGS 


Room 215-218, 320 Superior St. Toledo, Ohio 











SPECIAL—FIRST QUALITY 
BALANCE WHEELS COMPLETE 
FF60 FF120 ETAI000 
ETAI080 AS1194 Regular or Incabloc 
AS970 AS976 AS1001 
Reduced to: $1.25 Each 
“Write tor Our Lotest FREE Circular” 


PAUL LINN—ESTABLISHED SINCE 1922 
Wholesale Jewelers’ Supplies 
5 South Wabash Chicago 3, Il 











Hard-to-Get Parts 


PARTS for all American & Swiss, Hampden, 
Illinois, Howard, Omega, Meylan, Longines, 
Agassiz, Patek-Philippe. 


CLOCK PARTS 
MOVEMENTS FOR MATERIAL 


Hamilton, Longines, Bulova, Elgin, All Swiss 
Models, Send for Complete Listings. 


BONDED MESSENGER SERVICE 
BOX #1 PLEASANTVILLE, N. Y. 
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small reservoirs. When the cups collet 
dust they can be cleaned and refilled week. 
ly. Use a drop or two of fresh oil from 
your reserve supply rather than attempt 
to maintain a supply of oil in an open 
sufficient to last for several months. 

Dirty oil applied to jewels is worse 
than no oil. Examine your watch oil 
under a powerful microscope and you will 
be surprised how large the particles of dust 
are that collect in your oil by constant 
exposure on the work bench. 

Some oils will deteriorate when exposed 
to light. Always keep your reserve supply 
stored in a clean, dark place. 

Some oils will change their chemial 
structure when exposed to the atmosphere 
Your reserve supply should be small 
enough in quantity to replenish with 2 


| fresh supply several times a year. 


Always keep your “dip wire” or "foun- 
tain oiler’ clean. However, it is an ex 
tremely bad habit to clean the end of the 
dip wire by passing it between the fingers. 
The moisture on most persons’ hands con- 
tains a trace of acid which will be ab- 
sorbed by the oil on the end of the wire | 
or needle end of the fountain oiler. This 
results in rusty pivots. It is better and | 
just as quick to get in the habit of clean- 
ing the end of your oiler by inserting it 
in a small piece of clean, dry pith. 

Follow these rules conscientiously and 
it will be gratifying to note how mud 
better your watches will run. Many com- 
plaints of oils not being satisfactory, when 
investigated show the trouble arose from 
jewels not being ab cleaned. All 
jewels must be cleaned and pegged. The 
oil well hole and flat surface must be cated 
for if good results from any watch oil 
can be expected. 


How to repair and 
refinish small tools 


A. C.: Why is it that I can never refinish 
the tweezers and screwdrivers to work like 
new? The screw driver slips and the 
tweezers will let the parts snap away. 

Your help and information is looked {fo 
each month. It always has some helpful it- 
formation for me. 


Answer: When repairing the tweezet | 
trim the points to equal length width ant | 
thickness first, then with a thin flat file | 
between the points, and held lengthwis, 
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ress the tweezer points and draw the file 
lengthwise. This operation will leave the 
inside surface flat and the file marks will 
revent materials from snapping out. 

To repair the screwdrivers, use a fine 
cut file, place the screwdriver blade on a 
vise block and trim the blade to desired 
thickness and length. The end of the 
blade must not have a short taper so that 
the end will be blunt and slip out of 
screw head slot, but rather a medium 
length so that the tip fits the slot. The 
end of blade must be cut off square. 

These precautions will save you trouble 
and disappointment. The time spent re- 
pairing the tools, will pay you many fold. 


Perspiration may cause verdigris 


W.B.: How can I get rid of and/or prevent 
the formation of green deposits around the 


rim of the bezel and the back of most gold | 


filled watches? 


Answer: The green deposit or verdigris 


is generally caused by perspiration attack- 
ing the raw edge of the bezel, where the 
base metal used is ape or brass. Al- 
though the plates used are gold filled the 
stamping process exposes the base metal. 

This verdigris can be quickly removed 
with a revolving wire brush. 


The hammer-head rests 
teo closely to tube 


G. C.: How can I cure a fault in the tone 
of tubular chimes, which is a nasty “zing- 
ing” sound one of the tubes of a Westmin- 
ster chime hall clock makes? This happens 
only once in a while. 


Answer: If you examine the action of the 
of the hammer on this tube, you will no 
doubt see that after its blow is struck, the 
hammer-head comes to rest so close to 
the tube that any outside influence, like 
some one stepping heavily near the clock, 
or anything that may impart a slight mo- 
tion to the tube, may carry it slightly 
against the hammer while the tube is still 
vibrating. 

The remedy is to pull the hammer-cord 
a trifle through its fastening to shorten 
it slightly, or to bend the spring of the 
hammer slightly away from the tube— 
whatever will allow the hammer-head, at 


fest, to stand a little farther away from 
the tube. 
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5 Assorted Swiss Watches............................$6.00 
1G Assorted Wristwatch Movements... 
aS 970 a Rear. 











to rebuild $2.00 to $6. 
We can supply a large variety of used movemen 
and complete watches needing some repair. 
Write for Price List 
ST. LOUIS REFINING COMPANY 
oland Building St. Louis 1, Mo. 











<UARSENS 








For the best unbreakable mainsprings 
Insist upon GENUINE Swiss hand made 





. - - the original patented 
WHITE BERYLLIUM ALLOY 


For the best steel mainspring, insist upon 


Rezista /S @ 


Outstanding Since 1925 
SEE YOUR JOBBER 




















Crown 
Assortment 


fl. 206 
will solve all 
your problems 


$7.50 


This assortment has all 
the CROWNS you need 
from 5” to 13” in yellow 
and white with short and 
long post. TAP 10 to 4. 


From the finest to the 
pin lever + 206 has them 
all. 


Refills always available. 


ORDER FROM 
YOUR JOBBER 


P. Mereminsky 
New York, N.Y. 














How about reducing YOUR Insurance Premiums 


yes Fag es TELEVISION, rapidly 
growing into an important com- 
mercial and industrial tool, now promises 
to be a valuable asset to the nation’s 
jewelers. The first jeweler to install such 
a system in his showroom, Marvin Hime 
of Beverly Hills, Calif., terms the installa- 
tion a “prime deterrent” to a possible day- 
time robbery. 

Should other jewelers follow Mr. Hime’s 
lead, there are indications that showrooms 
having closed-circuit TV may become 
eligible for reduced insurance premiums 
because of this additional protection. Use 
of the system by a jeweler is one of the 
newest applications of electronic units 
since closed-circuit TV began its com- 
mercial use only two years ago. Hospitals, 
police departments and many other in- 
dustries find it useful. 

A recent series of jewelry store rob- 
beries in the Beverly Hills area prompted 
Mr. Himes to explore means to protect 


INSPECTING A CLOSED-CIRCUIT TV camera 
similar to the one installed by Mr. Hime, are 
(left to right) Vern W. Stevens, adjuster for 
the Royal-Globe Insurance Group; Mr. Hime; 
and Mr. Duffy. 


his stock of diamonds and jewelry, said 
to be the largest in Los Angeles. Con- 
vinced that closed-circuit TV would serve 
as an affective additional protective device 





Order Now for Fall and Christmas Selling 
Order No. WT18 





NEW! EXCITING! DIFFERENT! snp i7's PROFITABLE! 


YOU will make money 
introducing a brand-new hobby! 


The Junior WATCH TINKER HOBBY KIT is 
colorfully packaged (watch parts named on 
bottom of the carton) and contains a genuine 
Watchmaker’s Loupe, tweezer, material tray, 
two screwdrivers, and a complete watch 
movement for disassembly and reassembly. 
Though complete, movements aren’t guaran- 
teed to run—only to provide hours of fun for 
the whole family. Priced so low you might 
even give them to special customers. The kit 


RETAILS FAST AT ONLY $3.49 
YOUR COST (Minimum, One Dozen) 
$18.00 PER DOZ. 


(One case. Window streamer included) 
Additional movements can be supplied at 
$6.00 a dozen, assorted. 


PACIFIC JEWELERS SUPPLY CO. 


424 S, Broadway, Los Angeles 13, Calif. 


NORDMAN & AURICH 


657 Mission S#., San Francisco 5, Calif. 
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he installed a simple form of the system. 
He utilizes one Packard-Bell ‘‘Telekaster”’ 
camera covering the major portion of his 
showroom from a vantage point near the 

ceiling, with desk-top control, plus a 
monitoring screen. The image is picked 

on the screen in Mr. Hime’s private 
5 at the rear of the showroom. 

Another welcome advantage quickly dis- 
covered by Mr. Hime, is that from his 
office he can observe traffic in the show- 
room and come rapidly to the aid of his 
salesmen during a rush of customers or 
to give personal attention to a special 
dient. 

The type of system used by Mr. Hime 
is the first completely transistorized unit 
developed by Packard-Electronics, and can 
be installed and put in use for approxi- 
mately $1,000, according to Carl Duffy, 
vice president in charge of Packard-Bell 
Industrial Electronics. He says the new 
$695 Packard-Bell system consists of a 
camera and desk-top control. Monitors 
are sold separately since many users prefer 
to connect their camera to a conventional 
set they already own. 


Elgin Uses New Package 
To Keep Oil Uncontaminated 


AMAGING LIGHT, AIR, AND DIRT are 

being sealed out of watch oil by a 
new Droptrol 5 eg bottle made of 
plastic which has been designed for Elgin 
M56b watch oil. 

William F. Schefelbein, manager of 
Elgin’s trade material division noted that 
exposure reduces oil ef- 
ficiency, and that the 
new Elgin container 3 
has been designed to 7 
keep oil fresh to the ® 
last drop. The dark 
blue bottle dispels P 
light while the Droptrol feature assures 
maximum performance. 

M56b is described as an all-purpose 
lubricant for wrist and pocket watches, 
extremely fine, non-corrosive, and safe for 
lubricating the most sensitive friction 
points. It is non-spreading, does not gum 
or become rancid, and has a temperature 
performance range from —10F to + 
120F. In a Twin-Pak it is $2.25 per unit. 





PAYS FOR ITSELF! 


* Save 
Money! 


Ge 


4 ! 


NOW! Everyone can afford the supurb 
*356 Fitrite “‘INSTANT CRYSTAL CHANGER’’ 





9-10 11-12 13-14 15-16 17-18 


* Presto— 


* Save 
Effort! 
It's Out! 





FITRITE Instant 


19-20 21-22 23-24 25-26 27-26 29-30 


Crystal Changer 




















ONLY 


*11.95 











Order From Your Jobber 





352 Fourth Avenue 


A TIME-SAVING SWISS 
PRECISION MADE TOOL 
IN PLASTIC HOLDER 


Crystal is removed instantly—without 
disassembly of watch, or opening of case. 


M. J. LAMPERT & SONS, Inc. 


EXCLUSIVE WHOLESALE DISTRIBUTORS 


New York 10, N.Y. 
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CLOCKWISE 
and Otherwise 


By J. E. COLEMAN 


Mr. Coleman invites your questions. If a direct answer is desired, 


please enclose a self-addressed, stamped envelope. 


He does 


NOT appraise the value of antique timepieces; questions of such 
a nature cannot be answered accurately through correspondence, 


OTHERWISE 


Paper Plates, Versus Fine China... Is It a Trend? 


E'VE PUT OUT A LOT OF “‘TIPS” over 

the years: this one has a new cata- 
log; that one has a new tool, and, an- 
other has new material. Never have we 
dealt in market tips and certainly there is 
no intent to begin now. However, I 
must admit that the temptation to do so 
was never greater; for once in my life I 
actually feel that certain future trends 
might be accurately forecast; at least ac- 
cording to present happenings. 

Should I comply with this feeling, mar- 
ketwise I'd rush out and buy up paper 
stock because if present trends are con- 
tinued there is bound to be a tremendous 
demand for paper. It makes just as 
much sense to argue that paper plates 
hold a tremendous edge over nice china 
simply because you discard them, as it 
does to advocate buying a cheap watch (or 
clock) because you discard it when clean- 
ing (service) is indicated. 

Back along the line somewhere, the 
manufacturer, the merchant or the watch- 
maker . . . possibly all three, have 
“missed-the-boat.” Mr. U.S.A. Citizen 
is the most mechanical minded individual 
since the dawn of time, he'll talk “‘qual- 
ity” until you are black in the face; he'll 
buy the very best automobile he and the 
finance company can work out; race to 
his service man at the slightest rattle and 
insist that his filling station operator place 
a little sticker in the door indicating the 
next oil change so he won’t go a mile 
over it. Yet, we know upon unimpeach- 
able authority that about 50 per cent of 
him is thoroughly convinced that when it 
comes to timepieces (watches and clocks) 
the proper thing is to purchase the “two- 


40 


bit” variety and discard it like a paper 
plate the instant service is indicated . ., 
a complete reversal in his thinking. 

A closer look at the situation and 
actually find it even sillier than it at fs 
appeared to be. Apparently such a te 
versal of thought is occasioned by the 
quality timepiece requiring periodical serv. 
icing. Since when has a normal amount 
of service and/or repairs to any piece of 
mechanism become such a “bug-a-boo”? 
Since Mr. U.S.A. Citizen is by both na- 
ture and training “sold” upon quality, 
and, service if you will, for we know that 
not only will he seek a quality car but in 
the next breath boast that he has the best 
auto mechanic in town, why should he 
be so suddenly “unsold” upon another 
piece of mechanism? 

It is not our purpose to deny the 
timepiece a certain place—most assuredly 
it has its spot. So does the paper plate— 
at picnics. Come to think of it that gap 
between a dressed-up $5 pinlever of 4 
$3.39 sync clock, and a precision, jeweled 
timepiece is just about as great as that 
between a paper plate spread in the woods 
among the ants and a nice quiet meal = 
your own dining table with your fine 
china and sterling flatware, by candle 
light. 

Hold on to your paper stock, boys, for 
IF, John Q. Citizen were to decide to take 
that step down from quality, the demand 
for paper will rise. 


Speaking of “quality” decline 


The quality decline hit the clockmake 
several years ago but is just now beginning 
to be felt at the watch repair bend. 
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AN Mister Jeweler —Feature “While You Wait 


e 7 s 
Crystal Fitting Service” 
WITH G-S CAST OPTICS CRYSTALS. While the 
customer is waiting he may become interested in pur- 
chasing some other jewelry item. 


—_ 


- - 


Lo-Dome Special Rounds Flat Tops For 

For Thin Model Watches Ladies Round Watches 

4 SET No. NPK 72, PRICE $12.00 SET No. CFT-84, PRICE $14.00 

aper 4 : = 6 dozen Round wrist 7 doz. round Flat Top crystals, 
. et watch sizes 15-30. sizes 8.4 mm to 16.7 mm in 

& ! 1/10th graduations. (84 

m 5 Lm ~ : 2 sizes, one of each.) 





NEW G-S HAND PRESS 


For opening and Closing Waterproof Cases to 
FitG-S “A” Crystals Easier and Quicker 





Hand Press complete with all fitting 
parts for “A” waterproof. Also plugs 


sh 0 aN AA ESI. 

















fe- for fitting regular round. SET No. FT-PK 144, PRICE $24.00 
the PRICE $68.50 7 dozen Ladies’ Round 
ery. 219 “A” Waterproof Crystal sizes in 3-drawer metal FREE Flat Top. 5 dozen LO-Dome 
cabinet. This metal drawer supplied Round } 
unt SET No. A-1F WITH SET No. HP-5 PRICE $93.50 with these sets. : i 
> of | 
” BENCH MODEL { 
0 G-S FLEXO CRYSTAL SETS SET No. 3 HM : 
” Can be supplied to fit any jeweler’s needs. Very attractive i 5? — 
lity allowance for old sets—convenient terms of payment. Hand Inserting : 
that ohtids ‘dealt Machine with ; 
t in . PORTABLE BENCH MODEL 4-drawer metal : 
fs — cabinet. 3 Gross ; 
; os Round : 
| he i Hi-Dome, Lo-Dome H 
ther * Pocket Watch, Flat Top. ; 
+ SET No. 3 FM ... PRICE $107.00 : 
nea s *. 3 Gross Round with 3 Drawer 
edly 3 2. Cabinet Floor Model Machine 
a 5; = SET No. PHD-6HM (not FREE F 
. < PRICE $23.00 
‘ a < Cabinet Size 8” x 944” e 
m4 i - x 3”. Round Crystal 24 
led a Seal teoetioe GIFTS TO JEWELERS 
that i“ Machine: wih 6 dozen USING G-S FLEXO CRYSTALS 
} “a oun 1- me 
, ’ Wrist Watch Crystals, = 
os Wrst Warch Cosas, | SAVE G-S ENVELOPES! 
1pon SET No. 23CP SET No. 15C This set is ~~ —— Redeem them for Premium 
PRICE: $756.00 PRICE: $549.00 repair men located in fact 
fine Foot Inserting Foot Inserting = —_ - ong Merchandise from the wr 
i a H i ues, Etc., where 
ndle ane scion _ cabinet 1 is space is lisised. WRITE FOR DETAILS 
"x12" x47". 7”. 3 gross Roun 
aes fe 
Of a ie, me ‘locket Watch, 


ae WRITE for full details about our attractive trade-in allowance on old 
er 9 Watch, ois Top 12 gross'C crystal sets or old crystals. Ask for free samples, Fancy Cylinder and 
op cineca age cathelD Round. If you have not received a copy, send for G-S catalog No. 


nand SET No. CF 1728—12 Gross Fancy Cylinder 60—approximately 3000 crystal numbers, P-Fancy and C-Cylinder, 
PRICE $477.00 (in metal cabinets, not shown) to 4 an ‘ cde oe retest r , 
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MORE JEWELERS EVERYWHERE USE MORE G-S FLEXO CRYSTALS THAN ANY OTHER MAKE 
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Fortunately, for the clock repairer there 
is a vast backlog of good clocks plus the 
attachment for family heirlooms and the 
interest stirred up by collectors all serving 
to maintain a fair market for the clock- 
maker's services. It remains to be seen 
whether or not something similar may de- 
velop in the watch repair field. 

One paradox in the comparison is the 
“electric,” whereas the sync electric clock 
cut into the clock repair industry via the 
cheap original cost, discard and replace 
with new one; the reverse is going to 
be true of the electric watch. Electric wrist 
watches can not hit the cheaper brackets 
for years to come and neither will their 
servicing be diverted to “appliance” 
shops. 

Perhaps the brightest spot in the whole 
picture is the fact the repairman (both 
watch and clock) is awakening to the 
situation. Despite some of the gloom 
hovering over the trade, heightened by 
closing down of some of our big schools, 
I have the utmost confidence that as a 
trade or industry, we are mature enough 
to work out our own problems. The re- 
cent unification of two national organiza- 


tions into A. W. I. points up this con- 
clusion. 


Visitors and chats 

Occasionally, we meet up with a term 
“clockmaker’s clockmaker,”’ fact is, I be- 
lieve its counterpart is used in just about 
every profession and that it has come to 
have a general meaning whether included 
by Mr. Webster or not. We've just en- 
joyed a half-day visit from an old friend 
and ardent follower of the column, Mr. 
J. E. Cluxton of Athens, Ala., who, be- 
cause of his great love for clocks plus 
many years spent repairing them (and 
collecting) we'd say might qualify as a 
clockmaker’s clockmaker. Need I say that 
the entire morning was devoted to nothing 
but clocks. 

Another visitor this month was Mr. 
R. D. Field, of Memphis, Tenn. He 
brought an unusual story about “‘C. & O” 

. seems that when he visited with us 
couple of years back it got mentioned and 
his son in San Diego, Calif., caught it. 
Up to that point neither father nor son 
knew the other was a column fan. 

Pleasant long distance chat with Bill 
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Phelps up in Cincinnati, tells us that he 
has ready a new catalog and that since it 
came off the presses he has added a line 
of mercury pendulums for French clocks 
as well as a stock of beveled glasses fo, 
crystal cabined clocks. 

Also called Dick Slaugh, head-watch. 
maker up at Hamilton. It was about some 
oil, but, one just can’t talk to the Ham. 
ilton folk now without comment yu 
the electric wrist watch. Dick says I may 
pass on to you the information that any 
watchmaker can take the Hamilton Ele. 
tric examination using his own electtic 
movement. This is a supplement to the 
examination program announced a few 
months back wherein the watchmaker ob. 
tained watch, some tools, questions, etc, 
directly from Hamilton. 

Any watchmaker desiring to take the 
electric test using his own watch, may 


obtain from the Hamilton Material Sales | 
Department a minimum kit of tools con. | 
sisting of a wired movement holder, 1 
dialing ring and a post adjusting tool bit | 


by sending his check for $4.25. How. 
ever, the purchase of this minimum kit 
is NOT a prerequisite to taking the e- 
amination. If you already have these tools 
or the equivalent, all that is necessary 


is to send your electric watch to Hamil | 


ton, marked for the attention of Mr. R 


W. Pennebaker, request that he register | 
you as a candidate for the examination. He | 
will mis-adjust your watch and return it to | 


you with instructions and questions. 


The long expected up-surge in the elec: | 


tric wrist watch field is just around the 
corner. A lot of “off-the-cuff” infomm- 
tion is in circulation. We've indulged i 


a couple of long distance calls this month) 


and received three or four lengthy It 
ters. Columnwise all were not very pro 
ductive because of that “off-the-cuff” and 
“don’t quote” endings. Anyway, it place 
us in a good position when “game time’ 
is called. 

Fellow columnist Jean Louis Roehrid 
recently came up with one of the 
‘repair’ stories we've heard so just in @€ 
you missed it, here it is: ‘Shortly aftet# 
watchmaker moved into a new communi 
the mailman, a very friendly fellow, o 
fered his services ‘perhaps I can be of heb 
to you because I can do watch repairing ® 
the side.’ When told by the wife that he 
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husband was a watchmaker himself, the 
man replied: “Then he could sometimes 
help me with difficult jobs, because you 
see | just picked up watch repairing in 


the army and I get all kinds of work on 
my mail route’.”” Now, this enables us to 
quit upon a “‘borrowed’’ note. 


J. & J. & J. 


and CLOCKWISE 


Whole movement is 
Beautifully engraved 
Dear Mr. Coleman: 

I enjoy your column very much and am 
amazed at the information you are able 
to give on old and rare clocks and watches. 
] think you are the man to help me. 1 
would like a personal answer, and am en- 
closing a self-addressed envelope for that 
purpose... . if you would be so kind. 

I have a watch. It is about 18-size. The 
case has a front door like the hunting 
case, and two back doors. The inner door 
or lid, has two holes for access to posts 
for winding and setting with a key. The 
case is silver. On the inner lid is im- 
printed “Duplex . . . French Royal Ex- 
change . . . London.” 

It is the movement that is so amazing. 
The entire movement . . . bridges, and 
mainspring barrel . . . is beautifully en- 
graved. The movement is jewelled. The 
mainspring barrel has no bridge over it, 
and it is engraved with flowers and so 
forth. 

This is the most beautiful movement I 
have ever seen. I don’t know how to 
classify it. It is not a cylinder type, but 
the roller has a long horizontal spike that 
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engages with upright pins in an escape 
wheel that is divided into three sections 
each with two forked teeth. The watch has 
a sweep hand and the dial has Roman 
numerals. 

The shame of it is that the watch had 
been broken before it came into my hands. 
The hairspring and cannon pinion are 
missing and something else is broken. 

Can you give me any information on 
this watch? When it was made, what the 
“French Royal Exchange” is, and is this a 
hand-made tailored job, or anything you 
can tell me? 

The only numbers I can find are in the 
case, a large flattened “C” enclosing block 
letter ‘‘P” and “M,’” and the number 166 
over a block “E.” 

SILVIE C. MARCHESE 
424 Meadow Street 
Cheswick, Pa. 


Dear Mr. Marchese: 

Unfortunately, the marking upon your 
watch ‘‘French Royal Exchange” is that of 
a merchandise and exporting house and 
thus not included upon any listing of 
“makers.” 

Apparently you have what is generally 
known as a “Chinese Duplex.” Those 
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LOOK CLOSELY Aj 
YOULL NEVER 


AND ONLY IF...YOU USE { 
UNBREAKABLE MAINSP! 
PERMANATE-the LIFETIA 


The picture (above) is certainly a sight ev- 





ery Watchmaker is too familiar with. It 
shows what happens when a mainspring is 
lubricated with oil or a synthetic lubricant 
—one which is easily pushed aside, expos- 
ing the mainspring surfaces to each other 
. .. This mainspring was not lubricated where 
it needed it most... 


Every Mainspring Surface—No Matter How 
Smooth—Shows Rough “Peaks and Valleys” 
When Viewed Under A Strong Microscope. 


’ When these Mainspring Surfaces Rub on 
Each Other During Winding and Unwinding, 
Ordinary Lubricants (such as oil, grease, 
graphite, synthetics, etc.) Are Squeezed 
Aside By the Pressure. The Rough Surfaces 


Then "Scrape" and "Grind" On Each Other 
... With the Results Shown Above. C & a 
To learn more about PERMANATE, and to ee 


receive a listing of Famous Marshall Add- 

A-Unit Systems containing either Marshalloy 

or Watch-Craft Main Springs, simply ad- Box 7737 
dress a card or letter to: 
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look to this outstanding line-up 


Television: Dave Garroway will be working for 
you on the full NBC network line-up. Watch him show the 
Inside Difference Comparison and Talk Swiss during 
the 13 intensive weeks ... leading on to the peak Christ- 
mas buying season. 


Radi@s: jim Ameche will Talk Swiss and compare 
the Inside Difference in 30 national markets for 9 con- 
centrated weeks from September to November. 

And that’s not all! The by-now famous Watchmaker of 
Switzerland radio contests are starting again. Keep posted 
on the one in your area! Work with your station. Score the 
greatest number of entries. 


Miagazimes: 100k for the November issue of 
Harper's Bazaar, Town & Country, and Vogue. You'll be 


their beautiful fashion correctness. 


Premetions: Your new init 

Di nce Comparison Display is on its way. Look forit 
Read the helpful broadside. It features national new 
paper and radio pickup copy. Use it locally. The net 
Watch Comparison Booklets are also in the mail. at 
them out to all your customers. ¥ 

Once customers see the inside difference and 
inside difference, they'll know why to look for a 
tested quality movement...17 jewels... Swiss of 
dial. 


THE WATCHMAKERS OF SWITZERLAND 





AIN- IF... 


shalloy or WATCH-CRAFT 
With the Miracle Discovery 
DRY LUBRICANT 


NATE LEVELS OUT and FILLS IN 


sugh Surface of the MAINSPRING 


PERMANATE Actually Impregnates 
and Becomes an Integral Part of the 
Metal Alloy .. . 


The drawing to the left shows PERMANATE— 
the completely New and Unequalled DRY 
Lubricant—and how it keeps the coils com- 
pletely separated, regardless of the pressure, 
without hindering winding or unwinding. 
Notice, also, how it totally fills in the valleys 
and blankets the peaks while it impregnates 
the alloy. Because PERMANATE is a solid, it 
will not dry up—or be pushed aside and 
rubbed off. No other mainspring lubricant 
can accomplish ALL this. Watch-Craft main- 
springs are priced at just $4.80 per dozen 
—Marshalloy, slightly higher. 


RSHALL CO. 


Chicago 80, Illinois 
Distributor of C. & E. Marshall Co. Products 
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features that make you describe it as the 
“‘most beautiful movement,” etc., were 
purposely built in to appeal to the oriental 
trade. Perhaps the British were the first 
to supply the Chinese market, selling Eng- 
lish-made watches and thus having the 
first merchandising connections. Later the 
market was captured by the Swiss because 
the gaudy finish had a special appeal. Thus 
English exporters, or maybe French, bought 
the Swiss product and exported it from 
London. 

Had your silver case been English-made, 
it would be hall-marked and we could 
pinpoint the year. The Chinese Duplex 
highly decorated movements were made in 
the thousands in the early 1800's . . . they 
are by no means rare. 

The escape wheel you sketch was de- 
signed for these special watches. Basically, 
it is the same as all duplex movements, 
i.e., a long tooth on the escape wheel for 
locking against the staff and a short tooth 
for impulsing the balance. As you show, 
the locking tooth is forked. In action the 
first point of the fork enters the notch in 
the roller and escapes, allowing the wheel 
to move only to the second point... . 





such a small amount as scarcely to be 
discernible on the sweep second hand. Op 
the next stroke of the balance the second 
point of the forked tooth escapes fully. In 
other words, the full escape comes only 
with alternate strokes so that the cente; 
second hand seems to move once per 
second. 

The undesirable feature of this arrange. 
ment, or one of them, is that this same ac. 
tion prevents the balance from being im. 
pulsed every stroke, only on alternate 
strokes. 

There must be some “old time” watch. 
maker near you who could restore this 
movement to running condition. 


JEC. 


A swinging pendulum for an 
Electric "Grandfather" clock 


Dear Mr. Coleman: 

My problem is with a customer who ba; 
an 8-day tall, grandfather type clock, with 
a visible swinging pendulum. She want 
an electric clock movement installed and 
this can be done, although probably the 
striking part is out. 

But, she wants the pendulum to still 


she 
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be swing, something like the way it has al- 
On ways swung. How this can be accom- 
‘ond plished, I don’t know, do you, and will you 
Th tell me how? 
only 1 am a subscriber to the American 
nter Horologist and Jeweler. 


per FRED R. HAywoop 
4 Washington St. 
Nge- Potsdam, N. Y. 


(a Dear Mr. Haywood: 





im. There are a number of small or minia- 
a ture grandfather clocks upon the market, 
a electric, and with an imitation pendulum, 
atch- 


, swinging. Empire Clock Co., 93 East 
this Fifth St., St. Paul 1, Minn., sells replace- 
ment motors complete with pendulum for 





C. them. I’m sure that they are too small 
and too light for the tall clock you indi- 
cate... the only thing you might gain 
is an idea of how they drive the pendulum. 

A few years back, General Electric was 

> has marketing a full-size grandfather clock 
with with simulated swinging pendulum. We 
vant are not sure that you can purchase a move- 
and ment and pendulum at this time, but it is 

| the worth a try. Write their Clock Division, 





Bridgeport 2, Conn. 





still 





The “trick” to maintaining an imitation 
pendulum in motion is mainly to have it 
very light . . . the ball is usually impres- 
sive in size but is only a very light hollow 
shell. As I recall the G-E, there extended 
a “star” wheel from the back of the move- 
ment so that each tooth of it would strike 
and slide off a pin in the pendulum rod, 
said pin located about where the crutch is 
usually found. 

Naturally, the speed of the wheel to- 
gether with the number of teeth in the 
star wheel is calculated to time as nearly 
as possible with the natural swing of the 
pendulum. To further assist the mecha- 
nism, the star wheel is held to its arbor 
by a medium friction, thus, if, and when, 
the swing of the pendulum gets a bit out 
of step, and the pin strikes a tooth before 
it completes its excursion, this friction 
allows the pin to push the wheel backward 
the necessary amount. Since the wheel 
is constantly urged forward, the instant 
the pendulum reaches the stopping point 
the friction ceases to give; the wheel 
starts forward and gives the pendulum a 
little kick. The regular regulating nut at 
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@ NON-INFLAMMABLE 

® WILL NOT EVAPORATE IN AEROSOL CONTAINER 

® CLEANS AND DRIES LIKE MAGIC 

® ECONOMICAL — 6 oz. can $ 50 
mia 


OTHER USES 


Cleans el | contact 
electric shavers, clocks c ing 


that requires pin-point c 


YOUR MATERIAL JOBBER! 
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RONDA: Staffs - Stems - Rollers - Setting 
Lever Springs - Pallets - Balance Complete 
are proven the best on the market. 


Inquire how to obtain last—just out —complete 
RONDA CATALOGS with measuring charts. 


Modern Technical Supply Co., Dept. 9 MAH 
55 West 42nd Street, New York 36, N. Y. 











N EW a TRIAL SIZE 


CLOCK LUBRICANT 
NOW AVAILABLE 
Ya oz. Bottle 75¢ 
AT WHOLESALERS OR DIRECT 
THE HOROLOVAR CO., BRONXVILLE, N. Y 








CUCKOO CLOCK PARTS 
Bellows * Chains * Dials ¢ Hands 
Pendulums ¢ Trim * Wheels * Weights, etc. 
Musical Units—400-Day Parts and Domes 
Clock Movements 
Grandfather, Grandmother, Banjo, 1 Day and 
8 Day fit ups. Chime Rod Assemblies. 
Junghans Batteries 
Send for a New Catalogue oy Largest 
Selection of Clocks and Clock Parts 
RALPH HERMAN CLOCK HOUSE 


628 Conev Islan? Ave.. Brooklyn 18, New York 














YOU CAN OWN 


THE FINEST INSTRUMENT EVER 
MADE FOR ESCAPEMENT STUDY 


Increase Your Own Skill, Speed, Earnings in es- 
capement adjustment and repair with the famous 
BARKUS 12-inch model escapement. Accurate 
and beautifully made, it adjusts to duplicate 
every error of the Jeweled lever escapement. 
SERVES AS A REMARKABLE WINDOW DISPLAY. 
Excellent for demonstrating your service to your 
customers, 
ONCE TOO COSTLY FOR ALL BUT THE BIG 
STORES. Now ONLY $24, payable in three 
monthly installments while they last. For this 
LESS-THAN-COST-VALUE—Send your $8 check. 


FALCON LABORATORIES, P. O. Box 386, Des- 
canso, Calif. 











Since 1887 
BOWMAN 
TECHNICAL 


Send for booklet: ‘Your Future and Our School.” 
Courses approved for veterans and state boards 
of rehabilitation. Individual Instruction—You can 
enter any time. 

Our graduates pass certified Master Watchmaker 
tests, also any state board examination. 

Men should be encouraged to take this train- 
ing—We never have enough to supply the 
Demand, C. E. Bowman, Principal. 
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the bottom of the ball helps you to adjug 
the pendulum to swing nearly with the 
turn of the star wheel. J.EC. 


Indexes C&O for quick reference 


Dear Mr. Coleman: 

I have a Seth Thomas Sonora chime 
clock in my shop from which the main. 
spring from the chime unit is missing. The 
winding arbor indicates it should be on 
inch in width, but I am at a loss to de. 
termine the dimensions necessary for hav. 
ing one made. It is of the loop end type 
and the diameter of the first wheel i; 
2 13/16 inches. Could you advise me of 
the correct thickness and length? 

Your column in AH&] has been of 
much interest to me since March, 1945 
and I have indexed much of the materia 
in it for quick reference. 

Enclosed is a stamped, self-addressed 
envelope. 

J. S. SCHOFIELD 
527 Summit Avenue 
Fort Washington, Penn. 


Dear Mr. Schofield: 

It is a distinct pleasure to know you 
think enough of our column to keep tt 
indexed for future use; your kind words 
are appreciated. 

The Seth Thomas Sonora, loop-end 
chime spring is listed as 1 inch wide, 0.59 
mm. strength, by 115 inches long. 

J.EC. 


Making a tourbillon is tough job 


Dear Mr. Coleman: 

Information will be appreciated as toi 
book or pamphlet that has a good & 
planation with drawing and details on 
tourbillon and/or a Karrusel escapemen. 

I have H. Fried’s Packard Collectio 
article, also Britten’s book has some i- 
formation, but I am desirous of trying i 
make one and these articles I referred 
are not enough in my case. 

B. A. WACEK 
165 East 64th Street 
New York 21, New York 


Dear Mr. Wacek: 

The principle of the tourbillon ws 
first executed about 1781 by the famous 
A. L. Breguet. Basically the principle 8 
a simple one, the balance is made to 
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around in a circle once every minute, in 
so doing it assumes every vertical position 
in its tour. Breguet had observed that 
some watches would gain in one position 
and lose in others; he hoped in making 
the balance assume every position that such 
errors would cancel each other out. 


just 
the 








im 
in Execution of such a mechanism is quite 
I he a different story for the net result is a 
one very complicated construction. On several 
de. occasions I’ve watched men whom I con- 
ba. sidered good watchmakers observe a tour- 
ype billon ticking away for several minutes, 
I is then shake their heads and say “T still 
2 of don’t understand it.” 
It is my thinking that they haven’t been 
0] produced for several years . . . (1) there 
945 is no demand for a timepiece at the tre- 
rial mendous cost of making a tourbillon, (2) 
we do not have men left with skill and 
ised J training it requires to produce such a 
jece. 
D Off hand, I can’t think of much to 


reccommend. Like the Britten you mention, 
most volumes devote very little space to 
tourbillons. I know of no single booklet 
or pamphlet upon them. You will find 
a short but I believe one of the best, 


an chapters upon tourbillons in Eric Has- 

ards wells “Horology”* for its train count. 
J.E.C. 

ia *(AH&J book department, No. B-174, 

0.59 $4.95, plus 10 cents postage.) 

GC 


Transducer Converts 
To Ultrasonic Cleaning 
a TRANSDUCER CORPORATION, a 


to « subsidiary of General Instruments, 
tex ff Woodbury, Conn., recently began market- 


ons @ ig a new ultrasonic transducer which 
men. @ ‘teadily converts cleaning tanks into ultra- 
ction sonic cleaning machines. 

¢ in Executives of the company report that 


ng 0 the transducer is a welded, stainless steel 
‘  @ ‘mmersible unit designed to fit all present 
tanks used in degreasing and cleaning. 

EK It is magnetostrictive and operates at 
300 degrees F. Large tanks can be ultra- 
sonically activated at minimum installation 
and operating costs, officials of the com- 
pany claim. They report the system oper- 
ates on 22KC for maximum cleaning ef- 
ficiency at minimum noise level. Models 
ate of two different sizes. Details can 
be obtained by writing the company. 
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CLOCK WHEELS—CLOCK BARRELS 
PINION CUTTING 


Wood, Steel and Brass 


Barrels and Wheels Repaired and Made to 
Order - Teeth Installed - Broken Pivots Re- 
paired - Platforms Reconditioned or Duplicated. 


FAST SERVICE! 
Send Sample for Immediate Estimate 


RALPH HERMAN CLOCK HOUSE 
628 Coney Island Ave., Brooklyn 18, New York 
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No "Just as Good" Substitutes 
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MADE BY JEWELER AIDS COMPANY 
130-40 227th St., Laurelton 13, L. I., N. Y. 











CHRISTMAS IS COMING 


Special Books for that Special Person 
will be found in our FREE Catalog 


American Horologist and Jeweler 
Book Department 
P.O. Box 7127 Capito! Hill Sta. 
Denver 6, Colo. 
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round plastic 
crystal 
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Time, and Time Again, and a Book 
For the Manufacturing Jeweler, too 


_. ARE CLINICS NOWADAYS for al- 
most every ill so the House of Horo- 
logicaLearning, the WatcHealing Insti- 
tute of Culver City, Calif., has produced 
““WatcHealing” a book by Ben Segal, 
based on a slogan whose first letters spell 
the most important word in the watch- 
maker’s world ‘““T I M E’—“Time Inevita- 
bly Mends Everything.” 

Profuse illustrations throughout the 
book are credited to the Watchmakers of 
Switzerland, Elgin National Watch Com- 
pany, Hamilton Watch Company and Wal- 
tham Watch Company. 

““WatcHealing,” in form, is a series of 
24 lessons, followed by a final section de- 
voted to a glossary of escapement termi- 
nology and general horological vocabulary. 
Several otherwise blank pages are head- 
lined for “Notes on Personal Observation 
and Research.” 

Mr. Segal, head of the BenGal Com- 
pany, says his title is an expression 
originated by himself to supersede the 
erroneous term ““Watchmaking’’ as applied 
to the art of repairing or servicing watches. 
Before starting the course of instruction 
outlined in “WatcHealing,” Mr. Segal 
stresses that the embryo watch repairman 
should start his WatcHealing career with 
the larger, ordinary watches, and should 
net attempt repairs on the smaller sized or 
complicated watches until he has acquired 
proper familiarity and dexterity with 
watchmaking tools. 

“Many thanks to Orville R. Hagans”’ is 
inscribed by author Alma Kehoe Reck, in 
the presentation copy of ‘Clocks Tell the 
Time,” for the editor and publisher of 
American Horologist and Jeweler. Mrs. 
Kehoe, who has written many books for 
children says this one was suggested to 
her by Mr. Hagan’s Clock Manor Museum 
in Denver, Colo., the largest private col- 
lection of horological material in the na- 
tion open to the public without charge. 

Published by Scribners, the 48-page 
volume is printed on heavy matte paper, 
bound in hard gray cloth covers with red 
and black imprint, and should make de- 
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lightful reading for youngsters in the 
7-11 bracket. Informative and decorative 
pictures, also in red and black, add a 

deal to this little book which can also be 
read with profit by the adults in the house 

We are still trying to fill orders for the 
German “Uhrmacher-Jahrbuch” advertised 
in the June AH&J, with small succes, 
The publishers, the Neue Urhmacher 
Zeitung of Uum (Donau) Germany filled 
our first and now another is on its way. 
Perhaps, one should do with this little book 
as we do with the British Yearbook, and 
order it a year ahead. We shall appreci 
hearing from readers who would like this 
plan. So far as we know the price will r 
main the same, $1.75. The book is bound 
in red heavy limp plastic, contains a com- 
plete diary-type day-by-day calendar for 
the entire year, comments on the trends in 
the industry for the year 1960, has artides 
on control devices for mechanical figures 
chime explanations, the automatic watch, 
electric watch repair, aluminum and other 
new trade materials, the use of quartz in 
timepieces, a section of small tips to the 
watchmaker and several pertinent table. 
Readers who have ordered for this yea 
will be advised immediately when we hea 
from abroad. 

“Chains & Beads,’’ by Greta Pack, and 
published by D. Van Nostrand Company, 
Inc., is a work manual for chains and 
beads for those interested in the art-and 
technique of jewelry making. Its 12 
pages are brimful of detail both in tet 
and by line drawings and photographs. 

In the preface Miss Pack suggests thi 
the beginner will find it expedient to us 
her earlier book, “Jewelry & Enameling’ 
as a reference for details of process 
essential for work with silver and othe 
metals used for jewelry. 

Chains, from bent oval rings to thos 
used with stones, and round rings take 
the first half of the book. Beads begi 
with the round hollow type and’ progres 
through various styles to the axe- 
hollow bead of silver and copper and the 
rectangular bead of stones and _silve 
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strips. Completing this explicit little 
volume, bound in red cloth with silver 
imprint, are the appendices on wire gauge 
standards, sources of supply and references 
books and an adequate index. 
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Your enthusiastic response to our 
diSONtegrator System 40 Uultrasonic 
Cleaner at $99.95 has been so over- 
whelming that we are now offering 
even bigger values 
capacity units! Thousands 
tegrator units 
Nor virtually all types of manufactu , main- 
{tenance and repair, industrial, scientific and 
1960 or 1961), Neue Uhrmacher Zeitung, of | jmilitary organizations all on a FREE 5 day trial 


Ulm, (Donau) 220 pp., 4x5% inches, $1.75. s. They must be good to sell this way! 


trasonic Indus- 
B-540—CLOCKS TELL THE TIME, by Alma | tries disONtegretors are made possible by incor. 
Kehoe Reck, dust jacket by Janina Domanska, porating the latest advances in ultrasonic technol- 
ih pu T3914 inches, $2.78. sy oe coment eae oseareene Ee. 
§-542—CHAINS & BEADS, Greta Pack, illus- | customer. Paul Platzman President 
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trations by Laurine Muethal Houghton and 
Elmer L. Astelford, 128 pp., 5%x8% inches, 


2.00. 

P otl-—WATCHEALING, by Ben Segal, stiff 
blue paper binding, silver imprint, 146 pp., 
5%x8% inches, formerly $10, for a limited 
time only, $5.00. 


An interesting addendum 

A letter to Mr. Hagans from his old 
friend, F. B. Cowen, secretary of the 
British Horological Institute, Ltd., advises 
of a change in the status of the Ibert Col- 
lection, listed in the June, 1960 AH&J 


THE LOWEST PRICED ULTRASONIC CLEANER 
EVER SOLD! Buy one or 100 and save! Rugged, 
Efficient, Versatile, Fast . . . Cleans in Sec- 
onds @ Simple One Knob Control e Compact 
e@ Saves Time and Money! 


CLEANS! BRIGHTENS LIKE NEW! REMOVES solder 
fluxes, shop soil, oil, and grease, buffing com- 
pounds, haze, lint and dust, soap, corrosion, 
finger prints from stones, diamonds, settings, 
mountings, watchbands, cases, dials and move- 
ments, rings, bracelets, castings, findings, files, 


as being for sale at Christie’s in London. 
Mr. Cowen believes that the catalog to 
which we referred, is a “truly magnificent 
oo agg and one that should be in the 
ands of all interested in old clocks and 
watches. He points out that the article 
in question, published on the best avail- 
able information at the time was in error, 
and has kindly provided additional data 
to bring us and our readers up to date. 

“The actual fact’’ writes Mr. Cowen, 
“which makes quite a horological tidbit, | 
is that the whole of the Ilbert Collection | 
was offered to the nation by his executors, | 
but unfortunately the money required to | 


buy it was not forthcoming from the na- | 
tional exchequer. A deadline was set Extra Tanks: $40.00 Ea.—Junction Box: $12.95 


(Nov. 6 1958) and as it looked as though FREE TRAFFIC STOPPING WINDOW STREAMERS! 


. : : : SEND CHECK WITH ORDER NOW 
it would be impossible for the collection pee ee ee ee 
to be kept together as a national treasure, 


TO: Ultrasonic Industries, Inc., Dept. 42-AHJ-9 
st k 11 ne by t 141 Albertson Avenue, Albertson, L. !., N. Y. 

“ps were taken to sell everything by Gentlemen: Please shi DiSONtegrator® 
auction. t System Forty Unit(s) @ $99.95 ea.: 

“All was set for the auction to take Cl Iwory [Pale Green ( Desert Sand 
place on the 6th and 7th November, 1958. HG turquoise C1 Wheat Yellow C1 Soft grey 
In the meantime however, that extremely i 
live wire of the horological industry in this | 3 
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precious metals, costume jewelry, eyeglasses 
and frames, hearing aids. 


FABULOUS 
INTRODUCTORY OFFER 


Not pint size . . 
bet PULL v9 QQ?5 
gal. cap. 


including tank, con- 
necting cable, and in- 
struction manual (ex- 
port model: 220V-50 
cycles: $7.50 add’l.). 
We will pay all ship- 
ping coos to any 
point within the U.S. 
(except Alaska and 
Hawaii) if you enclose : 
check with order. ing. 


UNPRECEDENTED 5 YEAR SERVICE CONTRACT 
Immediate Delivery—Unlimited Quantities! 











Pats. Pend. 
5 DAY TRIAL 


Money refunded (less ship- 
ping charges) if not com- 
pletely satisfied. 


FOR THE FIRST TIME 
A choice of 7 col 














C) Coral Pink 
to: 
country (England) Mr. M. L. Bateman, 
FBHI, who at that time was Master of the 
Worshipful Company of Clockmakers of 
london undertook what appeared to be 





1 understand that my money will be refunded 
if not completely satisfied after 5 day trial. 


(0 check enclosed (freight prepaid) [] C.0.D. 
C bill me (rated firms only) 
(] Please send prices of larger models 
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the impossible task of raising the vast sum | 
of money required by private donations. | 











His appeal met with a certain measure of 
success, but the deadline was fast ap- 
proaching and there was still a lot of 


money to be raised. He redoubled his 
efforts, and an anonymous donor came 
forward with a large cheque, sufficient 
to pay for the whole collection of clocks. 
The money was duly paid over to the 
executors within only a few days of the 
advertised sale by auction. As a result the 
entire Ilbert collection of clocks was pur- 
chased for the nation and is now housed 
in the British Museum. 

“That dealt with the clocks. The matter 
of raising another vast sum to secure the 
collection of watches still had to be dealt 
with. Mr. Bateman set-to with a will and 
was fortunate enough to raise the money 
once again with only a few days to spare 
before the watches would have to be sold 
by auction. 

“As a happy result, the entire Ilbert 
Collection is now in the safe custody of 
the British Museum. I think there is no 
doubt that everyone will agree that the 
Ilbert Collection was the finest of its kind 
in the world. It included specimens of 
every period and covered very fully the 


whole history of the horologica! craft from 
the earliest days. The very thought tha 
such a collection should be broken up was 
enough to break the heart of any anti. 
quarian horologist. That it should fe 
saved delighted everyone interested jp 
horological collections all over the world, 
The thanks of this country and of all dock 
and watch lovers throughout the world 
cannot be too generously expressed to Mr, 
Bateman for his herculean efforts, and to 
all those who contributed as a result of his 
appeal.” 

Mr. Cowen apologizes for the length of 
his letter, but, if any, the apologies should 
be ours and we are most grateful for his 
taking the trouble to send an account of 
this fascinating bit of clock history. We 
regret only that as of now we have 
two copies of the “Christie Catalog” and 
do not know whether or not we can obtain 
more. The late Malcolm Gardner noted 
that the catalog was in short supply a 
the time he sent the single shipment we 
have had. 


B—535—ILBERT COLLECTION OF CLOCKS, 
Christie Catalog, 122 PP paper bound stiff 
board covers, 6x9% inches, $1.95. 





WatchMaster Lists Service Stations 


MERICAN TIME PRODUCTSs, INC., 6120 

Woodside Avenue, Woodside, L. L, 
N. Y., recently published a complete list of 
field service stations for the company’s 
machines. 

In a statement accompanying the list 
of 27 stations a spokesman for the com- 

y wrote: ‘While countless machines 
in the WatchMaster line have never re- 
quired repair, everything mechanical—in- 
cluding watches—may need service at some 
time. 

“Realizing this, American Time Prod- 
ucts has equipped several electronic shops 
and has trained technicians who staff them 
to give expert nation-wide service for all 
machines in the WatchMaster line. 

“We suggest you copy the name of the 
station nearest you and paste it on your 
machine for reference if ever required.” 

Here are the service shop locations: 
Julian R. Streng, 6701 Algonquin Avenue, 
Bethesda, Md.; Raden Teleservice Co., 
Inc., 1737 Massachusetts Avenue, Cam- 
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bridge, Mass.; Recording Equipment ©, 
1533-35 Cherry Street, Philadelphia, Pa; 
Fulton Radio Service, 618 Duquesne Way, 
Pittsburgh 22, Pa.; Eskin Radio and TV 
Service, 970 S. Clinton Avenue, Rochester 
N. Y:; 


Electric Research Corp., 834 Juniper 
Street N. E., Atlanta, Ga.; James T. Hunt 
602 N. St. Paul Street, Dallas, Tex.; Her 
bert Ziegler, Plaza Electric Co., 3824 W. 
Broward Blvd., Fort Lauderdale, Fh; 
Swaim & Robbins, 855 S. Elm Stree, 
Greensboro, N. C.; Joseph H. Wofford 
4317 Montrose Blvd., Houston, Te; 
WatchMaster Service Station, 914 Eas 
Drive, Memphis, Tenn.; House of Tim, 
3042 Gentilly Blvd., New Orleans, la; 
Laird Electronics, 803 W. Fairbanks, Wir 
ter Park, Fla.; 

Cornell Jewelers, 3651 E. 106th Strett 
Chicago, Ill.; Stanley W. Rau, 384 
Olivette Avenue, Cincinnati, Ohio; Krat- 
er’s Electric Lab., 4009 East 151st Strett, 
Cleveland, Ohio; George Huffmaster, 140 
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Sibley Street, Detroit, Mich.; Thomason 
Radio & Electronic Service, 2810 West 
53rd Street, Kansas City, Mo.; Jones TV- 
Radio, 2710 Classen Blvd., Oklahoma 
City, Okla.; F. L. Cornwell, 3 Beverly 
Place, St. Louis, Mo.; Beacon’s Radio 
Service, 611 University Avenue, St. Paul, 


Minn. ; : 
Cram’s Radio Service, 905 E. Colfax 





Avenue, Denver, Colo.; California Elec- 
tric Service Co., 832 S. Alvarado Street, 
Los Angeles, Calif.; Comb’s Jewelers, 237 
E. Indian School Road, Phoenix, Ariz.; 
Pacific Electrical Inst. Lab., 111 Main 
Street, San Francisco, Calif., and Estes 
TV Service, 3053 22nd Avenue West, 
Seattle, Wash. 


Movies on Quality Watches to Be Shown in Theaters 


ATIONWIDE MOVIE AUDIENCES in some 

800 to 1,000 motion picture theaters 
will soon see a 10-minute color short on 
production and uses of quality watches 
titled: “Conquest of Time.” 

Officials of the Watchmakers of Switzer- 
land, who are handling the bookings, re- 
port that the new film will be presented on 

grams with regular feature films and 
will be distributed by individual arrange- 
ments with theater managers and circuit 
owners for runs ranging from split-weeks 
to several weeks. 

They report that test. showings at the 
de luxe Astor Theater, the Brooklyn Para- 
mount, and other first-run movie houses 
in the New York City area have had ex- 
cellent audience reception. 

Role that quality watches and timekeep- 
ing instruments play in sports, travel, and 
the enjoyment of modern life is exposed 
in the movie along with dramatic behind 
the scenes sequences in Switzerland to 
show the precision, skill, and painstaking 
cate which go into manufacture of modern 
quality timepieces. 

Paul A. Tschudin, managing director of 
the Watchmakers of Switzerland, reports 


that copies of the film will also be avail- 
able on request to jewelers or associations 
for local showings to schools and civic 
groups. 

He said the movie theater yang has 
been taken because audiences who pay for 
entertainment are in a highly a 
frame of mind towards informative docu- 
mentary short subjects. 

He expects the theatrical showings to 
be an important aid to retail jewelers who 
plan to concentrate on advertising and 
selling quality of Swiss watches during 
the fall season. 

Jewelers who are interested in obtaining 
a free copy of the film can obtain it on 
loan by writing the Watchmakers of 
Switzerland, Suite 1105,: 730 Fifth Ave- 
nue, New York City, as much in advance 
as possible. Alternate dates for its use 
should be requested. 


@ Retail jewelers throughout the country re- 
cently received a letter with brief descriptions 
of eight Jacques Kreisler Manufacturing Cor- 
poration lines of watch attachments and 
lighters along with a 30-page price booklet 
covering all the company’s lines. The mailing 
was sent from the Kreisler plant at 9015 
Bergenline Avenue, North Bergen, N.J. 





















































new UNI-FORM 


Customer's Sales Slip 
Repair Record in Detail 
Accounting Copy 


ARE YOU A WATCHMAKER 


Samples and instruction sheet. 
Others like it, why not you? 


‘MODERN SALES SERVICE, 110 N. Cedar Avenue., Littleton, Colorado 


THREE-IN-ONE 
WATCH REPAIR RECORD SYSTEM 


OR A BOOKKEEPER? 
Send for free 
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THEY DISCUSSED FALL MARKETING. Phil- 
lippe Braunschweig, left, executive vice presi- 
dent of the Universal Escapement, Ltd., manu- 
facturer of Incabloc shock absorbers, Vibrograf 
timing machines, and other technical products 
for the watch industry, was in a recent plan- 
ning discussion with Charles M. Baehler, the 
new director of the Incabloc and Vibrograf 
Corporation, 730 Fifth Avenue, New York City. 


"Repro M. BAEHLER was recently 
named to direct operations of the 
Incabloc and Vibrograf Corporation in the 
United States for Universal Escapement 
Ltd., of Switzerland, following the resigna- 
tion of Julius S. Impellizzeri, the former 
president. 

Mr. Baehler has been with Incabloc and 
Vibrograf for the past two years. He was 
with the Henri Stern Watch Agency, Inc., 
U. S. representative for Patek Philippe 
Watches, for the six prior years. 

He has announced plans for a new 
and more powerful advertising campaign 
scheduled for fall, and has noted that 
more than 100,000,000 persons were ex- 
posed to last year’s campaign in Read- 
et’s Digest and on television in which 
the headline message was ‘‘Incabloc— 
your key to a quality watch.” 

Mr. Baehler reports that more than 
20,000,000 jeweled lever watches will be 
equipped with Incabloc shock absorbers 
this year. 

In reference to Vibrograf, he said that 
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Baehler to Head Incabloc, 


Vibrograf in U.S. 


it is significant for the watch industry as 
a whole that so many watchmakers and 
retailers are using the Vibrograf in their 
drive to promote quality. 

“The double-check system inspired by 
Vibrograf is becoming widespread as more 
and more watchmakers and retail jewelers 
recognize the value of checking watches 
on delivery and at the point of sale to 












assure more satisfied customers and fewer 
repairs during guarantee periods,” Mp 
Baehler declared. 

He added: “The only way to succeed 
today in our highly competitive industry 
is to adopt such a system of quality con. 
trol.” 

Mr. Baehler also announced introduc 
tion to the American market this fall of 
Triostat, a revolutionary regulating device 
for watches which is expected to have a 
major impact on the watch industry be 
cause it enables watchmakers to regulate 
jeweled lever watches to a standard of 
accuracy achieved in the past in only very 
expensive chronometers. 


Federal Watch Crystal Catalog 
IHustrates 2,002 Numbers 


AMUEL NEWMAN, PRESIDENT of the 
Federal Watch Crystal Co., Inc., eatly 
in August announced release of the com 
pany’s latest moulded glass watch crystal 
catalog with illustrations of 2,002 num 
bers currently being marketed by the firm 
He reports that this catalog has been 
full integrated to include all sages sup- 
plements in their proper order, and thi 
it makes available to the trade the most 
complete moulded glass crystal selection 
on the market. 

Other listings in the catalog include 
crystal-grinding accessories which enable 
retail jewelers and watchmakers to easily 
setup their own compact crystal-grinding 
units as time and money savers whid 
eliminate sending out crystals to be fitted. 

Mr. Newman reports that Federal’ 
trade-in policy and its full-time “No Dea 
Stock” Guarantee will continue to apply 
to all assortments listed in the catalog. 

He said the catalogs can be obtained 
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free of charge from all authorized dis- 
tributors or by writing directly to Federal 
Watch Crystal Co., Inc., 602 Driggs Ave- 
que, Brooklyn 11, N. Y., and giving a 
material wholesaler’s name. 


Ultrasonic Industries 
Starts Plant Expansion 






LTRASONIC INDUSTRIES, INC., Albert- 
son, N. Y., manufacturer of diSON- 
tegrator ultrasonic cleaning machines, ex- 
pects to occupy a new 18,000 square foot 
plant at Engineers Hill, Plainview, L. I., 
N. Y., early this fall. 

Paul M. Platzman, president of the com- 
pany, reports that phenomenal growth of 
UI since its inception last November has 
compelled the physical expansion. 

Axinn-Levine Associates began construc- 
tion of the new plant at Engineers Hill in 
July. UI has purchased enough additional 
land to double the size of the plant at a 
later date. 

At the recent ground-breaking cere- 
monies for the new plant Mr. Platzman 
stated: “Don Axinn has developed Engi- 
neers Hill to typify the suburban §at- 
mosphere concept of park-like setting and 
express highway convenience required by 
companies in the forefront of our new 
space age technology.” 

UI’s industrial neighbors at Engineers 
Hill will include the General Cable Cor- 
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poration, Harman-Kardon, Inc., Industrial 
Screens, Inc., Liberty Marking Tag, Royal 
Products, and Metropolitan Telecommu- 
nications. 


Heirloom display features 
"best sellers’ 


poe SILVERSMITHS will emphasize 
its Heirloom Sterling Division this 
fall with a full color display designed to 
feature each deal- gms Wns ya we 





er’s four best sell- — 
ing patterns in ~ 
Heirloom Sterling. 
The display’s dual 
personality 
is equally at home 
on the counter or 
in the window, its © 
basic white and gold accented by a har- 
monizing array of pastel colors. 

Heirloom’s own best seller is its Damask 
Rose pattern, an ideal “leader” for all 
dealers to use in interesting prospective 
sterling customers, says Fred L. Hartwig, 
director of Sales, adding that the new red- 
and-white circular devoted to Damask Rose 
alone, will help to build and maintain this 
interest. 

Mr. Hartwig pointed out that a new 
Heirloom policy of allowing handsome 
savings on 4, 8, or 12-place services should 
give their dealers an important follow-, 
through to sales. 


@ Modern Watches, 62 West 47th Street, 
New York City, currently is distributing a 1961 
catalog sheet on the company's selection of 
ladies' diamond watches and attachments. 
Watches contain from two to 50 diamonds in 
14K gold. Sample sheets free on request. 
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> © Time and analyze watch operation 
® Detect any watch fault at a glance 


Save Time... Improve Quality ... Increase Profits! 


way CiMcAlyzer 


— a combination watch rate timer and oscilloscope 
providing two sharp, separate traces of tick and tock. 
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® Manufacture watches to any standard — easily 
® Check watch accuracy to approx. 1 second/week 


Make the art of watchmaking and repair — a science! 








MAPLE AVENUE, PINE BROOK, N. J 


KAY ELECTRIC COMPANY $695.00 


CArita. 6-4000 AH-7 
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Breivogel Displays B 


HE P. J. BREIVOGEL COMPANY, New 

York City, is currently making an ex- 
clusive offer of a five-color watch dial re- 
finishing display to watchmaker-jeweler 
subscribers of American Horologist and 
Jeweler. 

Ed Singer, an executive of the company, 
reports that the artist designed display does 
not carry the name or address of the com- 
pany, but will serve as an attractive re- 
minder that a repaired watch has an im- 
proved new appearance when its dial is 
refinished. 

Recent editorials in American Horolo- 
gist and Jeweler have emphasized up-grad- 
ing profits in the repair department, and 
suggested that one > is to interest 
customers in dial refinishing. 

Sales research by P. J. Breivogel execu- 
tives reveals that ratios on dial refinishes in 
stores vary from as little as 10 or 15 per 
cent to 30 per cent. 

They suggest that watchmakers who 
make it a point to sell dial refinishing as 
part of overhauling, and who also sell 
other appearance features such as crystal 
replacement and new watch attachments 


uild Dial Refinishing 


when these products and services ap 
needed to dress-up watches, will increas 
their profit margins surprisingly. 

In this connection Mr. Singer recom. 
mends a prominent display of the kind 
Breivogel is distributing to serve as a full. 
time no cost silent salesman which can fe 
referred to when taking in overhauls, 

He also recommends that the price of 
overhauls should be increased enough jp 
include dial refinishing without an exim 
charge. 

Requests for the dial refinishing disp 
can . sent to P. J. Breivopel “Ck 
Nassau Street, New York 38, N. Y. The 
company is distributing them free of 
charge and without other obligation, 
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@ Edward L. Love, former executive vice 
president of the Chase Manhattan Bank, New 
York, City, recently was elected chairman of 
the board of directors of Gruen Industries, 
Inc. Irving A. Kathman, who joined the fim 
as sales manager earlier this year, was elected 
vice president-sales, and Rudolph Epstein, vice 
president and controller, was elected a di- 
rector and will assume the duties of secretary 
and treasurer. 


@ Retail jewelers are being offered : 
compact presentation book with 20 watch 
bands by the Hadley Corporation, 580 
Fifth Avenue, New York City. No charge 
is made for the royal blue leatherette book 
with purchases of the company’s 36 band 
assortment. 

@ Bulova Watch Company recently received 
a community service award from the Feden- 
tion of the Handicapped in New York in cor 
nection with the Federation's 25th annual dir- 
ner. Bulova was cited for its post World War 
Il watchmakers and electronic technician 
training programs for the disabled. 
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¢ GREATER 





Terry the turtle says... Don’t be slow to recognize the facts! 


The “O” RING waterproof watch crown 
is guaranteed to be 100% waterproof 
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SEAL ¢ FRICTION-FREE WINDING 
ELASTICITY * TESTED FOR DURABILITY 


Sold under brand names 
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Ray-Ban Tinted Lenses Available in B-L Loupes 


NNOYING GLARE from highly polished 
A watch parts is reportedly eliminated 
in a new series of Ray-Ban watchmakers 
loupes designed by Bausch & Lomb, Inc. 

Company officials report that Ray-Ban 
lenses are available in both. standard 
models and eyeglass attachments. 

Described as tinted lenses of the high- 
et quality optical glass, ground and 
polished-to-curve for maximum visual ac- 
curacy, Ray-Ban loupes are designed for 
technicians who must study small sur- 
faces er intricate parts where reflected 
glare can obscure details and cause eye 
fatigue. 

They are said to have interesting and 
broad application in tool making and in- 
dustrial amg control effort as well as in 
the jewelry, watchmaking, and precision 
instrument industries. 

Standard and eyeglass models are avail- 
able in a number of focal lengths and 
with 4x or 7x magnifications. Price 


ranges are $2.75 to $4.45 for standard 
models; $4 to $5.75 for eyeglass loupes. 


Further information can be obtained by 
writing to Consumer Products Depart- 
ment, Bausch & Lomb, Inc., Rochester 2, 
N. Y., and requesting bulletin No. I-103. 


@ Gerald E. Nistal, Flushing, N.Y., a market- 
ing counsel for American Time Products, Inc., 
Woodside, N.Y., and a member of the busi- 
ness faculty at Hofstra College, Hempstead, 
N. Y., recently was named by American Time 
Products to the newly created post of director 
of marketing. Jack N. Heed, president of the 
company, reports that Mr. Nistal will coordi- 
nate and direct all product management, sales, 
service, and promotional activities for the 
firm's WatchMaster and Industrial divisions. 

@ John Gardner, Brandon, Fla., and Bill 
Reeves, San Marino, Calif., the Elgin National 
Watch Company's two top salesmen are rid- 
ing around in Cadillacs they won in a five- 
month national sales contest which the com- 
pany has just completed. Ten other Elgin sales- 
men are 1960 Ford Falcon owners as a result 
of their standings in the contest, and four 
runners-up were awarded Zenith Stereophonic 


high fidelity sets. 











las With the Swift- 
hess of the FALCON 


TWEE-BRAZERS from 





If your dealer doesn't 
handle FALCON write 
today to: 


FALCON 
LABORATORIES 


FALCON BURNISHERS. 
P.O. Box 386 





8 
Descanso, Calif. 


FALCON TOOLS ARE PREFERRED IN ELECTRONICS 
AND WHEREVER A MAN IS WELL PAID FOR SKILL 


The same precision instrumentation and quality control that makes FALCON an 
important name with electronics technicians, makes it the source of fine tools 
for jewelry repairers and watchmakers. 


YOUR TOOLS LAST LONGER WITH THE QUALITY OF FALCON 


er through your TWEE-BRAZER SOLDERING FOR FLOW CONTROL—INSTA-FLO SOLDER FOR 
ogo” FAST, NEAT SOLDERING REGARDLESS OF METHOD—THE SHARPEST, SUREST 
CARBOLOY GRAVERS FOR A PERFECT FINISH—FALCON LONG-LIFE GRADED 
DIAMOND WHEELS FOR IDEAL MAINTENANCE OF FALCON CARBOLOY TOOLS 
—THE FAMOUS BARKUS CHUCK PLIER—THE SELF-CENTERING ARBOR— 


ASK YOUR WHOLESALER—DON'T WAIT FOR HIM TO ASK YOU 
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Watchmakers' Journal Readers 
To Get American Horologist and Jeweler 


UBSCRIBERS TO THE WATCHMAKERS’ 7127, Capitol Hill Sta., Denver 6, Colo, 


JouRNAL, edited and published by 
Joseph Dean, Dean Company, PO Box 
3218, Daytona Beach, Fla., received their 
final issue of this long respected horo- 
logical publication in August, and were 

placed on the Amer 
ican Horologist and 
Jeweler subscription list 
effective with the Octo- 
ber issue to fulfill un- 
expired subscriptions. 
Just prior to publica- 
tion of the final issue 
ik a of Watchmakers’ Jour- 
nal, Mr. Dean announced that the discon- 
tinuance, was compelled by his serious 
illness. 

In his announcement which appeared in 
the August issue of Watchmakers’ Journal, 
Mr. Dean wrote: 

“Mr. Orville Hagans, the editor of 
American Horologist and Jeweler, has 
agreed to incorporate the Watchmakers 
Journal in his magazine, and all unfilled 
portions of W. J. subscriptions will be 
filled by American Horologist and Jeweler. 
Those who are already subscribers to 
American Horologist and Jeweler will 
have their subscriptions extended. 

“American Horologist and Jeweler is 
published monthly and contains articles on 
watch repairing, clock repairing, jewelry 
work, etc. The reader will really be get- 
ting more for his money in this publica- 
tion.” 

Commenting on the fact that he has 
been invited to write as an associate editor 
for American Horologist and Jeweler 
when he is able, Mr. Dean wrote: 

“I do not feel that this is a farewell. 
Mr. Hagans has asked me to be on his 
editorial staff and I hope soon to write 
for American Horologist and Jeweler. 

“I wish to express my thanks and deep 
appreciation to the many readers who have 
been with us over the years. 

“As this is the last issue of the Watch- 
makers’ Journal, please send your te- 
newals and correspondence direct to Amer- 
ican Horologist and Jeweler, PO Box 
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Mr. Dean’s background in both horology 
and publishing is an illustrious one. 

Born in 1897, the son of a watchmaker 
he was educated in Waterbury, Conn, 
went to work at 14 at various jobs ip 
watch and clock factories, and learned 
production from the operation of m. 
chines for parts making to final assembling 

For part of this period he worked for 
Waltham where he gained experience with 
jeweled watches. 

He started in the book publishing busi. 
ness in New York City in the late 1920s 
and marketed a broad variety of books 
ranging from poetry to astronomy. 

In 1929 he began a tour of the United 
States, Canada, and Mexico, working # 
watch repairing wherever he could find 
work. He settled in San Francisco, Calif, 
for four years before returning to New 
York City in 1935 where he was married 
and with his wife, Dorothy, started the 
watch material business known as the Dea 
Company. 

He began publication of the Watch 
makers’ Journal in 1947, moved to Day 
tona Beach, Fla., in 1951. 

A hobbyist of broad interests, Mr. Dem 
has always considered his first hobby the 
collection of watches, clocks, and the his 
tory of timekeeping, but he is also a 
Oriental linguist with a fine working 
knowledge of Chinese and Japanese wit 
ing who has translated some anciett 
Chinese poems into English, and an ame 
teur painter with formal art school trait 
ing. 

Mr. Hagans has stated that America 


Horologist and Jeweler is eagerly looking Biyooc 


forward to a time when Mr. Dean wil 
feel well enough to begin submitting 
articles of interest to this magazine's & 
tire readership. 


@ Bulova Watch Company, Canada, lit 
recently sponsored a trip to New York Ci 
for a graduating class of 10 watchmakers frm 
Canada's Ecole Des Matiers Commerciau 
Montreal. 
the Bulova Watch Company plant in J 
Heights, N.Y., and the Joseph Bulova 
of Watchmaking, Woodside, N.Y. 
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@Towle Silversmiths recently introduced a 
new triple holiday display program in which 
retail jewelers can purchase a bridal display, 
a holiday display, and a Christmas display in 
a single package. Bridal lace and blue velvets 
are used in the bridal display which were 
shipped August |; serving pieces set off by 
tich fall colors are in the Holiday Display 
scheduled for October | shipping, and Christ- 
mas colors on an ornament shaped background 
are in the Christmas display which is to be 
shipped Nov. |. 

@Ellanar Jewelry Cleaner is undergo- 
ing a package change which will place it 
on the market in a new lightweight, un- 
breakable gallon-size plastic bottle, accord- 
ing to officials of the L & R Manufactur- 
ing Company, Kearny, N. J. The solu- 
tion which has been marketed by the com- 
pany in other containers for many years 
is popular with jewelers for cleaning 
jewelry, diamonds, eyeglasses, military in- 
signia, and similar products sparkling 
bright. Full gallon is priced at $4. 

@ Retail jewelers are being offered a new 
profit approach through bowling alleys by the 
New Hermes Engraving Machine Corporation, 
154 West 14th Street, New York City. The 
company has developed a cooperative promo- 
tion program in which bowling alleys issue 
high game and series scorers a badge for 200 
and 250 games and for 600 and 650 series. 
These bowling emblems which are made of 
laminated plastic are then taken to a coop- 
erating retail jewelry store for engraving the 
name of the bowler and his bowling score with 
the New Hermes Engravograph—the tracer 
guided portable machine already being used 
y many stores to engrave watches, rings, 
ophies, and other gift merchandise. Jewel- 
ets in the program build both store traffic and 
goodwill, Full information can be obtained by 
titing the company. 

@ Executives of Lucien Piccard recently 
announced a new model called the Sea 
Shark Supreme which they say is the thin- 
hest automatic in the world. It has a 
weep second hand, a silver-white brush 
lial set with faceted gold markers, and a 
4K yellow gold One-piece case. 


@ Robert P. Adler, vice president and gen- 
ral manager of the Waterman Bic Pen Corpo- 
ation, Seymour, Conn., recently announced 
tee additions to the firm's sales force— 
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Charles Buchanan for Baltimore and the Mary- 
land area; Alger Smith, for northeastern Penn- 
sylvania, and Albert Snyder as a junior sales- 
man supporting Waterman-Bic wholesalers in 
newly opened areas. 


@ Golden Shield Corporation, Great 
Neck, N. Y., recently announced approval 
by the board of directors of an expansion 
program in the firm’s Puerto Rican market 
which will double the size of the Golden 
Shield office and warehouse at Hato Rey. 
Also announced was an agreement between 
Golden Shield and Argus Camera, Inc., 
linking the firms in production and mar- 
keting of a deluxe camera line to be known 
as ‘“Golden Shield by Argus.” 

@ Jewelry repair departments can currently 
obtain a 24-page illustrated manual describing 
brazing techniques on all commercial braze- 
able metals and alloys by writing All-State 


Welding Alloys Company, Inc., 249-55 Ferris 
Avenue, White Plains, N.Y. 


@ Introduction of a new compact jewel- 
et’s display case has been announced by the 
Heuer Timer Corporation for use with its 
line of Monte Carlo sports car timers. At 
the time of the first showing of the new 
case, Hubert B. Heuer, president of the 
company with headquarters in Switzerland, 
announced the appointment of Donald 
Rossi as vice president in charge of sales. 


@ Profit-minded jewelers can ad complete 


information on request from College Seal & 
Crest Company, Cambridge, Mass., in refer- 
ence to a line of collegiate ring tops in 10K 
gold or sterling silver settings which are pop- 
ular as matching pendants, necklaces, pins, 
or bracelet charms with collegiate seal rings. 


@ Bulova Watch Company is trying a 
new approach to quality watch advertising 
this fall with cartoons of various birds 
who supposedly purchased cheap watches 
and who will appear on point of purchase 
cards for jewelry store windows. Dis- 
tribution of the cards is being made by 
the company to nearly 18,000 jewelers. 

@ Executives of the Eterna Watch Com- 
pany of America, Inc., 677 Fifth Avenue, New 
York City, announced recently that they are 


ready to begin fall marketing of nine elegant 
watches in the new Centenaire ‘61" Series. 
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Silver Linings geo 





Marriage Explosion Makes Silver Important 
By Ed Goldsmith 


EDITOR'S NOTE: Operating a good, strong, profitable silver department as part of a watch and 
jewelry store in the '60's and for the population growth years thereafter will likely be an impor. 
tant step towards stability and prosperity for a great many retail jewelers who have never 
thought about expanding in this direction. American Horologist and Jeweler is starting a regular 
monthly feature in the jewelry section on this subject to help guide newcomers in this difficul 


merchandising field. 


N& COUNTS FOR THE 60’s are putting 
the lie to the old axiom that it is 
unwise to count chickens before they hatch. 

Early counts have already been made in 
connection with the nation’s marriage mar- 
ket, and familiar statistical projections 
have been made which point to a sales 
boom in 1963 as 1940 babies reach the 
peak age for marrying and starting their 
own households. 

And the retail jewelry industry collec- 
tively and individually cannot wait for 
these chickens to hatch to start making 
the count and developing approaches to 
draw a high ratio of this kind of traffic. 

Every retail jeweler who sells gems is 
partly prepared for brides-to-be of the 
coming boom apie but partial prepared- 
ness may not be enough to give the inde- 
pendent retail jeweler the kind of a lead 
in this business that he can command if 
he applies brain, energy, and some untried 
approaches to the great opportunity that 
lies ahead. 

An old and successful avenue to bridal 
traffic which might be a good step towards 
boom results in 1963 and thereafter is 
expansion to include a silver flatware and 
holloware department. 

There are, however, enough serious 
problems to overcome in planning the 
addition of silver to a store that a great 
deal of careful preliminary study should 
be given to this kind of an expansion in 
advance. It is not a decision to be made 
in a day, but on the other hand it is not 
a decision to be avoided or put into the 
background and procrastinated merely be- 
cause it requires careful research and 
planning. 

And if it is a decision that cannot be 
made on impulse in 1960, you can be 
sure that it can’t be made that way after 
the boom begins to produce changed mer- 
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chandising emphasis from 1963 on. 

Right now the owner of a watch 
who wants to expand into general retal 
jewelry store operation and silver, or the 
retail jeweler who is well established but 
can see the value of silver in the futur 
of his store, can and should begin making 
a preliminary study of how silver can he 
fitted into his merchandising pattern. 

By spring of 1961 he can is handling 
his first silver line on an experimental 
basis if he is aggressively serious about 
emphasizing his store’s values to the brid 
market in his community. And by the 
time he is handling a line he can be iron- 
ing out bugs in at least the major prob 
lem phase of silver department manage 
ment, which is inventory control. 

Before the end of 1961 on the basis of 
early results, the most aggressive of the 
stores having new silver departments 
should be in a position to blueprint a 
practical total jewelry store which in 
cludes a silver department, and in 1962 
the actual physical change should be made 
in preparation for the expected growth in 
business for at least the next five years. 

On paper or by word of mouth the 
pansion to silver seems so very easy, but 
in actual application of the suggestion 
there are a million-and-one challenging de 
tails and decisions which must not bk 
neglected. 

In the area of preparatory surveys alone 
there is enough work for a store owne! 
so that he would be well advised to ha 
a competent and trusted store managet 0 
the floor. 

Here is what he should try to lem 
basically in order to build his own ot 
standing silver department: 

What brands are already being handled 
in the community, and who handles them 


Insofar as possible what stores afe it 
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ventorying complete lines if any. How 
complete ? 

What styles are likely to be most pop- 
ular in the community. 

What brands are best known. 

Ratio of sterling to silverplate likely to 
be sold in the area of his store. 


Ratio of potential cash sales to credit 
sales. And the size of the marriageable 
population in his community. 

In the next few years the retail jeweler 
who starts his studies along these lines 
now is likely to find the silver lining in 
the retail jewelry business. 


Annual International Sterling 
Design Contest Nears Climax 


HE INTERNATIONAL DESIGN COMPETI- 
. co-sponsored by the Museum of 
Contemporary Crafts and the International 
Silver Company will reach its goal for 
1960 Sept 23, when the five top winners 
will be announced. The occasion will be 
the opening of the “Sterling Silver For the 
Sixties” exhibit at the Museum, 29 West 
§3rd Street, New York City. Later the 
Museum will circulate nationally under 
the auspices of the Smithsonian Institution 
Traveling Exhibition Service. 

Director of the Competition, Meyric 
R. Rogers of the American Craftsman’s 
Council, says this significant contest was 
launched in an effort to inspire leading 
designers to create designs for silver flat- 
ware and to encourage new talent in the 
field, to demonstrate the interrelation of 
beauty and function, and to achieve a 
contemporary expression through the me- 
dium of essential eating tools. Director 
Rogers predicts that the Competition will 
vividly reinforce the role of the individual 
artist-craftsman in an increasingly in- 
dustrialized society. 

Deadline for the contest was August, 
1959, and from 206 entered designs, 22 
were chosen to be made up in silver. Par- 
ticipants in this phase received a com- 
pensation to cover the expense of making 
the silver models, with the deadline set 
for January, 1960. Included among these 
22 entrants are craftsman from Austria, 
England, Finland, Germany, Holland, 
Istael, Japan, Mexico, Sweden and Switzer- 
land, and in the United States, California, 
Illinois, Massachusetts, New York and 
Pennsylvania are represented. The ma- 
jority of these settings reveal a striking 
unanimity of design direction, with em- 
Phasis on knives with shorter blades and 
forks with shorter tines. 
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This same trend is observable in a pe- 
rusal of several overseas jewelers’ publica- 
tions such as the British Jeweller of Bir- 
mingham, England; Ora Y Hora, the gold- 
smith and watchmakers journal of Bar- 
celona, Spain, and the Commonwealth 
Jeweller and Watchmaker of Sydney and 
Melbourne, Australia. 


Brooch, Necklace Coupler 
Wins Patent for Altman 


Fanaa OF CONCEPT in the design 

of a iy device designed to clip 
together a bead necklace and brooch so 
that the two pieces of jewelry become a 
single piece when joined has won a patent 
for Robert Altman, manufacturing jeweler, 
38 West 48th Street, New York City. 

Mr. Altman, whose company is recog- 
nized in the industry as a stylist of high- 
fashion precious jewelry, reports that he 
worked on the coupling device for five 
years before submitting it for a patent 
which was granted by the United States 
Patent Office earlier this year. 

White precious metal palladium is used 
in the original coupler, although Mr. Alt- 
man explains that it can also be produced 
in other precious metals. 

Mr. Altman’s invention can be used 
with necklaces having pearls or other 
beads of either uniform or graduated 
sizes, and has a specially designed small 
brooch to which the coupling device can be 
tached. 

One unique feature of the coupler, ac- 
cording to Mr. Altman, is that it holds 
the necklace and brooch absolutely flat and 
prevents twisting. Mr. Altman notes that 
the brooch can be worn coupled with the 
necklace as a pendant for some wardrobe 
purposes, or detached as a brooch or 
should pin for other fashion effects. 
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Getting ‘Sy ett Crystal ind ge oes 


IS THERE ROOM FOR CHINA IN YOUR STORE? 


by Lucie Clay 


EDITOR'S NOTE: China is becoming increasingly important in the ‘60's as a traffic builder and 
profit maker for retail jewelry stores that have the courage to enter a complex field of merchan. 
dising and make a go of it. American Horologist and Jeweler is starting a regular monthly 
feature in the jewelry section to provide some helpful ideas for readers who either have china 


departments or contemplate starting them. 


AVING A CHINA AND CRYSTAL depart- 

ment in your retail jewelry store may 
not be the easiest thing in the world, but 
it sure can be rewarding . . . particularly 
when you can turn a cash register into an 
adding machine for marriages. 

It is now well established that in 1960 
there are 16 million Americans in the 
newly marriageable age bracket of 18 to 
24. In 1963 this age group should ex- 
pand another two million persons at least, 
and by 1965 the market of young folks 
ready for marriage will be 20,000,000. 

What does this mean to thousands of 
independent retail jewelers throughout the 
United States? 

It means that it is time for many who 
have never handled tableswares to review 
their overall store operations with mar- 
riage in mind, and to seriously probe the 
questions, “Is there room in my store for 
a crystal and china department?” 

Development of a new department to 
merchandise anything that can become as 
complex as china and crystal inventories is 
not likely to be a marriage of convenience. 
But it can be a profitable wedding. 

In some instances, too, it might almost 
be considered a marriage of necessity be- 
cause of competition between retail jewelry 
stores and department stores. 

One possibility that cannot be over- 
looked is that the store that sells a girl 
her china may also be the store that pro- 
vides an engagement ring and wedding 
band for her third finger left. 

Or in reverse . . . the store that helps 
her select these precious lifetime tokens 
should be in onilieck position to make ad- 
ditional sales by selling her china, and 
crystalware. 

How applicable these approaches to ex- 
pansion are to your store depends on many 
factors you must judge for yourself. But 
today as a retail jeweler the merchandising 
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of tablewares may make the difference be. 
tween dwindling profits in the years just 
ahead and a healthy business growth. 

You owe it to yourself to begin an in- 
vestigation of china as it relates to your 
store operation now. 

You might start by assessing the 18 to 
24 population in your city. The most di- 
rect way would be to pick up high school 
graduation figures from 1954 through 
1960, sophomore, junior and senior class 
enrollments for this fall which will give 
you a general census of this age group 
through 1963, and percentage of dropouts 
in recent years to roundout your total 
18-24 population picture. 

If you find that the numbers in this 
age group in your area are increasing 
sufficiently to be of interest, further te- 
search on your part is indicated. 

It would then be worthwhile to make as 
much of a study as possible of compet 
tive outlets for china, to invite presenta 
tions from the manufacturers and their 
sales representatives, and perhaps to have 
a local advertising agency run a survey on 
your cutomer list to determine potentials 
for china sales through the store. 

In such a survey the store would not be 
named, but could quickly and profession- 
ally assemble marketing information on 
which to found a basic decision as 0 
whether to have a china department, whit 
types and brands would likely achieve the 
best turn-over, and in what ratios to 
initially stock characteristic patterns. 

Several hundred dollars spent in this 
kind of preliminary preparation could 
make the difference between an early suc 
cess and a long drawn out failure with: 
china department. 

Assuming knowledge of community 
marriage market growth prior to such 
survey the money would not be w 
in the china competition of the 60s. 
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ISITORS TO THE ORIGINAL DALLAS 

Girts Show, Sept. 4-8, in Dallas, 
Texas, will see among the many eye-filling 
exhibits, a unique turn-table display by 
Syracuse China Corporation. It is not just 
a diche that the trick is accomplished with 
mirrors . . . it really is. 

So designed that it creates the impres- 
sion of four different and complete table 
settings with a minimum of one place 
setting for each table, the display consists 
of a round table divided at right angles 
into four sections by standing mirrors. A 
single place setting, with appropriate silver 
and crystal, augmented by a small arrange- 
ment of flowers is reflected in the mirrors 
to give the impression of a full table. 

Different china patterns and accessories 
can be displayed in each of the four sec- 
tions. The entire unit is equipped with an 
electric motor so that it revolves slowly. 

China patterns shown in the accompany- 
ing illustration are Melodie, a traditional 
leaf border, and Polaris, boldly stylized 
modern stars, both in fine china; the other 
two, in Carefree, casual type of Syracuse 


Bulova Bells Will Ring 





N™ BULOVA WATCHES will soon ap- 
pear in specially designed display 
boxes, said Tad Jeffery, vice president in 
charge of advertising. He announced the 
appointment of George Borkin, the firm’s 
display and exhibits manager to direct an 
intensified program of package styling for 
all consumer products. 

“Goal of the new packaging program 
will be to develop packages of contem- 
porary design that will place the greatest 
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Sometimes It Is Nice to See Double 





china, are the floral border Mayflower, 
and stylized Nordic leaf border. 

Thomas I. Wells, director of sales for 
Household Tableware Division of Syra- 
cuse China and Mrs. Inga Jensen and Lynn 
McLaughlin, sales representatives, will at- 
tend the Dallas exhibit. 

Details of the Fall Festival promotion 
for Carefree China, including sales clerk's 
contest, also will be available to dealers. 


in Christmas Customers 


possible emphasis on the quality of the 
company’s products and will also have 
maximum customer appeal when displayed 
in jewelry stores,” Mr. Jeffery added. 

It rather looks as if Mr. Jeffery and Mr. 
Borkin have rung a bell with one of the 
most recent innovations of the Bulova 
display group as its unique “Christmas 
Present” box which serves first as a color- 
ful window display, and then a watch gift 
box which would be an ornament for any 
Christmas tree. Developed and patented 
by Mr. Borkin, these quiet bells on any 
counter should add a pleasant jingle to the 
cash register. The new Christmas “‘pack- 
ages” are now being distributed to 
jewelers in a choice of two red, white and 
silver color combinations. 


@ Eugene K. Nelson recently was appointed 
chief engineer of the Chicago Printed String 
Co., 2300 Logan Boulevard, Chicago, Ill., 
manufacturer of tieing materials for industrial 
and gift use. 
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Helsinki Jeweler Bases New Method 
Of Diamond Evaluation on American Systen 


INFORMATION IN THIS ARTICLE is in part reprinted from the "British Jeweller" for July, 194 
and is used by special arrangement of that very fine magazine, official journal of the British 
Jewellers’ Association. The "British Jeweller" is edited by Mr. W. H. Leese. 


eee TILLANDER, a leading jeweler 
of Helsinki, Finland, is using a new 
way of appraising the value of diamonds 
by a means in successful. operation over 
the past few years, notes W. H. Leese, 
editor of the British Jeweller. Mr. Tilland- 
er’s method is based on the American sys- 
tem comparable to that developed by the 
Gemological Institute of America, but dif- 
fers in the way it is carried out. 

All the pertinent details of the stone 
are given on a single sheet of paper (see 
accompanying illustration) which shows a 
series of duplicated drawings and is 
punched for filing. 

This data sheet is headed with a draw- 
ing of a diamond—top, bottom and side 
view—on which notes can be made con- 
cerning inclusions. The remainder of the 
sheet is divided into some 20 panels, each 


dealing with different aspects of the stone. 
The first panel uses the F1 to VVS1 and 
1.P.$11 rating to 4.P.12, below which are 
the figures 1 to 9 for purity. Zero is chosen 
to stand for an absolutely flawless stone. 


Then comes color. Here Mr. Tillander 
has used the normal color-descriptive 
names in agreement with the list adopted 
by the United States. His rating is lettered 
from D to P, the lettering allowing inter- 
mediate grades to be classified. 

The fourth panel deals with the mini- 
mum and maximum diameters as measured 
by the micrometer or gauge. Mr. Tillander 
carries this to three decimal points on oc- 
casions, but finds that for ordinary stones 
the use of a gauge and two decimal points 
is sufficient. The fifth section records 
depth including four panels X, A, B, and 
C, which may be check-marked according 
to the appraisal of the cut, ie., “X’’ for 
“Excellent,” “A” for ‘Good’ and so on. 

After measuring the diamond as in the 
previous paragraphs, Mr. Tillander works 
out the proportions following the 56-60 
percentage adopted by American jewelers 
as an ideal, with the former figure standing 
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as the lowest generally acceptable today, |f 
the stone conforms to this it is noted 
under the “normal” drawing, if lower 
under the second, while if much deepe, 
than normal it is noted under a third dray. 
ing. 

On another section of the data shee 
relevant drawings enable a note to be made 
if the top is too flat or the base too heavy, 
again using zero for perfection followed 
by the 1.5 grading, and using a fraction 
such as 21 if there is any doubt. 

On the largest panel, No. 9, a series 
of stones with table and diameter sizes 
ranging from 57-58 to 81-82 on the plus 
side which is marked up from +1 to 
+14, and from 51-50 to 43-42 where: 
minus scale of —1 to —7 is used. Exami- 
nation is made with an ordinary loupe, 
using the drawing to match up the stone. 
More plus and minus numbers are used 
than drawings because some of the stones 
come between the percentage figures and 
the sizes drawn on the chart. 

In panel 10-11 there is provision for 
noting, after examining the diamond from 
the side, whether or not the table is 
parallel with the girdle. Also, whether 
or not the table is centered, again using 
0-5P. 

In the 12th section three diagramatic 
forms give the opportunity to note. the 
crown angle whether perfect and within 
33-35 degrees, or if too high or too lov. 
It is not necessary to do this, says M: 
Tillander, but if a stone does not look 
well a good jeweler will want to know 
why. Checking it in this manner giv 
him the reason, or reasons. 

Another panel deals with the «ile 
variations and the succeeding one with the 
facets where grinding has varied. Her 
the 40:60, 50:50, and 60:40 proportions 
are used. The 15th panel deals with the 
thickness of the girdle, a matter which the 
Americans have calculated most precise] 
in maintaining the weight of a stone in tt 
cutting. The thickness is rated 0 to 5. 
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Diagrams in panel 16 show first the 
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fxact meeting of the top and bottom facets, 
‘rate thing, while the other two enable 
ay Variation from this to be marked. A 





curly line, panel 17, is used to denote 
cases where the girdle is not straight; 
again, the 0 to 5 marking is used. Section 
18 includes a series of four drawings 
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pointing out the variations in the faceting 
of the base from the very narrow ones to 
the old and extremely broad ones, the 
ratios of 90:10, 75:25, 65:35, and 40:60 
are given. 

Panel 19 is devoted to those diamonds 
where little wrong is to be found, but it 
might have been observed that the pavilion 


Gem Diamond Sales Set New 


"pe DIAMOND SALES for the second 
quarter of 1960 reached a new high 
of $48,196,856 according to an announce- 
ment from the Central Selling Organiza- 
tion in London which handles such sales 
from DeBeers Consolidated Mines, Ltd., 
and other African diamond mining opera- 
tions. The previous high occured in the 
third quarter of 1959 when gem diamond 
sales rose to $47,295,508. 

Industrial diamond sales for the second 
quarter of the current year amounted to 
$17,134,320, a reduction from the first 
quarter of 1960 when the total sales in 
this category were $17,833,693. 

Combined sales of gem and industrial 
diamonds during the first half of 1960 
amounted to $122,440,399. 

Strenuous efforts to maintain the flow 
of rough stones to the diamond industry 
and to keep the world’s diamond business 
on a high and stable level, were discussed 
recently by Harry Oppenheimer, chair- 
man of De Beers, and the South African 
Minister of Mines, Senator deKlerk during 
the international diamond conclave in 
Johannesburg. Mr. Oppenheimer under- 
lined the serious shortage of stones and 
the need to continue searching for new 
sources of supply, emphasized that there 
are hopeful signs in the industry. 

It was pointed out that, temporarily at 
least, Russian diamond production is be- 
ing marketed through the Central Selling 
Organization. 

Mr. Oppenheimer stressed that while 
the diamond remains as a symbol of value 
that can be relied on to resist many pres- 
ent-day troublesome conditions, it is true 
that the supply is very low and a sub- 
stantial price increase is casting its 
shadow toward the near future. 

Particularly is this the case in the in- 
dustrial diamond division, where there is 
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facets varied slightly or did not meet a 
the same point. The three drawings of 
these facets give the opportunity to not 
this or any other peculiarity. 

Finally the sheet in the form which Mr 
Tillander uses (foolscap size, 13 x {7 
inches) still has room in panel 20 fo 
general notes about the stone. 


Record, Shortage Is Forecast 


reason for anxiety because of the unstable 
conditions in the Congo Republic and 
Katonga Province, together comprising the 
territory formerly known as Belgian Congo, 
In view of the obviously virulent antipathy 
of the new rulers to any form of 
non-Afric assistance, know-how, testtaint 
and/or industrial development, some av 
thorities have voiced opinions that eve 
the output of industrials may fall. Under 
Belgian rule, the Congo output of di: 
monds tended to increase, sometimes by 
as much as 1,000,000 carats a year. 

De Beers, the company responsible for 
the production of the Congo diamonds 
the most important in the world marke, 
has invested sizable capital in mechaniz- 
tion, especially in the Bakwanga Mine 
largest diamond mine in the world on th 
basis of volume of output, according to 
the South African News and S. A. Jewelle. 


Gift wrapping booklet. planned 
To increase jewelry store traffic 


= THE JEWELER who has his wome 
customers in mind, a colorful ne 
edition of “Gift Wrapping Magic’’ instru: 
tion booklet is offered by the Tie-Tie D 
vision of Chicago Printed String Co., om 
of the country’s largest producers 0 
decorative gift wrappings and ribbons. 

Sixth, and most elaborate in a sett 
created by Tie-Tie, the 32-page, 2 
tion brochure is indicative of growing (it 
sumer interest in personal gift wrappil} 
The company estimates that these “how 
gift wrap” booklets have an annual dé 
tribution of nearly one million. 

Cost of “Gift Wrapping Magic’ * 
$17.50 per thousand with a $3 per tho 
sand imprinting charge. 
formation write the Chicago Printed Stij 
Co., 2300 Logan Boulevard, Chicago, i 
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Fashion Coordination Institute Plans 
First Nation-wide Jewelry Promotion 


Difference 
a nen a 


FaSMs0N COOMDIXATION IneTrTore 








ITH THE SLOGAN “Jewelry Sparks 
the Difference in Your Fashion 
Look” as its spearhead, Fashion Coordina- 
tion Institute, affiliate of the Jewelry In- 
dustry Council, has announced details for 
National Jewelry Fashion Week, Oct. 3-8. 
Importance of the slogan and the dates 
chosen are stressed by Charlotte Thomp- 
son, director of the Institute. The slogan, 
she says, is a statement that will be ac- 
cepted by women according to their own 
interpretation of fashion, and as a picture 
of immediate benefits. The dates were 
selected after extensive checking with re- 
tailers, and consideration of the fact that 
American women, with back - to - school 
September out of the way, are ready to 
begin brightening their own wardrobes 
with new accessories. 

This is the time . . . the first week in 
October. . . with the problem of “What 
jewelry for the new season?” on their 
minds, that National Jewelry Fashion 
Week will step in to give them helpful 
guidance by means of all avenues of pub- 
licity and through retailers. ‘Primarily 
the drive is to stimulate self-purchase of 
jewelry by women for themselves at a 
lime when they need fashion advice in 
telation to their fall clothes,”” says Mrs. 
Thompson, “but the dates, because of the 
closeness to the Christmas season, also 
have a Catry-over value in putting helpful 
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ideas in women’s minds on what-to-give 
and what-to-ask-for in the way of Christ- 
mas gifts.”’ 

From the standpoint of localized pub- 
licity the Institute’s schedule provides for 
special editorials for daily newspapers from 
which special jewelry fashion sections may 
be created and news and wire service on 
all jewelry fashion material for radio and 
television commentators of local programs 
of interest to women. 

Nationally the Institute is reportedly 
working directly with all important fash- 
ion magazines which are developing special 
jewelry sections during National Jewelry 
Fashion Week, and with those highlight- 
ing jewelry features in their October 1 
issues. Newsreels and movies featuring 
fall jewelry news as well as national TV 
shows spotlighting jewelry fashion news 
have been approached. 

To enable retailers to capitalize on this 
barrage of localized and national publicity 
the Institute offers a number of different 
program-identification and sales-producing 
helps, says Oscar Kind, Jr., of S. Kind 
& Sons, Philadelphia, president of the 
Jewelry Industry Council. Among these, 
he notes, are a colorful display card that 
identifies and sells by featuring the slogan 
of the drive; a kit of window display 
sketches and cards prepared by Lester 
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Gaba, internationally known authority on 
window displays; an illustrated booklet 
with space for store imprint for distribu- 
tion to the public; and a report for the 
jeweler and his staff on current styles and 
jewelry. A 10-minute fashion movie film 
in full color with its own sound track 
will also be available to retailers to show 
to their customers or at club meetings and 
to background themselves and their clerks 
in current jewelry fashions. 

Mr. Kind urges jewelers everywhere to 
write now, well in advance of National 
Jewelry Week, for detailed information. 
Inquiries should be addressed to the 
Jewelry Industry Council, 608 Fifth Ave- 
nue, New York 20, N. Y. 


College Seal Presents 
High School Ring Plan 


dyer SEAL & CREST COMPANY is 
inviting retail jewelers to participate 
in a new all-embracing high school ring 
business at a token investment which will 
enable them to build 
strong teen-age trade 
for their stores. 

Executives of the , 
company report three & 
carefully researched § 
plans to meet any kind 
of a situation that a retail jeweler is 
likely to encounter in his town. 

Full information on the proposed Col- 
lege Seal high school ring merchandising 
program is being sent to a broad mailing 
list of jewelers in a four-page full-color 
brochure, describing each of the plans in 
detail and providing illustrations of the 
rings being made available. 

Jewelers who do not receive the bro- 
chure through the College Seal mailing 
service are advised by the company that 
they can obtain their copy by writing to 
College Seal, 236A Broadway, Cambridge, 
Mass. 





Circle pins combine 
simplicity with style 
MONG NEW COSTUME ACCESSORIES 
that received wide acceptance during 
the recent United Jewelry Show in 
Providence, R. I., were some dainty cir- 
cles and monograms of silver and/or gold, 
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offered by the R. L. 
Griffith Co. Division of 
Irons & Russell Co. of 
Providence. 

Simple, classic styling 
and meticulous work- 
manship in embossed § 
or Florentine finishes } 
add up to instant pop- 
ularity with the buying public, say the 
manufacturers. Two sizes and a variety 
of designs are available. Keystone prices 
start at $2.25 in the sterling silver; $2.50 
and up in gold filled; more expensive 
specimens are available. 

Circles come in 12-unit assortments, at- 
tractively mounted on a_ velvet-faced 
counter display. Ask your distributor or 
write the company directly. 


Jewelry "Bank" is boon 
to accessory editors 


| promerony FASHION EDITORS are wel- 
coming the “Jewelry Bank” a recent 
innovation of the National Association of 
Costume Jewelers, Inc., according to the 
president, Arthur Levy. 

Origination of the bank, says Mr. Levy, 
is the association’s first promotional step 
in making the customer aware of jewelry 
style obsolescence. Close coordination 
of dress silhouette and rounded neckline 
between dress designer and jewelry de 
signer has been interwoven. Members of 
the NACJ have been requested to supply 
complete sets of costume jewelry whic 
will be returned to them at the close of 
the season. When these are used by fash- 
ion editors, credits in any and all public- 
tions will read “courtesy, National Ass0- 
ciation Costume Jewelers, Inc.” 

The jewelry bank will be located at 38 
57th St., New York City, in the offices ot 
Alfred Davidson, Jr., National Institw 
tional Advertising and Promotion directo: 
of NACJ, and appointments are now be 
ing made for fashion editors to make thei 
selections. Another service of the bank is 
to create specific, individually designed 
Costume Jewelry pieces on editor reques. 

For further steps in Mr. Davidson’ 
planned program for NACJ write to the 
above address. 
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An illustrious Indian diamond which passed from 


the weak to the strong, is called the Kohinoor, meaning... 


Mountain of alight 


by J. Edward Latham 
MR. LATHAM IS GUEST WRITER this month for the gem column of Helen Fletcher Collins. His 


source material includes "Stories About Famous Stones" by Mrs. Goddard Or 


en, and "Famous 


Diamonds of the World" by Robert M. Shipley. The photograph used is snahed by the British 
Information Service. Mr. Shipley notes that the big diamond is the central stone of the Queen's 
State Crown, designed especially for the late Queen Mary in I911. A clever method of mount- 
ing makes it possible to remove the stone so that it may be worn as a brooch. 


F THE GREAT DIAMONDS OF EUROPE, 
On blood trail behind the Kohinoor 
is unquestionably one of the thickest. In 
tuming the famous white diamond over 
to the conquering ‘Lion of Lahore” 
(1739) the Shah Shuja judged it accord- 
ing to his own bitter experience: “as good 
luck,” for it has ever been the associate of 
him who has vanquished his foe. 

The Kohinoor is the oldest, the most 
eminent, and the most itinerant of Eu- 
ropean diamonds. One ancient judge went 
a bit overboard in appraising it “at half 
the daily expenditures of the whole 
world.” 

According to the Sultan Baber, the 
Mogul conqueror, this stone was among 
the treasures acquired by Sultan Ala-ed-din 
some 200 years earlier. Upon its discovery, 
it was immediately believed sacred, a pro- 
found superstition in India regarding the 
mysterious powers of large diamonds. Ed- 
win Arnold, noted British authority on 
Hindu tradition says that a baleful influ- 
ence was attributed to the Kohinoor, ‘‘a 
genii of the mines” who brought a chain 
of destruction to all but the strongest of 
this jewel’s owners. 

Sultan Baber was an author as well as 
a military man and it is through his writ- 
ings that much of the stone’s history has 
been revealed. Even so, at least 45 of 
the stone’s possible 50 centuries are com- 
pletely unrecorded. 

The rough Kohinoor was cut down to 
approximately 186 carats before it started 
ts gory tour of India. Experts of the 
lime rated it superior to the Fnished “Re- 
gent,” and inferior in Europe only to the 
cut Orloff “Mountain of Light.” The 
Kohinoor had a large level top, uneven 


SEPTEMBER, 1960 





sides and numerous minute facets, includ- 
ing three distinct flaws. It is difficult to 
see how such an imperfect specimen could 
become the ultimate desire of so many 
potentates, swindlers and pillagers. 

Baber writes that after he defeated the 
Arm of Ibrahim in April, 1526, he sent 
his son Humayun to Agra and Delhi to 
view the spoils of the conquered Hindu, 
Prince Agra. To void being plundered, 
the people of Agra delivered the Kohinoor 
and Baber presented it to his messenger 
son from whom it passed down through 
the royal family, turning father against 
son, son against father, and brother against 
brother. From one vicious ruler to an- 
other for more than 200 years the Kohi- 
noor remained in the hands of a Baber 
descendant. 

Then came Nadir Shah in 1739. He 
elevated himself to the Persian throne and 
marched on India, forcing the last of the 
Babers to give up a quantity of jewels, un- 
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heard of since the reign of King Solomon. 
The Kohinoor was not among them, until 
Nadir Shah made the traditional good-will 
gesture of swapping turbans with his foe. 
This was an honor which the defeated 
Shah dared not decline, and the unex- 
pected invitation caused him to turn over 
the coveted diamond, hidden in his tur- 
ban. 

Raids, wars, and treachery, usually ac- 
companied by the torture and blinding of 
the current owner, were companions of the 
Kohinoor for nearly a hundred years more, 
when two blinded brothers of the cruel 
Shah Shuja escaped to the court of Runjeet 
Singh, the former Nadir Shah, “the Lion 
of Lahore.” 

The Lion’s successor, Kurruck Singh 
wore the royal symbol, the “Rock of 
Light’’ until he was poisoned and replaced 
by the usurper, Shere Singh, whose short 
reign ended in assassination. Shere’s in- 
fant son Shuleep, was the last Indian 
owner. All kinds of intrigues got under 
way when this child ascended to the 
throne. And, during the disturbances, the 
English Lord Dalhouse stepped in and an- 
nexed Lahore. The baby king placed his 
seal upon the English proclamation which 
had been read to his nation, and sent the 
Kohinoor to Queen Victoria in token of 
his submission. 

Without delay, the English put the 
Kohinoor to the wheel and erased its 
oriental shape. The results were not en- 
tirely favorable, as pointed out by the 
eminent authority, Professor King, who 
said when appraising the stone later, ‘“‘a 
bad shape, but unavoidable; too shallow, a 
modern brilliant, a mere lady’s bauble of 


but second water, for it has a 
tinge, and besides, is inferior in weight t 
several, being now reduced to 102V, 
carats.” This meant that now, not 
the 1363/4, Regent had surpassed the 


Kohinoor in weight but also several other 


diamonds, as may be observed from the 
following table. 


Plece of 


Weight in Carats 
Discovery pou Cut 


Cullinan South africa * 3,025 3/4 
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“Various sources give slightly different weight information, 


The Kohinoor is now part of the Eng 
lish crown jewels. It is set in the Greek 
cross which appears to float regally above 
the sphere at the apex of the four angular 
bars. In 1914, Queen Mary earmarked the 
crown for wear by the consort of the 
reigning King. (See illustration. The 
huge stone in the base of the crown s 
No. IV of the famous Cullinan; th 
larger one in the finial is Cullinan Ill) 
Her Majesty, Queen Elizabeth, the Ques 
Mother, has twice worn this crown, one 
at her own ascension with King Geog 
VI, and more recently during the corom 
tion of her daughter, Queen Elizabeth ll 
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19 tempered motors WL COX-MITCHELL ENTERPRISES 


2-6 MM $57.50 
3-8 MM $69.50 





EVETTE RING ENLARGER 


Quickest, Easiest, and best enlarger on the market 
Micrometric adjustment on the handle insures you a 
curate Roller enlargement on 2 to 8 mm shanks. 

Sizes in a few minutes—Simply. 

Gems and stones are no worry. 


Available through Jewelry Supply Houses or 


106 So. Seventh St., Phila. 6, Pa. 
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ENGRAVING 


By R. ALLEN HARDY 


Mr. Hardy invites your questions pertaining to jewelry repairing. Questions should be 
directed to Mr. Hardy, c/o The American Horologist & Jeweler, Box 7127, Capitol Hill Station, 
Denver 6, Colo. Enclose a self-addressed, stamped envelope. 


Random Thoughts 


Selling from the watchmaker's angle 


HERE ARE SOME PEOPLE, unfortunately, 
| om do not share my opinion that 
watchmakers can learn to sell. To them 
a watchmaker is a watchmaker, a state- 
ment that doesn’t say anything. They 
mean a watchmaker has a mechanical turn 
of mind, is a bit eccentric and would 
rather talk about the oscillations of the 
balance wheel than the oscillations that 
prompt a customer to open his pocketbook 
and make a purchase. They may be right, 
but I don’t think so. 

It is possible that the watchmaker, due 
to his rather remote type of work—I say 
remote because even though he may be 
surrounded by people, during the per- 
formance of his tiny repairs, he is with- 
drawn into a miniature world—does not 
get an opportunity to meet a variety of 
people such as the average salesperson 
does. This is a disadvantage since there 
is. little opportunity for the watchmaker 
to expand his personality and develop 
his sales technique. 

And, let’s admit it. Some of us de- 
velop into first class grouches who feel 
that a customer leaving a watch for re- 
pair constitutes an invasion of privacy. 
Consequently, with such an attitude, no 
wonder the customer beats a hasty retreat. 

Sure, you were busy with a hairspring. 
Sure, you had to refocus and begin again 
after the customer left. Sure, you're 
plagued with all sorts of annoyances, in- 
duding customers, all day long. And 
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sure, you goofed a dozen opportunities to 
make that cash register ring to the tune 
“Happy Days Are Here Again.” You 
could have sold several watchbands, by 
suggestion. You could have sold dial 
refinishing jobs. You could have sold 
yourself so solidly that the customer would 
very definitely bring the watch to you the 
next time it needed attention. 

All is not lost if you’re “set in your 
ways” and can’t seem to get on the per- 
sonality beam. To begin, try just smiling; 
don’t push the personality bit. It’s amaz- 
ing how customers respond to a flashing 
set of ivories and a cheery greeting. A 
couple of weeks of this routine and you'll 
find your self-confidence is at a peak, peo- 
ple are just grand, and why didn’t some- 
one tell you there were so many nice 
people around ? 

You are now ripe to be pleasantly con- 
versational. Suggest watches, bands, any- 
thing that seems to fit the situation and 
keep doing it. First thing you know 
you'll sell that $150 diamond watch the 
boss has been trying to get rid of for three 
years. (Then ask for a raise.) 


Hello, Mr. Hardy! 


Trouble with his cleaning solutions 


I would like to have information on cleaning 
watch cases and bands after buffing with rouge. 
After cleaning with some commercial cleaners 
I seem to have left a slick scum on the article 
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* Replacement nut 
Gr us for Alt pierced backs. 


Z300 Series Z400 Series 
THREADED STEM SMOOTH STEM 
Nut pushes on. SAFETY GROOVE 
Unscrews Nut is pushed on. 
for Removal 


Pulls off 
MADE BY JEWELER AIDS COMPANY 
30-40 227th St 13 1, N 
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We have BEAUTIFUL Ladies' RINGS, 14K White 
or Yellow—6 mm Cultured Pearl wine, VERY 
GOOD for promotional SALES . . . ONLY $6. 
When ordering please specify White or 
Yellow Gold. 
QUANTITY PRICES AVAILABLE 

Mail Orders given immediate attention. 
Check or Money Orders with all orders. 
CHARLES ABRAMSON—Mfg. Jeweler 

18 Hamilton Street, Paterson |, N. J. 


Send 











BUY THAT 

Chititines Gift 

Az NOW Ke 
that Sparkle 
LIKE Gems 


AND ADD TO YOUR POLISH 





Number 
B-522 
B-513 


Title Price 
The Cultured Pearl, Reece............$ 2.50 


Engraving on Precious Metals 
Brittain, Wolpert & Morton.... 


Dictionary of Gems and Gem- 
| EE 


Famous Diamonds, Shipley............ 
Jewelry Making for Beginners, 
Pack . ; 


4.95 
B-511 
5.50 
B-508 1.75 
B-507 


B-236N 


Gemstones, new edition, G.F.H. 
Smith abostined cae 


B-213N Gem Testing, new edition, 
Anderson zi a= 

5,000 Years of Gems & Jewelry, 
Rogers & Beard ............. 7 

Jewelry & Enameling, Pack.......... 


Jewelers Workshop Practices, 
Linick eliadkeitivess 


B-213 


B-194 
B-173 


B-170 
B-160N 


Gem Cutting, Willem: Stiesns 

Handbook of Gem Identification 
new edition, Liddicoat 

Jewelry, Gem Cutting & Metal- 
craft, revised, Baxter................ 


B-115 





Please add 10 cents postage 
for each book ordered. 


Book Department 
American Horologist & Jeweler 


P, O. Box 7127 aes Hill Sta. 
Denver 6, Colo. 











I would like to know if there is a good soly 
tion on the market or if there is one 1 could 
make myself. 

C. F. HaLBRoox 
3801 Main St. 
Riverside, Calif. 


Dear Mr. Halbrook: 


Yes, there are good solutions on the marke 
for cleaning watch cases and bands, and it seem; 
that almost every day I run across some new 
line that is supposed to out-clean every othe 
one offered. Let’s not go into that too deeply 
as I am unable to recommend one product ove 
another for obvious reasons. 


If you are looking for a sure-fire way to get 
these articles clean with a minimum of effort | 
would suggest ultrasonics. There are machines 
on the market that do a near perfect job and 
with no scrubbing on your part. If you investi. 
gate this medium be sure to stick with the 
solutions recommended by the manufacturer of 
the machine. After ultrasonic cleaning the cases 
or bands may be rinsed in water, then in alcohol 
for that clean, dry look—positively no scum or 
film or residue of any kind in evidence. And 
you will be surprised at the added luster ultra. 
sonics will give, even after you have bright 
polished. 

You may make up a solution of 2 ounces 
acetone, 2 ounces oleic acid, 27 ounces aqui 
ammonia and enough plain water to make half 
a gallon of solution for cleaning just cases and 
bands. This is a powerful and evil-smelling 
solution, is hard on the hands, and can cause 
skin to become sore and peel. 


The cases and bands must remain soaking in 
the solution for as much as two or three hours 
before removing and rinsing. Rinse the solution 
off before scrubbing with a brush since it is not 
advisable to expose the hands too freely to the 
chemical action of the solution. You will find 
however, that there will be little, if anything, to 
scrub away afer rinsing. If the solution seems 
too strong for you then cut the ammoni 
quantity. 

Hundreds of jewelers use this solution with 
varying amounts of the same ingredients. It 
seems that almost everyone has his own idea o 
what proportion the quantities should be ani 
how they should be mixed. Getting the oleic 
acid and the ammonia together is the 
problem and if you do try this formula, just as 
your druggist how to introduce the ingredients 
one to the other. 

My advice would be to try ultrasonics ad 
rid yourself of all vile-smelling solutions ax 
the necessity of keeping a stock of variow 
chemicals around the shop. 

R. A. 


More queries on Mr. Samelius's Escapement 

I always enjoy reading your column wt) 
much as I have learned many new things from 
you that added onto my four-year appreniitt 
ship with Sloan & Co., Newark, N. J., 1938-4. 

Is it possible to get a copy of Mr. Samelis’ 
two-page article on the balance staff as us 
mentioned in your May, 1960 AH6&] column 
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how good it was. Please state the cost so | 
‘an 0 ahead and send for it, 
Thank you for your time and interest. I am 
4 happy pupil of yours. 
JOHN SPEER 
83 Bracewood Lane 
stamford, Conn. 


Dear Mr. Speer: 


I am glad to know that my writings have 
heen of value to you. We can always learn 
new things if we will only take the time to 
look around us and read our trade journals. 

[ believe you are referring to “Setting up the 
esapement’”” which appeared in the AH&J, 
January, 1952, pp 99-100. It is available from 
the AH&J book department for $1. There are 
also other articles that might interest you, 
Tourbillon Escapement’’ AH&J, September, 
1953, pp 64-68, and the “Pendulum Escape- 
ment” models built by Mr. Samelius, AH&J, 
August, 1953, pp 33-36. Any of these are 
available at $1 per copy. R.A.H. 


Explaining "Jewelry Repair Manual” 


The Vander Zanden family of jewelers in 
Green Bay, Wis., has shown me your magazine, 
the American Horologist and Jeweler, especially 
pointing out the articles on diamond setting, 
bezel fitting, ete. 

Are these articles from your book, “Jewelry 
Repair Manual’ or are they separate articles? 
We would like very much to obtain either your 
book or the back issues of the magazine dealing 
with this work. Could this material be used 
for a handicapped class? 

Also, please advise the cost of an AH&] 
subscription. 

(THE Rev. Fr.) C. KRAUKLIS 
St. Benedict's Church 
Suamico, Wis. 


Dear Fr. Krauklis: 


The book on jewelry repairing “The Jewelry 
Repairers Manual” may be obtained from the 
book department of our magazine, No. B-297, 
$4.85, plus 10 cents postage. You will find it 
very complete and especially on the subjects 
you mention. 


_ However, the articles that have appeared from 
time to time may be just as helpful as the book 
or they are not repetitious but deal with the 
subjects in a less academic way. Illustrations 
found in the articles are all different from those 
appearing in the book and the instruction ap- 
proach adds to the book rather than duplicates it. 
The AH&J can probably furnish you with back 
issues that will be very helpful as a supplement 
to the book. I am asking them to look these 
up and advise you. 

Please feel free to write at any time if we 
can be of further service. R.A.H. 


Editor's Note: Back issues of American Horolo- 
gist and Jeweler, more than one (1) year 
older than current issue, are $1 each. Subscrip- 
tion to AH&J is $3 per year. 
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CALLED TO ORDER 


With the Associations 


COLORADO—Retail Jewelers of Colorado, 
affiliate of Rocky Mountain Jewelers Associa- 
tion, will meet in the Hotel Cosmopolitan in 
Denver, Sept. 18, for their first annual conven- 


tion. 
* ok * 


MICHIGAN—Licensing, advertising, a 
suggested change in the Michigan Watch- 
makers Guild membership certificate, and 
the organization’s well organized ' watch- 
makers’ blood bank were discussed recent- 
ly at a meeting of the Guild’s Executive 
Board in Lansing. 

* * * 

FLORIDA—Robert O. DuPont, vice president 
of American Greiner Electronics, Inc., Stam- 
ford, Conn., will be the key technical speaker 
at the 1960 Convention of the Florida State 
Watchmakers Association October 8 and 9 
at the Cherry Plaza Hotel, Orlando. David H. 
Carter, Jr., president, reports that business 
sessions at the I5th annual convention will 
include a progress report on measures to com- 
bat the state's Inventory Tax law. Part of Mr. 
DuPont's talk will deal with ‘Dynamic Poising 


of the Balance Wheel." 
ok * * 


MASSACHUSETTS — A_ watchmakers 
panel moderated by Donald Bruno and 
composed of Hamilton E. Pease, on the 
subject of Antique Watches and Clocks; 
Henry B. Smith, on Watches in Gen- 
eral, and Neil Fitchenmeyer, on Electric 
Watches, conducted a question and an- 
swer clinic for a recent meeting of the 
Horological Society of Massachusetts in 
Waltham. At the business session watch- 
makers elected Donald Bruno, president. 

* 


* * 


WEST VIRGINIA—Watchmakers and Jew- 
elers from West Virginia will participate for 
the fourth consecutive year in the Ohio Retail 
Jewelers Association convention and regional 
jewelry show Labor Day Weekend at the 


Netherland Hilton Hotel in Cincinnati. 
* * ob 


WISCONSIN — Charles Cumicek, of 
Seymour, was recently elected president of 
the Wisconsin Retail Jewelers Association 
at the organization’s 54th annual conven- 
tion at Kenosha to succeed Henry T. 
Speigel, Manitowoc. Other officers are 
Milt Dalin, West Allis, vice president; E. 
F. Waldhier, Beaver Dam, treasurer, and 
Ben Heald, Thiensville, executive secre- 
tary and counsel. 
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MASSACHUSETTS—Members of the Mas. 
sachusetts and Rhode Island Retail Jeweler; 
Association are planning an annual convention 
October 9 at the Somerset Hotel in Boston, 

Se a 

KANSAS—Plans for Kansas Sixth Ap. 
nual Business and Sales Clinic scheduled 
by the Kansas Retail Jewelers Association 
at the Broadview Hotel, Emporia, O¢. 
16, now call for a two part program on 
“Stock Control,’ and “Credit.” Kermit 
Oakes, manager of the Emporia Credit 
Bureau, will speak on “Credit.” 

* * * 

MISSOURI—Retail jewelers and watchmak 
ers in Missouri will participate in a joint state 
convention of the Missouri Retail Jeweler 
Association, the Missouri State Watchmaker 
Association, and the Missouri Mules September 
17 and 18 at the Governor Hotel in Jefferson 
City. Scheduled are talks by John Gebhlen, 
Gehlen Jewelry Co., New Prague, Minn.; Bert 
Krashes, the Gemological Institute of America, 
and members of an Information Please Panel 
which will include George Stahl, Clem Wolff, 
Harry Laird, Carl Bartholme, Wm. P. Mahne, 
and Ira Seigfried. 

ok * * 

WISCONSIN — Approximately 220 
watchmakers and their wives attended th 
silver jubilee convention of the Wisconsia 
Licensed Watchmakers Association in Mil 
waukee recently. Gerald J. Jaeger, She 
boygan, was re-elected president. 


Waterman Promotes 
Back To-School 


_ JEWELERS are being offered : 
new Waterman-Bic ‘Back-to-School’ 
promotion which includes a 36-pen assott 
ment of Bic pens in a space-saving displ 
unit or a 192-pen assortment in a speci 
“Pen Shop” display unit—either at a 
per cent markup. 

Another phase of the program is! 
Waterman “Park Avenue’ set which it 
cludes a desk set with Waterman cartridge 
filled pen and ceramic base, a Watermu 
pocket C/F pen, and eight Waterm# 
cartridges at $5.95 retail, regularly $7.4) 

An incentive feature for s|allle|s cet 
is scrip redeemable for Helbros Watch 


AMERICAN HOROLOGIST AND JEWELER 


R* 
M 
rectors 
issues 
certifice 

Fron 
bench : 
person. 
recomn 
tee. Ii 
longer 
they re 
If a | 
mangle 
day is 
repairn 
lathe. 
this pr 
exampl 

It w 
IS very 
require 
bead 
would | 

It w: 
test tha 
take th 
were th 
it went 









Mas. 
velers 
yntion 
n, 


N on 
ermit 
“redit 


hmak. 
> state 
welers 
nakers 
em 
ferson 
ehlen, 
Bert 
nerica, 
Panel 
Wolff, 
Aahne, 


220 
sd the 
consi 
1 Mil. 
She 


ered 3 
choo!’ 
assort- 
lisply 
speci 
-a 


ig a 
ch it- 
rtridge 
rermat 
fermat 
$7.40. 


clerks 
; atches. 


EWELER 












American 


Opinions expressed in these pages are those of the American 
Watchmakers Institute and are not necessarily those of the publica- 
tion. 





ECENTLY THE AMERICAN WATCH- 
R MAKERS INSTITUTE Board of Di- 
rectors met in Chicago and one of the 
issues facing the board was the national 
certification examination. 

From comments of letters from the 
bench men over the country and from our 
personal contacts, some changes were 
recommended to the Certification Commit- 
tee. It was pointed out that the men no 
longer made balance staffs, stems, nor are 
they required to set jewels in bushings. 
If a hairspring has become too badly 
mangled—the cost of replacing parts to- 
day is the least expensive way out. Many 
repairmen do not even own or operate a 
the. I am not going into the merits of 
this procedure—merely using this as an 
example. 

It was also discussed that certification 
is very necessary and even though some 
tequirements are lifted these still had to 
be such that the value of the examination 
would not be lessened. 

It was also felt that in streamlining the 
test that more men would be inclined to 
take the certification examination. These 
were the thoughts of the committee when 
tt went into huddle in Chicago. Changes 
have been made and the board is waiting 
final drafting of this examination. 

_My article is not on what this examina- 
tion consists of, as you will receive this 
when final draft is made, but to bring to 
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Certification Issue Faces 
American Watchmakers Institute 


By George W. Cordes 
Member Ohio Watchmakers Association and Treasurer, AWI 


Toledo, Ohio 


your attention the reason why we, as 
bench mechanics, all should take this 
test; and what effect this will have on 
AWI and future programs. 


This examination is part of the basic 
foundation upon which AWI is forming. 
In this test, we as individuals, have our 
greatest and strongest ally. Without this 
proof of ability on our part AWI cannot 
become an organization of integrity and 
purpose. It will have no method of 
evaluating your and my abilities and it can- 
not say that by the public’s patronage of 
our places of business that the work of 
highest caliber is maintained. 


Before AWI can proceed publicly to 
announce you as a fully qualified repair- 
man it must establish some method of 
proof of ability. AWI will have this 
proof in the national certification examina- 
tion. 

Some arguments from the men against 
taking it boil down to the fact that they 
are afraid that they will not pass it. They 
say that they couldn’t pass this test be- 
cause: 1. They learned the trade through 
apprenticeships. 2. They don’t know the 
theory. 3. It has been so long since they 
have been to school that they don’t re- 
member the finer points. 4. They are 
afraid of what their fellow repairmen will 
say if they fail. 

These are just some of the remarks you 
hear when speaking of the examination. 














These fears are mostly based on the un- 
known factor. True, we all would hate 
to be the one who fails. 

When you were in high school or col- 
lege and you knew a test was coming— 
what did you do? You boned up for it. 
You studied books relating to the subject 
until you were familiar with it beforehand. 

Why not look at this examination in the 
same light? This could be done on a 
group basis. A group of men thinking 
on the same line and having the same goals 
will bring to light many facets of our 
trade that heretofore have lain dormant. 

The necessary tools for passing this test 
are available to each and every one of us. 
This examination is not one to fear. It is 
based on the work you and I perform day 
in and day out. It is not easy. Most cer- 
tainly though, it is not designed for only 
a few to pass while the majority fail. Each 
of us has his or her handicap; some 
physical; others learn harder at slower. 
Not all of us have the same degree of 
ability. 

How can you prepare for this test? You 
can obtain books from libraries or you 
can write AWI for the desired informa- 
tion. Your local or state association can 
obtain them for you and set up the study 
groups where these books can be thorough- 
ly taken apart. Lathes and tools can be set 
up and operations and functions of each 
phase of our trade explained and demon- 
strated . . . with each member participat- 
ing. In this community effort, our defects 
can be corrected and methods of turning, 
filing, fitting, polishing of parts, and ad- 
justing can be improved. 

Herein lies the value and work of the 
local and state organizations, as it is 
through these groups that broader aids and 
knowledge is acquired. 

The Toledo guild is now taking steps 
to obtain a library for its members and 
its board has planned study groups so that 
all its members will have the knowledge 
and the benefit of each other’s experiences. 
In this manner they hope to be better 
equipped to take the certification examina- 
tion. Test watches will be examined and 
corrections suggested if needed. This is 
being formulated not to train a man to 
become a watchmaker, but to make the 
bench man more apt and proficient in his 
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trade. Your skills can be greatly enhanced 
when interwoven with those of the may 
down the street. Both of you will regeiye 
great benefit when skills are pooled, 

This gathering and pooling of informa. 
tion is to be taken step by step, so as tp 
enable all to fully comprehend all 
Time necessary will be allotted so that each 
will be fully prepared to take the examin. 
tion. If you should fail there is a period 
of time when you are able to retake the 
test on the part on which you were weak 

Some states have state licensing. Many 
others are trying for this. It is granted 
that each of us now in the trade will 
ceive a certificate to practice under ; 
“Grandfather Clause’’ but should you or 
I violate a part of the license law we will 
be required to take this test to prove we 
are capable repairmen. Usually, in such 
an instance, little time would be given for 
boning up and preparations. If we fail 
we have no recourse but to look to othe 
fields. 

Under the voluntary system, through 
your local guild, and under the guidance 
of AWI, no penalties are involved and 
much promise of a fuller and richer field 
is in the future. 

AW/I wants an organization that all the 
public all over our nation can look to for 
quality, reliability, honesty and _ integrity. 
Only you and I, as individuals, can se 
to it that AWI not only provides this to 
the public but also represents the watch 
makers of the country. 

Do you want AWI to be able to say to 
your public that you are fully qualified 
Do you want the public to be directed 
your store? Do you want to be pointe 
out by AWI as the best? 

Your letters and comments say thi 
you do. 

It is then up to you to allow AWI to # 
this and the first step toward our goal § 
National Certification. 


NEW YORK— Executives of the Jewely 
Industry Council played host to a meeting @ 
the directing heads of all organized groups it 
the jewelry industry August 16 in connectiot 
with the RJA New York Trade Show and cot 
vention to discuss plans for industry-wi 
representation in the 1964 New York World! 
Fair. Oscar Kind, Jr., chairman of JIC, report 
that working committees were appointed @ 
tentative suggestions for participation we 
taken for study. 
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Watchmaker Seeks Senate 


ro J. ROLLER, a long-time watch- 
() maker in Ostego, Mich., recently be- 
came a Democratic candidate for the 
Michigan State Senate for the 8th district 
which includes Allegan, Barry and Van 
Buren Counties. 

Members of the Michigan Watchmakers 
Guild are hailing Mr. Roller’s candidacy 
asa step in the right direction for watch- 
making and small business interests in 
the state, and have editorially cited Mr. 
Roller in their official publication. 

A watchmaker for 26 years, Mr. Roller 
worked at the Jewel Shop in Kalamazoo 
for eight years and served his apprentice- 
ship there. He has been in business for 
15 years in Ostego. He is a graduate 
gemologist of the Gemological Institute of 
America and a certified gemologist of the 
American Gem Society. 

Mr. Roller is a veteran of World War 
Il and a member of the Governor’s Small 





Seat in Michigan Election 


Business Study Commission. 

He is recognized as a strong advocate 
of watchmakers’ licensing, and has stated 
that if he is elected he will work for 
passage of a licensing law in Michigan. 


@ MEMBERS of the American Watchmakers 
Institute who wish to take advantage of 10 per 
cent discount when ordering books from the 
American Horologist and Jeweler book depart- 
ment, are requested to state this affiliation 
and give number of card when ordering. This 
is for your protection and the discount will 
not be allowed otherwise. 


@ GEORGE G. ENSIGN, long-time execu- 
tive with the Elgin National Watch Com- 
pany, recently was named director of cor- 
porate research and development for the 
company. His work will embrace the 
firm’s four divisions—abrasives, Micronics, 
Electronics, and Watch. He has been 
manager of watch manufacturing since 
1958. 


AWI Watch Mark File... 


Have You Seen This Man? .. . 


opie ON ONE of the most 
wanted criminals in the United States 
is sought by the Federal Bureau of In- 
vestigation, United States Department of 
Justice, according to a letter from the spe- 
cial agent in charge, Scott J. Werner, 254 
New Custom House, Denver 2, Colo. 

The person in question is the notorious 
Joseph Corbett, Jr., also known as James 
Barron, Joe Corbett, Walter Osborn, 
Charles Osborne, W. William Osborne, 
Walter Osborne and others, wanted by the 
FBI gor Unlawful Flight to Avoid Con- 
finement for the crime of murder in Cali- 
fornia. He escaped from the California 
Institution for Men at Chino, Aug. 1, 
1955, while serving a term of five years 
to life. He should be considered armed 
and extremely dangerous. 

Corbett has been reported to wear a 
wrist watch described as white gold or 
chtome with a chrome expansion band. He 
has also been reported as wearing a heavy 
yellow-pold ring with a plain, red, round 
tone similar to a ruby. 

Agent Werner says it would be greatly 
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WANTED isi 


INTERSTATE FLIGHT - MURDER 
JOSEPH CORBETT, JR. 
appreciated if jewelers and watchmakers 
would check their records to determine if 
Corbett, either under his own name or 
any of his known aliases, has brought the 
above described watch or ring to their firm 
for repair work or otherwise since Aug. 1, 

1955. 

Corbett’s address while residing in Den- 
ver, was 1435 Pearl Street and 2033 South 
Santa Fe Drive. Any person having in- 
formation which might assist in locating 
this fugitive is requested to notify the Den- 
ver FBI. The telephone number of the 
Denver Office is AComa 2-5981. 
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Big Bens & Baby Bens repaired for the Trade. 
Flat rate price on request. Lew Kreft, 3032 Park- 
wood, Toledo 10, Ohio 

Chronographs and Timers 
Repaired for the trade. Ultrasonic cleaned and 
oe Timed. All work —— = 


list on uest. Theo. M. Kampan, 
2308. Long Beach 1, Calif. 
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eocccccceccoscces() LA S$ § | F | 7 Poccccccccccccces, 
s 
RATES | SERVICES AND TRADE WORK (Com,) in or 
Sikes sold. 
ALL CLASSIFIED ADS PAYABLE IN ADVANCE; NEW | Expert Watch Repairing 
COPY MUST BE FURNISHED BY 6TH OF MONTH Hermes Supersonic Cleaning, WatchMaster tim 
PRECEDING ISSUE. Work. Prompt Service. Mail orden 
UNDER ALL CLASSIFICATIONS, grein Positions ty, prepaid shipments. 
Wanted, $3.45 for the first,'2 erty 4 is cents our specialty i. ee 
or each a ional word. Per e ‘ 
Face or Capitals, 15 cents per 7511 GREEN VALLEY DR. CLEVELAND 34, 0m 179 1 
POSITIONS WANTED, $2.00 for Er the first 25 Fweeds, TWEEZERS RECONDITIONED: New points groun pre 
10 cents for each additiona) word. hand — buffed like new. = T5¢ each 4 
BOX NUMBERS, or Blind Ads, 50 cents additional | plus postage. THE HOME SHOP, P. 0. Box 1 
for postage and handling. Sanford, Florida. Pe 
Name, address, initials and abbreviations count 
as words, and are charged as part of the adver- AUTOMOBILE CLOCK MATERIAL AND REPAIRS aK 
tisement. Copy containing itemized watch and Send sample for estimate. doz. 
clock repair prices will oe be pe ccemes Auto Clock Service 106-08 S. 7th St., Phila. 6, Pa Mi Asst, | 
CLASSIFIED D! Asst 
AMERICAN HOROLOG GIST. & JEWELER 2 gg ne for the trade at reason tak 
ao ee | ee Res See See a 
cr ebtaasin Repair Service, P. O. Box 222, Boston 1, Man fp Sst 
SERVICES AND TRADE WORK SAME DAY | = og al diamond and stone setting 
_ oe. an Bo egg Oy rhodium flash: 
pear’ n g. — 
NEW CLOCK MATERIAL f Jewelers, Post Office Box 791, tm NEW 
Junghans, Becker, Kienzle, Mauthe, French, ville, In . price list on request. 
Herschede, Revere, Kundo, Schatz, Cuckoo, Seth 10 all 
Thomas, Antique parts, 400 Day, American Chime = New and Custom made clock parts; Perpetul § master 
and others. American and Foreign po Is and date strips. Catalog 25¢, Old 25132 
Chime rods fitted and tuned to chime Time Shop, 10 Audubon Lane, Poland 14, Ohio. No. 58 
brass clock cables. Send samples, part or move- Guaranteed Watch Repairing to the Trade No. 1 
ments only. German, French and American main- Prices on Request tion, 
springs fitted to barrels, $1.50 each. Don W. Steele, 86 Freeman St,, Staking 
Vin Acco Time Repairs Bergeo 
2503 May Street Auburndale 66, Mass. we 
Cincinnati 6. Ohio ’ 
Wheels =» beep — Send sample or specifi- ARTICLES FOR SALE 
cations. uaranteed service. The 
Clock ee iC 8 ona treet, S.W., Charlo DIRECTLY IMPORTED CLOCK MOVEMENTS —_— 
Virginia. [, GRAND ASHER. GRANDMOTHER CLOCK New : 
Wheels, Pinions made for Clocks, Music Boxes, etc. . 
Jewelers Carboloy Cutting Tools, Free sha mig TER, ST. MICHAEL, ot W 
Gear Cutters, Clock Wheel blanks, Bushings, Stee 8-DAY TIME AND STRIKE MOVEMENTS FOR tg 
eee 1960 Catalog 35 PRODUCTS — 
Wm. A. Phelps. 119 West 23rd Street New York 11.8.1 Goapa 
4106% Glenway Ave.  Chacinnati 5, Ohio A. A. OSBORNE & SON Waterg 
WATCHCASES repaired, ed. Parts made to Clockmakers - London - England $7.99; 
order, some in stock. Estimates given. _ Mi English Long Case and Bracket Clock Materiih— [i1%, 
Kahane, 14 John St., New York 38, N. Y. rs 4 dries. nl 
ae wi and pinion cutting and sun Gold T 
Send me i od oo ever omy Send for lists to American Office, $6.99; 
Prices on Request Box 442, White Plains, New York ite c 
_, Garabedian Grandfather-grandmother clock movemeli— Same | 
88 Charles St., Boston 14, Mass. (weight and spring driven), 8-day ch chime wll pansior 
Chronograph our strike movements, check 
Watch Clock Swiss music box mavens, Rewari kits AMERIC 
Vibrograf Timed building clock cases. talog available. Maso-™ KANSA‘ 
Sout + wote ease 1930 Sullivan, Noroton 1, Conn. — 
yp y is our WATCHword” Ten Swiss Wrist Watch Movements, $2.00; fin 
enneth H. Bogert Certified Watchmaker | guics Wrist Watches, $5.00; five Swiss Poc# Denman 
Titusville, New Jersey | rae : erican Pod leat 
AIR SERVICE ‘ai Movements, $2. ae five Am also 40 
Bulova Glodial, Sonatel West. Telechron, Ham- bse eg cuovements, d Fs ey Pa Write 1 
mond, Jefferson, Ingraham, Lux, Revere, Seth - ee town, 1 
Thomas, Sessions, Tork, United, Westclox. Work | Genuine Gamend | rings, wedding g hands, rh — 
Guaranteed—Fliat rates upon uest—Open ac- | for increased sal id bigger cash 
counts volume work Delmer E. Mereness, 90-29 | catalog. Write, Pp 1 butors, Box 1064 
70th Drive, Forest Hills, N. Y. Hudson, New York. SCOTCE 
5 Day Watch Repair MOVEMENTS all kinds, sizes and makes. Wat (approx 
Price list on request proof cases, dials and crowns 6x8 cases dj] Your ¢ 
Merit Watch Repair and crowns, imported watch bands, Send for 14 ladies 
1105 S. 49th St.. Philadelphia 43. Pa price list. 


S. W. HORA, 1810 NETHERWOOD AVENUE 
MEMPHIS 14, TENN. 
Complete set of bench tools, s, and _equlpme 
Your requirement invod “Watery! answered It 1a stl 
have it. Edward aterville, MaRS 
1000 inches FUZEE chain asst TWL, 80 
never used, trade for diamond or make vfltt 
Felix Cox, Box 1052, Portola, Calif. 
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ARTICLES FOR SALE (Cont.) 





WANTED TO BUY 





PAULSON TIME-O-GRAF OWNERS 
our Timer can be converted to all-beat at a 
fection of the cost of a new timer. Either built- 
in or or maggh —. — Paulsons bought and 
Repairs, Supplies, Pa: 
om WRITE 


Hersey Watch Timer Service 
226 S. Wabash Ave. 
Chicago 4, Illinois 


KRAUSE BROS. CLOCK MATERIAL 
7 . Wee W. Washington St., Chicago 2, Illinois. 





WATCHES NEEDED 
Trade in, pawn sh ee ie! waterproof, 


kinds wrist and e buy any ‘dead 
Jewelry stock. shipments nei for your ap- 
proval of Pers 

Louis Ref: Co., Dept. 2A 


ining 
SHolland Bldg., St. Louis 1, Mo. 
‘EM TO rn Ag! FOR QUICK CASH! TOP 
JEWELR 








lass Asst. glass crystals, $1.10 gross; 10 gross....$ 6.50 
cy, \ pansies crystals in G.S. enve- 

















ny gros 6.00 
Asst. W/W Crowis, a 2.25 
% Leather straps, $1.25 per doz.; gross.... 11.00 
Carded gilt W/W Hands, 50c doz. pair; 12 ines 

doz. y 
Asst. Bridges, 65c doz.; gross...............- 5.00 
Asst, W/W Hands, gross 1.25 
Asst, New Dials, per hundred....................... .50 
Asst, W/W Stems, gross. 1.30 
Asst. et Wheels, gross 2.00 

Ace Jobbers, 5 South Wabash Avenue 


Room 1220 
Chicago, Illinois 





SURPLUS 
NEW Bulova Waterproof Tester $15.00, 100 tap 
10 all Steel WP Crowns $9.50. USED G 7 Watch- 


No. 10434—$175. 00, All in A-1 Working Condi- 
Si Hat s9'5), 2° AEtiny Bee, Saa'sd 
'00) eavy Du 4 
Bergeon Cloc: Mainspring Winders, Set of 8, 
= List $84.80 only $50.00. Derbeshyre Lathe, 
2 Chucks, 3-way Slide Face Plate and 
coment Brasses all for $125.00. 
Tela-Time Watch Supply a 





37 W. 47th St., N. Y. 46, N. 
New Hermes a ek with Gekiaane holder, 
cup holder. attachment and 6 alphabets, 


G-7 Wetchitertes, Kagan Ring Sizer with rollers, 
Bergeon Clock Mainspring Winder. W. E. Niles, 
150 Lucas 150 Lucas Avenue, Kingston, New York. 


NEW “AMERICAN” WA’ 1-YEAR 
ARANTEE, Heads only. 17J. Gents AS1194 
Waterproof Incabloc Unbreakable Mainspring, 
$7.99; All Stee? or Gold Top Case, $8.99; 17J 
Gents AS1361 Automatic Waterproof Incabloc 
Unbreakable Mainspring, $11.99: All Steel or 
Gold Top Case, $12.99; 7J. AS1194 Waterproof, 
ue Ladies 17J. FF60 Unbreakable Mainspring, 

P ‘Cases, $7.99; Same Watch with Incabloc, 
$950. Same Watch 14K Solid Gold Case, $11.99; 
Same Watch Fancy 2-Diamond Case, 12.99; Ex- 
pansion Bands, 60c; Minimum 3 Watches; Send 
check (include 50c postage) or Order COD. 
AMERICAN WATCH COMPANY, 6 WEST 10TH, 
KANGAS CITY, MISSOURI. 


FOR SALE TO HIGHEST BIDDER 
Deceased fewer 52 Gold Watch Bands and 
27 leather watch bands. Ln ll vaus oeeg. 00, 
also 40 watch cases. Sold togeth Fa eee, 
Write Marion Reinbold, 533 West } Main S$ Ring- 
town, Penna. 











GEM STONES 


SCOTCH TOPAZ, beautiful io faceted heart 
(approximate 15 carat) set in 14k yellow gold. 
Your cost only $10.00 for Pendant, $15.00 for 
ladies ring. Ace Lapidary Co., Box 67, Jamaica, 








HELP WANTED 





Jewelry Repairman capable of complete all 
pans | trade shop operation, excellent opportun- 
ity with firm in business over 40 years, send 
i and references, Must be 
United Tool & Material Co., 307 Uni- 

versity Bldg., Denver 2, Colorado. 
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tact for your a b . Dun 
National Bank of Commerce, Cel-Max, Inc., 
8S. Main St., Memphis, Tenn. 





WE BUY 
Ingersolls to Patek-Philippe used watches. Gold- 
filled, silver and gold scrap, any condition and 
kind. All shipments held for your approval of 


a a 
t. Louis Refining Co., Dept. 2 
Bolland Bidg., St. Louis 1, Mo. 
$1.00 TO $1.50 PER TROY OUNCE 
for 1/19 goldfitied optical scrap. Equally high 
prices for other grades of scrap, cases, bands, 
etc. We pay top prices for watches, dead stock 





of jewel etc. eck sent promptly and ship- 
ment h intact — your approval. B. 
LOWE, Holland Bldg., St. Louis, Mo. 





SCHOOLS 


YOU can REPAIR Cameras! Now YOU or one of 
your me cimplorece can learn manufacturers’ service 
methods without leaving your place of business! 
You can get COMPLETE training — with lesson 
texts, tools, test equipment—ev: 
to learn camera craftsmanship 
TIME! Make YOUR store a 

Write today for free illustrated booklet that tells 
how you can make this pare service part of 
your own store! NATIONAL CAMERA REPAIR 
SCHOOL, Dept. 0-9, Englewood, Colorado. 
WATCHMAKERS: Increase your earnings. Learn 
Hand Engraving and Diamond Setting at Home 
in your s 
earnings. 


graving at Home. For complete information write 
KANSAS CITY SCHOOL OF WATCHMAKING, 1228 
Admiral Blvd., Kansas City 6, Missourt. 
Most modern apm oo courses watch re- 
pairing. Courses priced at $25.00 to e100. 00 in- 
cluding tools. Literature free. WatcHealing Insti- 
tute, 8912 Venice Culver City, Calif. 


Chicago School of Wa’ offers modern, 
S—— training e haaster Wetcnnaking for 
ome study. Diploma awarded. Approved mem- 
ber, National Home Study Council. Free — 
lesson and hig information. Chicago School 
Room 210J, 2330 Milwaukee, cu 
eae 47, Illinois. 


—______ POSITION WANTED 


Experienced Watch & Clock Repairman wants 
iob in oe in a Repair Department or will 
mage Repair Department. Frank J. Nichols, 
. O. Box 52, Cantonment, Florida. 

adie Licensed Watchmaker must re-locate in 
warm climate, Pe Florida. Twelve years ex- 
perience. Age married, two children. Write 
Box 776, % pe. Horologist & Jeweler, P. O. 
Box 7127, Cap. Hill Sta., Denver 6, Colo. 


BOOKS 


























AND CLOCK REPAIRING Free 
catalog. NORTH AMERICAN Watch Tool & ly 
b aenenene, Room 80J, 2330 Milwaukee, - 


SWISS WATCH AND JEWELRY JOURNAL—Finest 

source of information on watch making, watch 

and watch selling. Issued bi-monthly. 

Sul a XE $14.00 three years. 
SHERS’ REP 





U. S. Agents: OVERSEAS PUBLI 
TATIVES, 29 West 34th St., 


RESEN- 
New York 1, N. Y. 
79 








OHN P. V. HEINMULLER, 68, president 
and a director of Longines-Wittnauer 

Watch Co., Inc., died in New York City, 
July 11, after a long illness. He is sur- 
vived by his wife, Luella, a daughter, 
Mrs. Allen Davidson, 
and two grandchildren. 

Mr. Heinmuller’s en- 
tire business career was 
with the company over 
which he has presided 
since 1936, beginning 
as a stock boy in the 
firm’s New York of- 
fices at the age of 19, 
and advancing rapidly through his imagina- 
tion and foresight. His love of horology 
as a fine art was a strong component of 
in his personality. 

An important phase of his interests was 
in the field of sports timing and an active 
participation in the struggle of fledging 
flying machines. When Lindbergh set his 
plane down at Le Bourget Field in Paris 
in 1927, Mr. Heinmuller was there as 





Rolex President Turned Assets 


H* WILSDORF, FOUNDER AND PRESI- 
DENT of the Rolex Watch Company, 
organized the Wilsdorf Foundation, a 
charitable, non-profit organization, and 
turned over the Rolex assets and firm to 
the Foundation before his death in 
Geneva Switzerland, July 7, it was an- 
nounced recently. He was 79 years old. 

An orphan at the age of 12, Mr. Wils- 
dorf began his business career at 19 as a 
junior member of a Swiss watchmaking 
firm, and a few years later, in partnership 
with an Englishman, he set up his own ex- 
port firm, Wilsdorf and Davis, in London, 
and legally registered the name “Rolex” 
in Switzerland and other countries. The 
name coined by Mr. Wilsdorf met two 
specifications: it is bpp eny the same 
in all languages and its brief five letters 
make it less expensive to use in cable- 
grams. 

Mr. Wilsdorf was a pioneer in the 
Swiss watch industry, and was personally 
responsible for the development of the 
wrist watch as the most popular timepiece 
in the world as well as the invention of 
the wrist chronometer, the first waterproof 
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Longines President Dies 


representative of the International Feder. 
tion of Aviation to officially record the 
event. He was later instrumental in th 
production of many specialized timepieces 
including dash - board clocks and flight 
calculating instruments, Siderial - Green. 
wich dual aviation timepieces, instrument. 
mounted chronographs, the Longines-Wit. 
nauer second-setting watch, and others 
His book ‘‘Man’s Fight to Fly,” considered 
the best chronology of the development of 
the airplane, was in large measure writ. 
ten from first hand experience of the men 
and machines involved. The foreword to 
the first edition was written by his dose 
friend, Capt. Eddie Rickenbacker, 

Although gravely ill, Mr. Heinmuller 
carried on business almost until the last 
One of his final acts was to present to 
the company’s sales force this June, the 
Wittnauer Electric watch, in a fitting 
climax to his almost half-century with 
Longines - Wittnauer, a period during 
which almost the entire history of the 
modern watch was written. 


to Foundation Before Death 


watch and the rotor self-winding watch. 
Since the expiration of the Rolex patents 
in 1945, almost all firms use the Role 
rotor principle. 


Helbros Announces 
Death of President 


FFICERS AND EMPLOYES of the He: 
bros Watch Company, Inc., 50-year 
old watchmaking concern, have announced 
the death of William Helbein, 70, pres 
dent and chairman of the board, at hi 
home in New York City, July 12. 
Born in Russia, and educated in Rus 
sia, Belgium and Holland, Mr. Helbbe 
achieved success not only in business bit 
in service to America. He acted as? 
dollar-a-year man for the War Labo 
Board during World War I, and a cot 
sultant to the government on labor mattes 
during World War II. At the time of hi 
death he was one of the Directors of th 
American Watch Association. : 
Mr. Helbein is survived by his wilt 
Pearl C., and two sisters, Mrs. Rebett 
Zuckerman and Mrs. Bertha Schwartzstell 
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At the Bench... 


Pivot Polishing 


Part | 


IKE SO MANY TOPICS under Horology 

where there are many conflicting 
ideas, Pivot Polishing has long been pre- 
sented, and applied, in at least a dozen 
different ways. 

Since results are the important factor, 
any of these ways can be correct if the 
pivots are brought to a correct mirror fin- 
ish, one that will stand up over the years, 
and a finish that will allow correct trans- 
mission of mainspring power through the 
train to the balance assembly. 

A very strong argument for complete 
disassembly of all watches is the fact that 
at least one pivot needs polishing in one 
out of five watches overhauled. Whether it 
is a balance pivot, or center wheel, or bar- 
rel arbor, no watch with scored pivots is 
going to give maximum results over a 
long period of time. 

There is no question in anyone’s mind 
concerning the correct shape of a balance 
or square shoulder pivot. The important 
thing is how to achieve the desired mirror 
finish, sharp corners, smooth, rounded 
cones with a maximum of effort and ex- 
penditure of time, and with a minimum 
of tooling complications. 

One more method that has proven prac- 
tical and has delivered satisfactory results, 
is the use of a sapphire burnisher, fol- 
lowed by a hard steel burnisher. This 
leaves the pivots not only very smooth and 
polished, Put also the final burnishing 
action works the molecules of the metal 
surface together with a case hardening 
effect. The system requires three akg 

First, a piece of synthetic sapphire 11/, 
inches long by 3/16-inch square, or there- 
about. It must be iamvadel up in a well 
supported manner so that dropping or 
excessive pressure will not cause breakage. 
One edge must be worked into a tapering 
rounded condition for burnishing conical 
pivots, the other edge left sharp for square 


82 


with James L. Hamil ei 


shoulder pivots, and the finish of 
flat and rounded edges equivalent to Nom 
emery stock. “e 

Second, a good triangular Arkansas 
stone slip for coarse grinding. This mus 
be finished like the sapphire burnisher, 
with one rounded edge. 

Third, a 6-inch piece of 3/16-inch 
drill rod flat ground halfway through 1, 
inches back on both ends. This rod must 
be hardened glass hard, flat finished as 
any flat steel burnisher, using No. 0 emery 
paper, leaving one edge rounded for fin. 
ishing conical pivots. This burnisher mus 
be kept well lined with the emery stick, 
since it is actually a file when starting to 
apply a final polish to a pivot, and going 
into a burnishing action as the watch sur 
face of the pivot smooths out. 

In practice, the surface to be burnished 
must be prepared as it would be for polish- 
ing, using diamantine on a lap, removing 
all deep grooves, making sure the shoulders 
are square and the pivot down to within 
one-hundrdeth of a millimeter of its fim 
diameter as the burnishing action removes 
very little metal. 

Only three steps are taken in the proces 
... (1) shaping of pivot, (2) applying 
sapphire burnisher, wal (3) applying hari 
steel burnisher. 

The Arkansas slip is generally used 
when putting the final shape and diamete 
on a conical pivot only, since it is a litte 
soft for a true square shoulder pivot. It 
is followed by the sapphire burnisher and) 
then the steel. No polishing compound! 
are used, and oil, only occasionally. 

The correct stroke depends upon th 
individual need, holding square of cours, 
on a square shoulder pivot to maintain! 
sharp corner and square shoulder, apply 
ing movement and pressure against tht 
direction of the lathe’s rotation. Th 
stroke on a conical pivot can vary fro 
square to 30 degrees to achieve a 
finish throughout the entire pivot surfat 
from the flat working surface up 
to the top edge of the cone. 
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it's Like Found Money! 
BEN RUS =a es ECS YO U 


or —_— ee 
‘Clomce with this 


Special Parts Deal! 


KIT #4 


KIT +5 


KIT #6 





SAVE $8.35 


poo elarpeoot fautiera and 


a. 30 ‘purchased 
separately ) 
@12 Stainless Steel and 
~tnomgae waterproof 
Crowns — fit 38 most 
popular Benrus models. 
@16 male and female 
Stems—fit 34 most popu- 
lar Benrus models. 
@Plastic Utility Case 
(FREE) 





SAVE $7.50 


21 Benrus Waterproof oe'a5 
95 


($16.65 purchased 
separately ) 


@ Genuine Benrus Crystals 
fit 22 most popular Ben- 
rus waterproof cases. 

@ Assortment includes crys- 
tals with white and yel- 
low reflector rings. 


@ Plastic Utility Case 
(FREE) 

















SAVE MORE 
ON ALL THREE 


It makes sense to order all three kits and save 
plus a useful utility cabinet free 


a full $23.70 . . . 
with each kit! 


The parts are the ones you use every day in the 
repair of the most popular Benrus models. They 
ate individually packaged in envelopes and clearly 

and identified as genuine Benrus replace- 
ment parts, the same as those used at the Benrus 


SAVE $7.65 


72 Benrus Assorted 
Hands 


($15.00 purchased 
separately) 

@60 hour and minute 
hands fit 76 most popu- 
lar Benrus watches. 

@12 sweep second hands 
fit 33 most popular 
models. 

@Shapes are Dauphine, 
Alpha, Pointex; gold and 
silver with and without 


radium. 
@ Plastic “Utility Case 
(FREE) 

















buy them. 


GENUINE 


The Extra-Value 
Way to Buy 


Comes with 
Interchangeability 
Chart 
and 
Handy Scale 
to measure BENRUS 
Waterproof Cases and 
Crystals 


factories in the production of brand new watches. 

Replacement parts for these kits are available 
through your jobber. They are packed in factory- 
sealed envelopes. The free utility case is a con- 
venient place to keep these replacements as you 


Contact your materials jobber—take advantage 
of this exceptional buy today. 


REPAIR PARTS 


SEPTEMBER, 1960 


For further information contact: 


BENRUS TECHNICAL INFORMATION BUREAU » 


50 W. 44th St., N. Y. 36 
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tL ‘ 
WW Master Line 


FOR GREATEST VALUE OVER THE YEARS 
ULTRASONIC CLEANER 


Complete in one cabinet 
Cleans one or several watches @ 
once, faster and more thoroughly, 
Rarely need the watch train be taken 
apart for cleaning. 

Pre-set timing of clean, rinse, 
dry operations. 
Long life, low maintenance cost 


DRUM WATCHMASTER 
Guaranteed Accuracy: 1 part in 100,00 
Odd-beat watches produce singlé 
straight-line, on-time records. 
Sapphire-tipped printing stylus pro 
duces sharp dot records which, with 
calibrated chart paper, assure accik 
rate reading for dependable rating 
and trouble analysis. = | 


TAPE WATCHMASTER 
Guaranteed Accuracy: 1 part in 100,008 
Instant visibility of watch recon 
saves time and paper. Odd-beat 
watches produce single, straight-li ne 
on-time records. Special helix prints 
without ink or ribbon. “ 


WATCHHOLDER a 
(Same for both models) tests watche 
or uncased movements in any pose 
tion. Removable microphone te 


clocks, watches in trays and on cul 
tomers wrists. : 


ELIMAG 


WRITE FOR 15 times stronger than ordi- 
DEMONSTRATION nary demagnetizers. 


Bench space 41/2" x 6” 








American Time Products, Inc. | 
6120 Woodside Ave., Woodside 77, N.Y. 








. ; : eee eceececeaeeeeeeneeeee es & & 
SSS OS OS SSCSSSSSSSSSOSSSSSSS SSS SSESSSHSHSSSSSSSHSSHSHASSSSSSSeSSASe ssece 
a 
+d 





